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The  entire  American  newspaper  industry  will  focus  on  Chicago  April  27-30  when 
the  NAA  holds  its  Annual  Publishers  Convention  at  the  Chicago  Hilton  and 
Towers.  Each  year  during  this  most  significant  meeting,  publishers  discuss,  predict, 
plan  and  promote  the  future  of  the  industjy.  That's  why 
these  issues  of  E&P  are  so  important  to  the  industry.  The 
E&P  Convention  Issue  previews  the  week  with  planned 
schedules  and  highlights.  And  it  features  the  "Who's 
Staying  Where"  guide  that  lists  convention  attendees 
and  their  hotels.  This  issue  is  distributed  during  regis- 
tration  and  throughout  the  meeting;  publishers  carry  it 
with  them  to  read  between  meetings,  to  check  the 
schedule  and  to  contact  associates  after  meetings.  The  I  / 

Post-convention  Issue  includes  recaps  and  reports  on 
the  meetings,  the  speakers,  what  was  said  and  what  it  V 

all  means  to  the  industry. 


Who's  exhibiting  at  NEXPO'97,  the  annual  technical 
exposition  and  conference  of  the  Newspaper 
Association  of  America?  What  kinds  of  equipment,  prod¬ 
ucts  and  services  will  attendees  be  able  to  see  first-hand? 
The  NEXPO'97  planning  issue  of  Editor  &  Publisher  is 
packed  with  information:  a  listing  of  exhibitors,  high¬ 
lights  of  what  they  are  exhibiting  and  what's  new  in  the 
industry.  Published  a  month  before  the  exposition,  this 
pullout  section  helps  newspaper  executives  decide 
whether  to  attend,  plan  how  much  time  to  devote,  and 
schedule  appointments  with  exhibitors  at  the  show. 


NEXPO'97 

Planning  Section 

May  17 

...all  part  of  your  regular  Editor  &  Publisher  sub^ripti 


This  section  will  look  at  some  of  today's  press¬ 
room  and  post-press  issues,  including:  An  update 
on  letterpress  printing  -  there  are  a  lot  more  news¬ 
papers  than  you  may  think  still  using  this  form  of 
printing.  Why  have  they  continued  with  letterpress? 
What's  new  in  letterpress  technology?  Some  news¬ 
papers  have  developed  "preferred  vendor"  relation¬ 
ships  -  what's  in  it  for  them?  How  do  they  work? 
Should  you  get  into  one?  ...and  much  more. 
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NEWS 


Executive  Changes 

Copley  has  new  CEO.  David  C.  Copley;  Thomson  Corp. 
names  new  president  and  CEO,  Richard  J  Harrington 


Firing  A  Union  Organizer 

Management  at  Hawaii  paper  says  she  worked  for  union 
on  company  time;  she  says  she  was  fired  for  organizing 


Locked  Out  Of  Statehouse 

An  apparent  retaliation  by  House  Speaker  Don  Aldridge 
kept  a  reporter  out  of  the  Arizona  Statehouse  for  a  week 

12 

Small  Paper,  Big  Story 

Evening  paper  puts  out  morning  extra 
on  Michigan  plane  crash 


Scripps  Trust  Asks  Court  For  Stock  Ruling 

Trustees  want  the  court’s  apptrwal  on  their  interpretation 
of  the  trust  agreement  that  requires  the  trust  to 
“insure”  its  control  of  the  E.W  Scripps  Co. 
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E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

3/18/97  3/11/97 

3/20/96 

A.H.  Belo  Corp.  (NY) 

36.875 

37.625 

33.000 

American  Media  Inc.  (NY) 

5.750 

5.625 

3.750 

Central  Newspapers  Inc.  (NY) 

48.250 

46.375 

37.750 

Dow  Jones  &  Co.  Inc.  (NY) 

43.375 

44.250 

40.625 

Gannett  Co.  Inc.  (NY) 

86.000 

82.125 

69.625 

Gray  Comm.  Sys.  (NY) 

18.625 

19.375 

10.750 

Harte-Hanks  Comm.  (NY) 

28.500 

29.625 

21.000 

Hollinger  International  (NY) 

9.8750 

11.125 

11.625 

Knight-Ridder  Inc.  (NY)# 

41.125 

40.000 

36.062 

Lee  Enterprises  Inc.  (NY) 

24.750 

25.000 

21.125 

McClatchy  Newspapers  lnc.(NY)***25.0(X) 

25.375 

19.200 

Media  General  Inc.  (AM) 

30.875 

32.500 

39.000 

New  York  Times  Co.  (AM) 

45.375 

44.875 

30.000 

Pulitzer  Publishing  Co.  (NY)** 

44.000 

46.125 

37.406 

E.W.  Scripps  Co.  (NY) 

35.375* 

35.500* 

26.883* 

Times  Mirror  Co.  (NY) 

57.250 

54.125 

38.625 

Tribune  Co.  (NY)# 

40.625 

40.375 

33.1875 

Washington  Post  Co.  (NY) 

348.625 

358.000 

295.250 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

3/18/97 

3/11/97 

Hollinger  Inc.  (a) 

12.550 

13.100 

11.000 

News  Corp.  Ltd.  (c) 

19.875 

21.625 

23.375 

Pearson  Ltd.  (b) 

7.580 

7.910 

6.780 

Quebecor  Inc.  Class  A  (a) 

25.100 

25.300 

22.500 

Reuters  Holdings,  ADR  (c) 

61.000 

61.500 

64.500 

Southam  Inc.  (a) 

18.950 

20.650 

16.000 

Thomson  Corp.  (a) 

28.450 

30.200 

20.000 

Torstar  Corp.  (a) 

35.900 

36.900 

23.375 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 

CALENDAR 


MARCH 

23*26  NAA  Cooperative  Marketing  &  Sales  Conference,  the 
Long  Beach  Hilton,  Long  Beach,  Calif. 

26-28  1 2th  Annual  Illinois  Press  Association  Advertising  & 

Marketing  Convention,  Crowne  Plaza  Hotel, 
Springfield,  Ill. 

APRIL 

5  Institute  on  Coverage  of  Disasters  and  Tragedies, 

University  of  Central  Oklahoma,  Edmond,  Okla. 

8- 11  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W.  Marriott,  Washington,  D.C. 

11- 13  1997  Northwest  Printing  Production  Conference,  St. 

Paul,  Minn. 

18  New  Jersey  Press  Association  Spring  Conference, 

Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 
22-25  GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Memphis,Tenn. 

24-25  Associated  Press  Board  Meeting,  Chicago 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Marketing  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 
7-9  New  England  Newspapers  Association,  Doubletree 
Guest  Suites  Hotel,  Waltham,  Mass. 

9- 11  National  Cartoonists  Society  Reuben  Awards 

Weekend,  Grove  Paric  Inn  Resort,  Asheville,  N.C. 
30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Eriday  Center,  Chapel 
Hill,  N.C. 

JUINE 

1-4  EIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

4-6  Small  Newspaper  Conference,  Indianapolis,  Ind. 

4-7  National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 

6-7  Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

12- 15  Investigative  Reporters  and  Editors  National 

Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

17-20  American  Jewish  Press  Association  Convention, 
George  Washington  University,  Washington,  D.C. 
17-20  Newspaper  Association  of  America  Newspaper  in  Ed¬ 
ucation  Conference,  Buena  Vista  Palace,  Orlando,  Fla. 
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Helen  Copley  Passes  A  Baton 


Helen  K. COPLEY  is  stepping 
down  as  CEO  of  Copley  Press 
Inc.  and  giving  the  title  to  her  son, 
David  C.  Copley. 

She  plans  to  remain  active  as  chair- 
I  man  of  the  board  and  publisher  of 
the  company’s  flagship  paper,  the  San 
\  Diego  Union-Tribune. 
j  David  Copley,  45,  remains  presi¬ 
dent,  a  post  he  has  held  since  1988. 
He  also  is  a  director,  chairman  of  the 
executive  committee  and  president  of 
Copley  News  Service. 

The  company,  which  owns  1 1 
other  dailies  and  32  weeklies,  last 
year  acquired  the  Peoria  Journal 
Star  and  Galesburg  Register-Mail  in 
Illinois  for  a  reported  $174.5  million. 

“David  has  done  an  excellent  job 
leading  this  company,  particularly  in 
the  last  few  years  when  I  have  been 
slowed  by  a  nagging  back  mjury,” 
Helen  Copley  said. 


“It  is  the  appropriate  time  to  give 
him  the  recognition  and  responsibili¬ 
ties  he  has  earned  with  his  manage¬ 
ment  accomplishments  and  in  broad¬ 
ening  the  successes  of  the  Copley 
Newspapers." 

Helen  Copley,  who  took  over  the 
company  following  the  death  of  her 
husband,  James  S.  Copley,  in  1974,  also 
is  active  in  community  affairs.  The 
company  was  founded  in  1905  by  the 
late  Ira  C.  Copley,  whose  son,  James,  is 


Helen  K.  Copley 


credited  with  modernizing  the  papers 
and  extending  the  company. 

In  another  move,  Patrick  E  Cobum, 
55,  was  appointed  publisher  of  the 
State  Journal-Register  in  Springfield, 
and  the  Courier  of  Lincoln,  both  in 
Illinois.  He  also  was  elected  a  vice 
president  of  Copley  Press  and  was 
named  a  member  of  the  management 
board. 

Dean  F.  Dwyer,  42,  vice  president/ 
finance  and  treasurer  of  Copley  Press, 
becomes  chief  financial  officer,  and 
JohnT.  McConnell,  51,  president  and 
publisher  of  the  Peoria  Journal  Star, 
was  elected  a  vice  president  of  Cop¬ 
ley  Press  and  a  member  of  the  man¬ 
agement  board. 

Also,  Charles  E  Patrick,  47,  execu¬ 
tive  vice  president  and  chief  financial 
officer,  has  been  promoted  to  execu¬ 
tive  vice  president  and  chief  operat¬ 
ing  officer.  —  M.L.  Stein 


David  C.  Copley 


Harrington  To  Head 
Thomson  Corp. 


The  THOMSON  CORE  tapped  Thomson 
Newspapers  president  and  chief  executive 
officer  Richard  J.  (Dick)  Harrington  to  be 
the  next  president  and  chief  executive  offi¬ 
cer  of  the  Toronto-based  information,  publishing  and 
leisure  travel  corporation. 

Harrington  was  the  architect  of  the  sweeping 
reorganization  of  Thomson’s  North  American  news¬ 
paper  holdings,  in  which  papers  were  clustered  into 
27  “strategic  marketing  groups.” 

Those  newspapers  which  did  not  fit  into  an  SMG 
were  shed,  while  other  papers  were  acquired.Thom- 
son  publishes  70  daily  newspapers  with  a  combined 
circulation  of  1 .9  million  and  annual  revenues  total¬ 
ing  almost  $1.2  billion. 

Effective  July  1,  Harrington  will  become  chief 
operating  officer  of  Thomson  Corp.,  reporting  to 
the  current  president  and  CEO,  Michael  Brown. 

Harrington  will  then  succeed  Brown  as  president 
and  CEO  on  Jan.  1, 1998. 

Succeeding  Harrington  as  Thomson 
Newspapers  president  and  CEO  will  be 
Stuart  Gamer,  who  is  now  executive  vice 
president  and  COO  of  Thomson  News¬ 
papers  with  responsibility  for  all  news¬ 
paper  operations  except  the  Globe  and 
Mail,  the  Canadian  national  newspaper 
in  Toronto. 

Gamer  began  his  career  with  Thom¬ 
son  in  1966  as  a  journalist  who  pro¬ 
gressed  to  senior  level  editorial  positions. 


He  left  Thomson  in  1982  and  worked  for  several  pri¬ 
vately  owned  newspaper  companies  as  publisher. 
He  rejoined  Thomson  as  editorial  director  of  Thom¬ 
son  Regional  Newspapers  (TRN)  in  1991,  eventually 
becoming  president  and  CEO  of  the  United  King¬ 
dom  newspaper  company. 

When  TRN  was  sold  in  January  1996,  Gamer  was 
named  president  of  Thomson’s  Canadian  Group  and 
later  assumed  his  present  tide. 

Future  Thomson  CEO  Dick  Harrington,  50,  joined 
the  corporation  in  1982  as  CEO  of  Thomson  & 
Thomson,  a  trademark  and  copyright  research  com¬ 
pany  in  Boston.  He  was  named  president  of  Thom¬ 
son’s  automotive  information  subsidiary,  Mitchell 
International,  in  1986. 

In  1989,  Harrington  became  president  and  chief 
executive  of  Thomson’s  North  American  profes¬ 
sional  publishing  interests,  Thomson  Professional 
Publishing,  which  sp>ecializes  in  print  and  electronic 
media  for  the  law,  tax,  accounting,  real  estate  and 
human  resources  marketplaces. 

He  was  named  CEO  of  Thomson 
Newspapers  in  June  1993,  when  he  also 
became  a  director  and  executive  vice 
president  ofThomson  Corp. 

Harrington  is  a  member  of  the  board 
of  the  Associated  Press  and  the  Newspa¬ 
per  Association  of  America. 

When  Harrington  replaces  Brown  as 
president  and  CEO  on  Jan.  1,  1998, 
(See  Thomson  on  page  26) 


Richard  Harrington 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  \SS4:Newspaperdom,  March  1892;  The  Fourth  Estate.  March  1, 
1894;  Editor  &  Publisher,  Jane  29, 1901;  /l</t’errfa/n,g,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  icm  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  Icm  1 17| 
Co-Publisher, 
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Isn’t  Anybody  Listening? 


IN  MAY  1993, early  in  President  Clinton’s  administration, there  was 
hope  that  he  would  live  up  to  his  campaign  promise  to  op>en  up 
public  access  to  government.  Presidents  Carter  and  Nixon  issued 
orders  to  speed  up  the  declassification  of  secret  documents,  but  they 
were  ignored  by  government  agencies.  Classification  continued  under 
Presidents  Reagan  and  Bush  but  President  Clinton  revived  hope  for 
some  improvement  with  his  presidential  directive  April  26  ordering  a 
review  of  rules  governing  secrecy  and  suggesting  a  massive  declassifica¬ 
tion  program. 

In  April  1S>95,  President  Clinton  signed  an  executive  order  overhauling 
government  secrecy  rules  to  “lift  the  veil”  on  millions  of  documents.  A 
year  later,  figures  prepared  by  the  Office  of  Management  and  Budget  and 
the  National  Archives  and  Records  Administration  revealed  that  govern¬ 
ment  agencies  are  still  spending  an  estimated  $6  billion  a  year  stamping 
“top  secret”  on  thousands  of  documents. 

Then,  two  weeks  ago,  the  federal  commission  on  government  secrecy 
said  in  its  report  to  the  president  that  the  government  is  keeping  too 
much  too  secret  too  long  and  blamed  a  “culture  of  secrecy.”  We’ve  been 
told  this  repeatedly  year  by  year,  but  few  people  have  been  paying  atten¬ 
tion.  Now  we  are  being  told  the  same  again,  maybe  with  some  hope  of 
correcting  the  situation. 

Sen.  Patrick  Moynihan,  the  New  York  Democrat,  is  chairman  of  the  12- 
member  commission.  It  recommends,  among  other  things,  the  creation 
of  a  National  Declassification  Center  to  see  that  most  classified  material 
becomes  public  after  10  years,  all  of  it  after  30  years. 

The  government  has  been  dead  center  on  this  issue  for  too  long.  Any 
system  that  authorizes  2  million  federal  officials  and  a  million  others 
working  with  the  government  to  keep  documents  and  data  secret  has  to 
be  corrected.  It  has  a  foul  odor. 
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LETTERS  TO  THE  EDITOR 


Condemnation 
was  misplaced 

RE:“IT  smells  Of  Greed”  (JE&P, 

Feb.  8). 

In  the  above  editorial  you  discuss 
the  decision  of  a  Texas  district  judge 
denying  a  “motion  to 
ban  a  local  TV  station 
from  airing  a  movie 
about  two  former  mili¬ 
tary  cadets  accused  in 
a  love-triangle  slaying” 
prior  to  the  trial  of  the 
two  cadets. 

Praising  the  judge 
“from  a  legal  stand¬ 
point,”  the  editorial 
declares  that  “from  a 
moral  standpoint,  how¬ 
ever,  the  motive  of  the 
TV  station  that  wants 
to  run  this  ‘fact-based’ 
movie  reeks  of  money 
hunger.” 

Your  condemnation 
was  misplaced.The 
station,  KXAS-TV, 

Dallas,Texas,  which  is 
operated  by  UN 
Television,  did  success¬ 
fully  join  its  network 
partner  and  the  pro¬ 
ducer  of  the  program, 

NBC,  in  litigating  the 
important  First 
Amendment  principle 
that  speech  cannot  be 
stifled  because  of  the 
vague  and  unsubstanti¬ 
ated  fears  of  criminal 
defendants  that  they 
will  be  denied  a  fair 
trial.  But  the  station  also  decided,  on  its 
own  and  without  judicial  or  communi¬ 
ty  or  network  coercion,  that  not  airing 
the  program  until  after  the  trial  was 
the  right  thing  to  do.  This  decision  cost 
the  station  and  the  network  dearly  dur¬ 
ing  the  all-important  February  ratings 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


sweeps.  So  much  for  the  smell  of  greed. 

Editor  &  Publisher  is  not  alone  in 
having  qualms  about  the  increasing  use 
of  the  “docudrama”  device  in  American 
television,  though  it  should  be  noted 
that  the  docudrama  also  has  become  a 
major  fixture  in  both  American  cinema 
and,  God  forbid,  American  book  pub¬ 
lishing. 

I  might  also  add  that 
the  moral  distinction 
you  attempt  to  draw 
between  docudramas 
and  “print  and  broad¬ 
cast  news  organiza¬ 
tions”  which  publish 
“focts  surrounding  the 
arrest  and  the  investi¬ 
gation”  is  less  clear 
than  you  imply. 

The  primary  evil 
alleged  in  the  showing 
of  the  Texas  film  was 
the  disclosure  of  a  con¬ 
fession  by  one  defen¬ 
dant  which  the  defense 
hopes  to  keep  from 
the  jury.  This  is  just 
the  kind  of  “fact”  that 
“news  organizations” 
reveal  all  the  time. 

Nor  are  docudramas 
categorically  without 
social  utility;  while  I 
believe  the  station  did 
the  right  thing,  the 
movie  did  raise  some 
troubling  issues  about 
police  investigation 
and  interrogation 
methods. 

Gregory  M.  Schmidt 

Schmidt  is  vice  presi¬ 
dent-new  development  and  general 
counsel  for  UN  Television  Corp. 

Successes 
worth  recalling 

SLnBSEQUENTTO  YOUR  article 
(March  8,  pp.  24-25)  on  Parade 
being  selected  by  the  Bergen  County, 
N.}.,  Record's  readers  as  their  preferred 
Sunday  magazine,  a  number  of  people 
have  inquired  about  the  quote  you 
used,“  ‘Enough  is  enough.  How  many 
markets  do  you  need  to  prove  that 
Parade  is  preferred?’  said  Vittorini.” 


Newspaperdom* 


50  YEARS  AGO  . . .  Newspaper 
publishers  objected  to  propos¬ 
als  to  increase  second-class 
postal  rates  and  attacked  the 
Post  Office  Department’s 
assertion  that  preferred  sec- 
ondclass  rates  for  newspapers 
amounted  to  a  “subsidy.” 

The  Soviets  kept  a  pledge 
to  drop  censorship  of  foreign 
correspondents  during  the 
Conference  of  Foreign 
Ministers. 

Louis  B.  Lautier,  correspon¬ 
dent  for  the  Atlanta  Daily 
World  and  director  of  the 
National  Negro  Publishers 
Association,  became  the  first 
black  person  to  be  admitted 
to  the  Senate  Press  Gallery. 
Percival  Prattis  of  the  black 
magazine  Our  World  had 
recently  become  the  first 
black  person  accredited  by 
the  Periodical  Press  GaUery. 

From  Editor  &  Publisher 
March  22,  1947 


Apparently,  space  limitation  preclud¬ 
ed  your  using  the  results  from  three 
similar  1996  competitions,  in  Baltimore, 
Long  Beach  and  San  Jose.  In  all  cases 
Parade  won  by  substantial  margins,  as 
we  did  in  Bergen. 

Incidentally,  the  referenced  USA 
Weekend  victory  in  the  Los  Angeles 
Daily  News  took  place  in  1992. 

Carlo  Vittorini 
Vittorini  is  publisher  of 
Parade  magazine 

Correction 

Due  TO  AN  editing  error,  a  quota¬ 
tion  in  a  column  {E&P,  March  8, 
p.  58)  was  incorrectly  attributed. The 
statement  —  that  it  is  not  “appropriate” 
now  for  Web-based  news  services  to 
scoop  their  sister  newspapers,  but  will 
be  someday  —  should  have  been 
attributed  to  the  unnamed  executive 
mentioned  in  the  previous  paragraph. 
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EVERY  SATURDAY  SINCE  1884 


Firing  A 
Union  Organizer 


Stapleton’s  firing  and  orga¬ 
nized  informational  picketing. 

The  National  Labor  Rela¬ 
tions  Act  bars  employers  from 
penalizing  workers  for  union 
activities.  The  Tribune- 
Herald's  Guild  contract  per¬ 
mits  reps  to  perform  union 
functions  while  working,  as 
long  as  they  don’t  “unduly’’ 
interfere  with  their  work. 

Stapleton,  52,  adamantly 
denied  organizing  while  at 
work  and  said  she  meticulously  separated  organiz¬ 
ing  from  her  roles  as  shop  steward  and  reporter. 
And  any  union  business  she  conducted  at  work  — 
such  as  answering  questions  from  members  and 
passing  out  fliers  —  was  routine  and  had  been 
accepted  for  years,  she  said. 

“For  years  I  have  been  passing  out  newsletters 
without  it  being  an  issue  before,  and  1  would  often 
share  them  with  management,”  she  said.  “It  was  the 
union-organizing  drive  that  made  it  different.” 

Tribune-Herald  publisher  Jim  Wilson,  who  also 
oversees  Today,  denied  Stapleton’s  discipline  was 
linked  to  the  vote  or  was  aimed  at  intimidating 
workers. 

He  said  Stapleton  was  suspended  without  pay 
pending  investigation  into  whether  she  had  done 
union  work  on  company  time,  and  when  manage- 
The  union  called  a  press  conference  to  denounce  ment  affirmed  the  charges,  she  was  fired. 

“She  was  seen  doing  union  activi- 
while  she  was  on  shift,”  he  said, 
was  some  kind 

sign-up 

the  union  other  people 

He  said  the  company  took  the  posi- 
/fixftfy  her  on-the-job  union  activity 

—  several  incidents,  some  involving 
the  organizing  campaign  —  violated 
terms  of  the  Guild  contract. 


At  donkey 

Media  Group’s 
Hawaii  Tri¬ 
bune-Herald  in 
Hilo,  Frankie  Sta¬ 
pleton  unevent¬ 
fully  juggled  the  roles  of 
reporter  and  union  rep  for 
eight  years  —  until  she  lead  a 
Newspaper  Guild  organizing 
drive  at  a  sister  paper  nearby. 

Three  weeks  before  work¬ 
ers  voted  on  union  represen¬ 
tation,  management  suspended  her,  and  later  fired 
her,  on  charges  she  conducted  union  business  on 
company  time  and  was  insubordinate  to  supervi¬ 
sors. 

After  20  years  at  the  paper,  Stapleton,  52,  has  only 
one  job  left:  unpaid  union  rep.  She  denied  doing  any¬ 
thing  wrong  and  is  appealing  through  union  arbitra¬ 
tion  procedures  and  through  complaints  to  the 
National  Labor  Relations  Board. 

Newspaper  Guild  international  President  Linda 
Foley  called  the  action  against  Stapleton  “an  outra¬ 
geous  breach  of  justice”  and  one  of  the  most  “bla¬ 
tantly  illegal”  acts  she  has  seen  by  a  newspaper  in 
her  17-year  union  career. 

“We  ate  not  going  to  let  this  stand,  and  we  are 
going  to  fight  it  with  everything  we’ve  got,”  Foley 


Management  at  Hawaii 
paper  says  she  worked 
for  union  on  company 
time;  she  says  she  was 
fired  for  organizing 


BY  GEORGE  GARNEAU 


Frankie  Stapleton,  center,  seated, 
answers  questions  during  a  Jan.  25 
press  conference.  She  is  flanked  by 
Wayne  Cahill  (left)  administrative 
officer  of  the  Hawaii  Guild;  Linda  Foley, 

I  president  of  the  Newspaper  Guild  unit 
»  of  the  Communication  Workers  of 
;;;  America;  and  Russ  Cain,  Guild  vice 
7  president  in  charge  of  the  Western  district. 
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Stapleton  and  other  union  offi¬ 
cials  said  her  suspension  on  Jan.  24 
—  three  weeks  before  the  repre¬ 
sentation  vote  at  West  Hawaii 
Todc^,  a  Donrey  paper  across  the 
island  of  Hawaii  in  Kailua-Kona  — 
was  intended  to  create  an  atmos¬ 
phere  of  fear  and  intimidation 
among  employees.  Management 
provided  no  details  —  what  she 
did,  when,  where  —  to  justify  the 
suspension. 

On  Feb.  13,  following  an  aggres¬ 
sive  management  campaign.  Today 
workers,  in  an  election  supervised 
by  the  National  Labor  Relations 
Board,  voted  32-9  to  reject  the 
Guild. 

TWo  weeks  later,  Stapleton  was 
fired  from  her  $40,00{)-a-year 
reporting  job.  She  and  other  union 
officials  said  the  move  was 
designed  to  send  a  message  to  unionized  workers  at 
the  Tribune-Herald  as  they  prepare  to  renegotiate  a 
contract  that  expires  in  May. 

Stapleton  and  other  Guild  officers  flatly  reject  the 
notion  of  coincidence  in  Stapleton’s  discipline. 

“It  had  everything  to  do  with  the  organization 
drive,”  said  Guild  president  Foley.  “Clearly  they 
wanted  to  put  a  chill  on  the  organization  drive,  and 
clearly  they  succeeded.  But  they  are  going  to  be 
sorry  they  did.” 

Under  contract  terms,  binding  arbitration  is 
scheduled  for  July  31. 

Wayne  Cahill,  administrative  officer  of  Newspaper 
Guild  Local  117  in  Honolulu,  said  the  company’s 
action  was  “so  egregious”  that  the  union  has  asked 
the  NLRB  to  seek  a  federal  court  injunction  reinstat¬ 
ing  Stapleton  with  back  pay. 

“We  believe  they  are  taking  action  against  her 
solely  because  of  her  union  activity,”  he  said. 

Managers  never  informed  Stapleton,  or  her  union, 
exactly  why  she  was  suspended:  what  she  did,  when 
and  where. 

Foley  said  management  “did  not  even  attempt  to 
build  a  case,”  for  suspending  Stapleton.  “They  just 
decided  to  totally  flaunt  the  law  and  just  dismiss  her. 
Then  they  had  the  audacity  to  say  she  did  not  coop¬ 
erate  in  the  investigation  —  after  they  suspended 
her.  It  is  so  blatant  and  on  its  face  so  contrary  to 
what  labor  law  and  the  First  Amendment  allow.  It’s 
hard  do  believe  a  company  would  do  this.” 

When  news  editor  David  Bock  fired  her,  his  three- 
page  letter  cited  such  offenses  as  organizing  work¬ 
ers  on  company  time,  insubordination,  misconduct, 
neglecting  her  duties,  disrupting  other  workers, 
refusing  to  answer  questions  in  a  disciplinary  hear¬ 
ing,  and  misusing  the  company’s  computer  system. 

He  took  great  pains  to  affirm  her  right  to  organize 
workers  as  much  as  she  wants  —  on  her  own  time. 

At  termination,  Stapleton  was  paid  20  weeks  sev¬ 
erance  and  accrued  vacation  pay,  according  to  con¬ 


tract  terms. 

Stapleton’s  firing  took  place 
amid  a  backdrop  of  less  than  idyllic 
labor  relations.  The  Tribune-Her¬ 
ald,  organized  front  to  back  by 
three  unions,  is  Donrey’s  most 
heavily  unionized  paper.  Local  117 
of  the  Guild  represents  about  50 
workers  in  news,  advertising,  circu¬ 
lation  and  business  departments. 
The  Graphic  Communication  Inter¬ 
national  Union  represents  press 
operators,  and  the  typographical 
unit  of  the  CWA  represents  print¬ 
ers. 

Today,  on  the  other  hand,  is  the 
state’s  only  nonunion  daily  and  suc¬ 
cessfully  fended  off  an  organizing 
effort  a  few  years  ago.  During  that 
campaign,  the  publisher  was  fined 
by  the  NLRB  for  taking  down 
license  plates  of  employees  who 
attended  a  union  meeting,  Stapleton  said. 

Last  year,  Donrey,  based  in  Fort  Smith,  Ark., 
brought  in  Michael  Zinser,  a  Nashville,  Tenn.-based 
management  attorney  formerly  associated  with 
King  &  Ballow,  a  firm  notorious  to  newspaper 
unions.  Zinser  helped  Donrey  defeat  a  Guild  orga¬ 
nizing  effort  at  the  luts  Vegas  Revieu'-Joumal  in 
1993  and  spent  months  in  Hawaii  to  repeat  the  feat 
at  Today,  where  votes  were  taken  in  four  bargaining 
units. 

“I  see  this  as  Zmser  trying  to  make  me  the  goat  as 
we  head  into  negotiations,”  Stapleton  said.  “Donrey 
has  a  history  of  combining  newspapers  . . .  and  for 
years  they’ve  held  it  over  our  heads  that  they  would 
shut  down  the  Tribune  and  make  West  Hawaii  into 
the  island’s  only  paper . . .  .They  float  the  idea  every 
time  we  go  into  negotiations.” 

Zinser  did  not  return  a  call  to  his  office. 

“It  was  kind  of  alarming  to  everyone,”  one  Today 
staffer  said  of  Stapleton’s  disciplinary  actions,  which 
left  workers  feeling  “confused”  and  “threatened”  dur¬ 
ing  a  campaign  that  was  “very  tense,  a  real  drag.” 

This  worker  feared  being  fired  for  voting  for  the 
union  and  said  management  “implied”  it  would  fight 
“tooth  and  nail”  to  avoid  signing  a  contract  if  the 
union  won  the  vote. 

Workers,  this  employee  theorized,  opted  not  to 
risk  their  relatively  secure  jobs  and  gotxl  benefits  by 
voting  for  the  union  and  having  to  negotiate  from 
zero. 

Another  employee  refused  to  discuss  the  vote, 
saying,  “It’s  a  no-no  to  talk  about  it.” 

The  campaign  wasn’t  what  anybody  would  call 
fun.  Union  officer  Cahill  was  ejected  from  Today’s 
parking  lot.  And  when  the  union  decided  to  hand 
fliers  to  employees  as  they  went  to  work,  somebody 
inside  collected  them,  Stapleton  said. 

A  25-page  question-and-answer  booklet  from 
management  warned  Today  workers,  for  example: 
Nothing  required  management  to  agree  to  a  union 


chill  on  the  organization  drive, 
and  clearly  they  succeeded. 

But  they  are  going  to  be  sorry 
they  did.” 

—  Linda  Foley,  Newspaper 
Guild  international  president 
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contract,  wages  could  decline  under  union  repre¬ 
sentation,  and  management  can  permanently 
replace  strikers. 

After  being  suspended,  Stapleton,  still  an  elected 
shop  steward,  went  to  the  office  to  hand  out  notifi¬ 
cation  of  a  union  meeting  and  was  ordered  out  of 
the  office  by  news  editor  Bock  and  editor  Eugene 
Tao,  himself  a  former  union  official.  Later  she  got  a 
certified  letter  warning  her  not  to  return. 

She  said  none  of  her  superiors  discussed  the  issue 
of  union  conflicts  until  they  susjjended  her.  At  sev¬ 
eral  hearings,  she  refused  to  answer  some  questions, 
on  the  advice  of  her  representative,  Cahill,  who  said 
managers  had  no  right  to  inquire  into  conversations 
between  Stapleton  and  the  workers  she  repre¬ 
sented. 

Firings  Forged 
Reporter’s  Activism 

Management  has  tried  to  toss  reporter 
Frankie  Stapleton  off  the  staff  of  the  Hawaii 
Tribune-Herald  twice  before  —  but  failed. 

Each  time,  under  terms  of  the  Newspaper  Guild 
contract,  binding  arbitration  reinstated  her  with 
back  pay,  Stapleton  and  union  officials  said. 

In  1981,  she  was  fired  for  alleged  “disloyalty”  — 
for  commenting  to  a  Honolulu  Advertiser  colum¬ 
nist  about  an  editor  who  left  the  Tribune.  After  six 
months,  an  arbitrator  ruled  the  firing  groimdless  and 
reinstated  her  with  back  pay. 

In  1986,  again  under  publisher  Jim  Wilson,  she 
was  relegated  to  part-time  employment.  But,  an  arbi¬ 
trator  later  found,  the  company  hired  two  part- 
timers  to  do  her  work,  so  she  was  ordered  returned 
to  full-time  status. 

These  experiences,  she  said,  only  reinforced  her 
union  commitment. 

“I  became  an  activist  because  of  the  arbitrary 
things  I  saw  them  do  to  people,”  she  said. 

Binding  arbitration  is  scheduled  in  April  for  her 
latest  sacking,  on  charges  she  violated  contract 
terms  by  doing  union  work  on  company  time  —  a 
charge  she  denies. 

“The  company  had  it  in  for  her  for  17  years  for 
whatever  reason,”  said  Guild  local  administrator 
Wayne  Cahill.  “This  time  it’s  clear  they  took  action 
based  on  her  union  activity.” 

Publisher  Wilson  said  Stapleton  violated  contrac¬ 
tual  terms  limiting  union  activity  to  that  which 
doesn’t  “unduly”  affect  job  performance. 

—  George  Garneau 

Locked  Out 

An  ARIZONA  REPORTER  was  barred  from  cov¬ 
ering  the  state  House  of  Representatives  for  a 
week  in  an  apparent  retaliation  for  a  story  the 
House  speaker  didn’t  like. 

Mark  Flatten,  who  writes  for  Arizona’s  Tribune 
newspapers,  was  following  other  reporters  into  the 
House  chambers  when  a  plainclothes  security 
guard  stopped  him.  Flatten  said  he  was  told  that 
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House  Speaker  Don  Aldridge  refused  to  issue  him 
press  credentials.  “He  signed  everybody  else’s  but 
mine,”  Flatten  said. 

Although  he  was  never  given  an  explanation,  the 
reporter  said  he  assumed  Aldridge  was  miffed  over 
a  story  he  wrote  about  a  long-term  relationship 
between  the  speaker  and  Max  Dunlap,  who  is  serv¬ 
ing  a  prison  sentence  for  the  car-bomb  murder  of 
Arizona  Republic  reporter  Don  Bolles.  ITie  story 
was  published  the  day  before  the  House  session 
began. 

Documents  presented  by  Flatten  suggested  that 
Dunlap  had  helped  Aldridge  in  political  campaigns 
and  may  have  obtained  political  favors  from  him. 

Flatten  said  he  requested  an  interview'  with 
Aldridge  “to  find  out  what  the  problem  was.  He  had 
never  called  or  complained  about  the  story.” 

An  AP  story  quoted  Aldridge  as  saying  he  took 
personal  offense  at  what  he  deemed  attacks  on  his 
integrity  and  his  family.  “The  story  should  have  been 
on  the  editorial  page,”  Aldridge  said.  “It  was  not 
news.  It  was  about  50%  false.” 

But  Flatten  said  that  in  a  two-minute  conversation 
in  Aldridge’s  office,  the  speaker  “would  say  only  that 
he  had  the  power  to  bar  me  from  the  floor  and 
House  offices.  Neither  me  nor  my  editor  could  get 
anything  else  out  of  him.” 

Flatten  covers  the  Statehouse  for  Tribune  news¬ 
papers  in  Mesa,Tempe,  Chandler,  Gilbert  and  Scotts¬ 
dale.  His  banishment  ended  while  aTribune  attorney 
was  preparing  to  file  a  First  Amendment  lawsuit 
against  Aldridge. 

“I  was  signing  affidavits  in  our  lawyer’s  office 
when  the  word  came  in  that  I  would  be  let  back  in,” 
Flatten  recalled.  —  M.L.  Stein 

Worker  Payback 

Newspaper  guild-represented  employees 

at  the  Long  Beach,  Calif.,  Press-Telegram 
recently  received  back  pay  of  $  1 1 3,000  plus  interest 
for  a  three-year  overcharge  on  their  health  insurance 
premiums. 

Jack  Wilson,  vice  president/human  resources  for 
the  Knight-Ridder  paper,  blamed  the  overcharge  on 
a  bookkeeping  error,  which  was  corrected  after  the 
Guild  raised  the  issue  during  contract  negotiations. 

“We  not  only  made  refunds,  but  we  discovered 
we  also  had  charged  too  much  for  dental  and  Cobra 
payments  and  corrected  that  as  well,”  Wilson  said  in 
an  interview. 

The  Guild  had  filed  a  grievance  with  the  National 
Labor  Relations  Board  over  the  charges  but  settled 
with  the  Press-Telegram  before  a  hearing  was  held. 

A  Guild  flier  distributed  to  members  hailed  the 
settlement  as  a  “key  victory.”  About  99  Guild  mem¬ 
bers  will  receive  back  pay  and  3%  interest.  One 
member,  who  preferred  anonymity,  said  some 
staffers  got  as  much  as  $13,000  for  the  years  1994 
through  1996.  Eight  mailers  and  four  engravers  also 
got  refunds,  the  Guild  said. 

As  part  of  the  settlement,  the  Guild  agreed  not  to 
file  grievances  and  to  drop  an  arbitration  request 
and  a  charge  of  unfair  labor  practices  with  the 
NLRB.  —  M.L,  Stein 
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Hammer  Of 
Censorship  Looms 
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carefully  constructed  his  battle  cry  to  be  active,  pro  publication  reviewers  of  coov  to 


David  waltz,  editor  of  the 

University  of  Texas-Pan  American’s 
student  newspaper,  the  Pan 
American,  sat  at  his  computer  and 
carefully  constructed  his  battle  cry 
of  an  editorial: 

“We  want  our  First  Amendment  right  to  free 
speech  and  a  free  press  to  stoy  exactly  how  it  is, 
free,  and  we  will  fight  anyone  who  tries  to  take  it 
away." 

Waltz  was  resisting  a  university  plan  to  give  the 
newspaper’s  faculty  adviser  the  power  to  delay 
publishing  up  to  48  hours 
any  article  he  considered 
potentially  libelous. 

But  that  campaign  ended 
early  in  February  when  Waltz 
and  his  editors  resigned  in  a 
dispute  with  Robert  Rollins, 
the  faculty  adviser,  over  con¬ 
trol  of  the  newspaper. 

The  two  top  editors  at  the 
Panorama,  the  student  mag¬ 
azine,  also  resigned  in  a  show 
of  solidarity  with  their  col¬ 
leagues  at  the  newspaper. 

The  retreat  of  the  student 
journalists  has  removed  any 
university  obstacles  to  passage  of  the  academic 
statute.The  UT-Pan  American  regents  will  vote  on 
the  proposal  sometime  this  spring  But  there  proba¬ 
bly  will  be  some  legal  skirmishing  afterward. 

The  American  Civil  Liberties  Union  in  Texas  says 
the  48-hour  rule  violates  the  First  Amendment  pro¬ 
hibition  against  prior  restraint  and  is  ready  to  rile  a 
class  action  suit  to  overturn  it. 

The  UT-Ran  American  administration  says  the 
rule  was  proposed  to  pacify  J.  Robert  Giddings,  the 
chief  attorney  in  the  University  of  Texas  system. 

In  fact,  the  university  has  inserted  an  appeals 
process  if  the  editor  or  the  adviser  can’t  worit  out 
their  differences  after  the  48  hours  are  over. 

The  contested  copy  would  be  turned  over  to 
the  publications  executive  board  —  which  consists 
of  faculty  and  students  —  for  a  ruling. 

“We  should  be  able  to  resolve  it  there,”  Rollins 
said. “There  are  a  couple  of  Ph.D.’s  in  there  who 
must  know  the  libel  law.” 

Wolper,  professor  of  journalism  at  the  Newark, 
N.J.,  campus  of  Rutgers  University,  covers  cam¬ 
pus  journalism  for  E&P. 


Some  Texas 
govetmmetit  and 
college  officials 
IV paid  like  to 
see  the  Supreme 
Court's 
Hazel  u'fxjd 
ruling  applied 
to  Cfjllege 
newspapers 


If  the  matter  is  still  not  resolved,  it  would  be 
sent  to  the  UT  system’s  legal  office  run  by 
Giddings  for  a  legal  opinion.  Giddings  says  the 
nine  Texas  campuses  need  faculty  or  staff  members 
to  be  active,  pro  publication  reviewers  of  copy  to 
protect  the  system  against  defamation  suits. 

He  cited  as  proof  a  1988  U.S.  Supreme  Court 
decision  —  Hazelwood  vs.  Kuhlmeier  —  that  gave 
officials  a  censorship  hammer  over  public  high 
school  publications  that  were  part  of  the  curricu¬ 
lum. 

The  Supreme  Court  said  at  the  time  that  its  rul¬ 
ing  did  not  yet  apply  to  “school-sponsored  expres¬ 
sive  activities”  at  colleges  and  universities. 

Giddings  has  tried  to  intimidate  the  student 
newspapers  into  adding  prior  review  language  to 
their  handbooks,  with  mixed  success. 

The  University  of  Texas-El  Paso  added  a  prior 
review  clause  to  its  handbook,  and  the  University 
of  Texas-Arlington  left  in  a  provision  that  gave  the 
adviser  an  unspecified  time  to  delay  suspected 
libelous  copy. 

“We  were  going  to  rewrite  that  section  a  couple 
of  years  ago,”  said  Dorothy  Estes,  the  former  direc¬ 
tor  of  publications  at  LT-Arlington.“But  because  of 
Giddings  we  decided  not  to.  We  were  afraid  they 
would  allow  the  adviser  to  control  all  the  content.” 

The  University  of  Texas-Austin,  meanwhile,  is 
testing  Giddings  by  removing  a  prior  review  provi¬ 
sion  from  its  handbook. 

UT-fttn  American  officials  —  even  as  they  press 
for  an  alleged  48-hour  copy  delay  —  disagree  with 
Giddings’  Hazelwood  interpretation. 

“The  high  school  newspaper  is  staffed  by 
minors  whose  audience  is  mainly  minors,”  said  Judy 
Vinson,  vice  president  of  student  affairs.  “There  is  a 
need  to  protect  those  students  from  certain  types 
of  speech.  A  college  newspaper’s  audience  is  for 
adults  who  don’t  need  that  kind  of  protection.” 

But  the  Pan  American  may  offer  Giddings  fertile 
ground  for  a  Hazelwood-like  court  test  case  on  the 
independence  of  a  college  newspaper. 

The  problem  lies  with  a  decision  three  years  ago 
to  transfer  the  student  newspaper  to  the 
communication  department  to  become  part  of  the 
journalism  curriculum. 

A  TEST  CASE? 

When  the  communication  department  asked  to 
publish  the  student  newspaper,  there  were  few 
rumblings  of  dissent. 

The  journalism  faculty  believed  the  transfer 
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telling  me  they  were 
on  my  side,  so  I  fig¬ 
ured  they  would 
work  out  something 
in  the  end, "Waltz 
said. 

The  Pan  American 
was  moved  during 
I  the  summer  to  the 
I  communication 
I  department  and  Waltz 
I  used  the  newsroom 
I  telephone  to  check 
I  out  the  48-hour  rule. 

I  Waltz  telephoned 
I  Mark  Goodman,  exec- 
I  utive  director  of  the 
'  Student  Press  Law 
Center,  and  Jay 
Jacobson,  director  of  the  Texas  ACLU. 
They  both  told  him  the  48-hour  rule 
was  unconstitutional. 

“The  ACLU  asked  me  to  contact  the 
other  editors  in  the  Texas  system  so 
they  could  institute  a  class  action  suit,” 
Waltz  recalled.  “And  I  said  I  would.  But 
when  I  told  Mr.  Rollins,  he  took  away 
my  telephone  calling  card.” 

Rollins  said  he  no  choice. 

“I  wasn’t  going  to  let  David  use  our 
phones  to  file  a  lawsuit  against  us,”  he 
said.  “I  told  him  if  he  wanted  to  do  that 
he  would  have  to  use  his  own  phones.” 

Rollins  noted  that  the  paper’s  mast¬ 
head  informed  wannabe  litigants  that, 
the  Pan  American  “was  produced  in 
the  communication  department.” 

Eventually,  Rollins  reinstated  Waltz’s 
telephone  privileges. 

“I  wanted  his  word  that  he  wouldn’t 
call  the  Student  Press  Law  Center  or  the 
[American]  Civil  Liberties  Union,” 

Rollins  said.  “And  he  agreed.” 

Waltz  stewed,  and  then  wrote  an  edi¬ 
torial  explaining  he  was  suing  the  Pan 
American  over  the  48-hour  rule  and 
added  some  details  about  the  calling 
card  dispute. 

Rollins  read  the  editorial,  told  Waltz 
he  would  quit  unless  the  editorial  was 
revised,  and  suggested  he  write  a  news 
article  to  accompany  it. 

Waltz  excised  the  details  about  the 
telephone  dispute  and  the  proposed  48- 
hour  libel  rule  while  offering  support  to 
the  Daily  Texan  on  the  Austin  campus 
for  a  battle  it  was  having  with  its  publi¬ 
cations  board. 

He  pledged  to  fight  for  his  paper’s 
First  Amendment  rights,  but  did  not 
inform  the  paper’s  readers  about  the 
proposed  48-hour  libel  rule. 


would  energize  the 
Pan  American  with 
fresh  blood  that  might 
allow  the  paper  to 
publish  more  than 
once  a  week. 

The  campus  editors 
mumbled  about  a  loss 
of  their  indepen¬ 
dence,  but  never 
fought  the  transfer. 

Their  old  home  at  the 
student  center,  near 
the  student  govern¬ 
ment  office,  was  often 
the  scene  of  raucous 
protests. 

Elvie  Davis,  now 
dean  of  students,  had 
tried  a  number  of  times  to  pressure 
the  paper  into  increasing  the  number 
of  student  government  members  on  the 
newspaper’s  board. 

About  five  years  ago,  Davis  had  lob¬ 
bied  the  administration  to  force  the  fir¬ 
ing  of  any  student  editor  accused  of 
libel.  But  her  efforts  were  beaten  back 
by  Joyce  Frock,  the  Pan  American 
adviser  from  1981  to  1996. 

“We  explained  that  someone  is  not 
found  to  have  committed  libel  until  a 
court  has  ruled  that  is  the  case,”  Frock 
recalled.  “And  she  finally  gave  up.  1  had  a 
lot  of  those  kind  or  discussions  with  the 
administration.” 

The  only  glitch  in  the  paper’s  move 
to  the  communication  department, 
most  faculty  agree,  was  that  Frock  was 
downsb.ed  out  of  her  job. 

Frock,  the  1993  Texas  Intercollegiate 
Adviser  of  the  Year,  was  told  her 
$29,000  salary  was  being  reduced  to  a 
half-time  compensation  of  $  1 1 ,000.  And 
she  resigned. 

Rollins,  coordinator  of  the  journalism 
sequence  in  the  communication  depart¬ 
ment  and  a  former  copy  editor  at  the 
Palm  Beach  Post  and  the  Kansas  City 
Star,  replaced  Frock.  He  also  was 
appointed  to  the  university  committee 
drafting  the  new  publications  hand¬ 
book. 

Waltz,  the  Pan  American  editor, 
Vmson,  vice  president  for  student 
affairs,  and  Will  Davis,  the  dean  of  the 
college  of  arts  and  sciences  and  the  hus¬ 
band  of  Elvie  Davis,  were  the  other 
members  of  the  committee. 

Rollins  acknowledged  the  48-hour 
rule  might  be  a  problem. 

“It  might  smack  of  some  form  of 
prior  restraint,”  he  said.  “But  we  knew 
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UT-Pan  American  regents  plan  to  vote  this 
spring  on  a  proposal  that  would  give  the 
newspaper's  faculty  adviser  the  power  to 
delay  puhlishing  up  to  48  hours  any  article 
he  considered  potentially  libelous.  The 
American  Civil  Liberties  Union  in  Texas 
says  the  48-hour  rule  violates  the  First 
Amendment  prohibition  against  prior 
restraint  and  is  ready  to  rile  a  class  action 
suit  to  overturn  it. 


we’d  never  use  it  unless  there  was  a 
question  of  libel.” 

The  committee  finished  its  work  last 
June  28  and  Waltz  spent  the  summer 
hoping  the  48-hour  rule  would  be  delet¬ 
ed  before  it  began  the  academic 
approval  process. 

“I  knew  the  administration  was  wor¬ 
ried  about  Giddings,  but  they  kept 


“Ilje  high  school 
newspaper 

is  staffed  by  minors  whose 
audience  is 
mainly  minors. 

There  is  a  need  to 
protect  those 
students  from  certain 
types  of  speech.  A  college 
newspaper’s 
audience  is  for  adults 
who  don’t  need  that 
kind  of  protection.” 

—  Judy  Vinson,  vice  president  of  student 
affairs,  UT-Pan  American 
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“I  felt  uncomfort¬ 
able  assigning  some¬ 
one  to  write  a  story 
about  ourselves,” 

Waltz  said.  “I  thought 
people  would  say 
we  were  biased.  But 
this  campus  is  so 
apathetic,  1  don’t 
think  it  would  have 
made  any  differ¬ 
ence.” 

BATTLE  LINES  FORM 

The  Pan 

American  dispute 
shows  how  difficult 
it  is  transfer  a  quasi-independent  stu¬ 
dent  newspaper  to  one  that  operates 
out  of  an  academic  department. 

Rollins  hires  the  business  staff,  pre¬ 
sides  over  the  paper’s  $100,000  yearly 
budget,  and  brings  in  volunteers  on  pro¬ 
duction  night  to  work  the  paper’s 
Quark  system. 

He  assigned  students  from  his  report¬ 
ing  class  to  cover  stories,  sometimes 
rejecting  the  suggestions  of  the  paper’s 
editors. 

“Mr.  Rollins  asked  us  to  come  up 
with  ideas  for  his  students  and  then 
assigned  them  stories  he  thought  were 
more  important,”  said  Oscar  Gonzalez, 
who  resigned  as  news  editor  after  Waltz 
quit.  “He  doesn’t  trust  students  to  make 
decisions.” 

Rollins  said  he  changed  the  assign¬ 
ments  because  the  students  were  sub¬ 
mitting  features  when  he  wanted  to 
train  his  students  on  hard  news. 

“1  am  not  trying  to  be  the  editor,” 
Rollins  said. 

“The  students  gave  one  copy  to  me 
and  one  to  the  paper.” 

Jack  Stanley,  chair  of  the  communica¬ 
tion  department,  said  the  student  edi¬ 
tors  had  no  business  trying  to  influence 
the  way  the  reporting  classes  were  run. 

“A  student  editor  cannot  tell  an  under¬ 
graduate  class  what  to  do,”  Stanley  said. 

“Teaching  that  class  is  in  the  hands  of 
the  instructor.  Once  that  story  is  handed 
into  the  editor,  then  he  can  decide 
whether  to  publish  it.” 

But  Waltz  insisted  that  the  separation 
between  the  classroom  and  the  news¬ 
room  never  took  place  because  Rollins 
has  his  desk  across  from  the  one  occu¬ 
pied  by  Waltz. 

“Mr.  Rollins  made  the  final  edits  on  all 
the  copy  before  it  was  published,”Waltz 
said. 


UT-Pan  American  student  newspaper  edi¬ 
tor  David  Waltz  resigned  in  February  in  a 
dispute  with  the  paper's  faculty  adviser 
over  editorial  control.  The  adviser  then 
recruited  a  public  relations  and  advertising 
major,  who  had  not  worked  for  the  paper,  to 
replace  Waltz  as  editor. 


A  REASON  FOR  LIBEL  REOLINING? 

Rollins  points  to  an  incident  last  fall 
to  show  why  he  thinks  the  48-hour 
libel  clause  will  work  at  the  newspaper. 

Waltz  wanted  to  identify  a  20-year-old 
student  who  police  had  arrested  for 
sexual  assault,  but  had  not  yet  made  a 
court  appearance. 

“1  warned  David  that  he  could  be 
sued  for  libel  if  he  published  the  name 
of  the  student  before  he  was  arraigned,” 
Rollins  said.  “But  he  decided  to  go 
ahead.  Fortunately  he  was  arraigned  so 
there  was  no  problem.” 

Goodman,  executive  director  of  the 
Student  Press  Law  Center,  said  Waltz 
would  have  no  legal  problems  if  he  iden¬ 
tified  a  man  who  police  had  arrested. 

“As  long  as  a  newspaper  fairly  and 
accurately  reports  that  someone  has 
been  arrested  there  is  no  way  that  it 
would  be  the  basis  of  a  successful  libel 
claim,”  Goodman  said. 

Waltz  and  Gonzalez  resigned  after 
Rollins  replaced  a  College  Press  Service 

“I  apologized  for 
doing  it.  I  support 
student  control  of  the 
newspaper  and  have 
fought  adamantly  for 
them  to  retain  control." 


wire  story  about 
buying  books  on 
the  Internet  with 
an  ad  for  a  photo 
contest  for  the 
Panorama,  the  stu¬ 
dent  magazine  he 
advises. 

“It  was  the  straw 
that  broke  the 
camel’s  back,”  said 
Waltz.  “1  knew  then 
that  1  couldn’t  do 
my  job  any  more. 
And  I  left.” 

Rollins  conceded 
he  made  a  mistake. 

“1  should  not  have  done  it,”  Rollins 
said.“l  apologized  for  doing  it.  I  support 
student  control  of  the  newspaper  and 
have  fought  adamantly  for  them  to 
retain  control.” 

THE  PANORAMA 

Katherine  Johnson  and  Joe 
Zambrano,  the  co«litors  of  the 
Panorama,  which,  like  the  Pan 
American,  is  published  by  the  com¬ 
munication  department,  resigned  within 
days  after  the  editors  of  the  newspaper 
left. 

“I  feel  you,  of  all  people,  should 
understand  the  importance  of  freedom 
of  speech  and  the  press,”  said  Johnson 
in  her  letter  explaining  why  she  left.  “In 
your  anxiety  to  insure  a  quality  publica¬ 
tion,  you  have  tried  to  control  too 
much.” 

The  Press  Club  —  an  organization  of 
staff  members  from  the  Pan  American 
and  the  Panorama  —  then  voted  1 1-toO 
to  fire  Rollins  as  their  adviser. 

The  Press  Club  replaced  him  with 
Robert  W.  Wakefield,  an  assistant  profes¬ 
sor  of  broadcast  journalism,  who  roast¬ 
ed  Rollins  for  his  newsroom  manner. 

“Are  we  training  people  just  to  follow 
orders?”  asked  Wakefield,  former  execu¬ 
tive  director  of  the  Rocky  Mountain 
College  Press  Association.  “What  does 
that  sound  like?  1  admire  the  bravery  of 
the  editors  for  resigning.They  are  stand¬ 
ing  on  important  principles.” 

Rollins  recruited  Norma  Castillo,  a 
public  relations  and  advertising  major 
who  had  never  worked  for  the  campus 
newspaper,  to  replace  Waltz  as  editor. 

“1  accepted  the  position  because  I 
thought  it  was  a  great  opportunity,” 
Castillo  said.“l  got  most  of  my  experi¬ 
ence  writing  a  column  for  the  Chamber 
of  Commerce.” 
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BY  CAROL  SCHLAGHECK 


Small  Paper, 
Big  Story 


WHEN  COMAIR  FUGHT  3272,  a 
commuter  plane  bound  for 
Detroit  Metropolitan  Airport 
from  Cincinnati,  fell  from  the  sky 
Jan.  9,  it  crashed  in  a  snowy  farm 
field  just  8  miles  from  the  office 
of  the  23,00(>circulation  Monroe  Eivning  News, 
Monroe,  Mich. 

Ei>ening  News  reporters  and  photographers  were 
first  on  the  scene  of  the  4  p.m.  crash,  but  feared  they 
would  be  last  to  tell  the  story. 

“Our  paper  was  just  being  delivered,  at  some 
,  houses,  as  the  plane  went 

EVOninO  pdOGr  down,”  said  city  editor  Cindy 
Chapman. 

puts  out  mornino  was  the  biggest  local 

story  in  anyone’s  memory, 

extra  on  Michigan  and  the  timing  couldn’t  have 

been  worse  for  an  afternoon 

plane  crash 

As  out-of-town  media 
began  arriving  at  the  scene. 
Chapman  realized,  “The  people  in  our  community, 
most  affected  by  it  second  only  to  the  families  of  the 
victims,  were  going  to  get  their  reports  from  an  out¬ 
side  news  agency. ’’The  Detroit  and  Toledo  papers,  all 
morning  editions,  would  be  first  with  print  versions 
of  the  crash. 


“She  didn’t  laugh  me  right  off  the  phone  — 
which  I  kind  of  expected,  that  it  would  be  out  of  the 
question,”  Chapman  said.  “By  the  time  I  got  back, 
there  was  this  mini-powwow  going  on  with  depart¬ 
ment  heads.” 

Saul  had  grabbed  news  editor  Harry'  Oscheln  and 
headed  for  the  office  of  Steve  Gray,  editor  and  pres¬ 
ident  of  the  employee-owned  newspaper.  Gray 
called  in  Lonnie  Peppier,  marketing  director;  Tom 
Pottorff,  circulation  manager;  and  Mike  Fuson,  an 
assistant  circulation  manager.  An  “extra”  would  be 
expensive.  It  would  require  a  great  deal  of  labor  and 
make  almost  no  money.  It  would  contain  no  adver¬ 
tising.  It  would  be  sold  only  in  vending  boxes 
because  there  wasn’t  time  to  mobilize  an  entire  cir¬ 
culation  team. 

For  Gray,  whose  family  had  owned  the  newspa¬ 
per  before  an  employee  stock  ownership  plan  gave 
employees  a  controlling  interest,  the  idea  of  an  extra 
evoked  nostalgia.  As  a  13-year-old  paperboy,  he  had 
delivered  the  1SHS4  election  extra. 

But  was  there  a  need  for  an  extra  in  1997?  Saul 
said  any  doubt  melted  under  the  heat  of  Chapman’s 
enthusiasm.  Returning  from  the  crash,  Chapman 
rushed  to  the  meeting  taking  place  outside  Gray’s 
office  and  said  she  wanted  the  Evening  News  on 
the  street  by  morning,  alongside 
the  Detroit  and 


That  scenario  changed  when,  at  Chapman’s  urg-  Toledo  papers, 
ing,  the  Evening  News  printed  its  first  “extra”  since  “This  is  our 
Lyndon  Johnson  defeated  Barry  Goldwater  in  1964.  story.  We  cannot 
The  four-page  special  edition  rolled  off  the  give  this  away,”  she 
presses  at  4:30  a.m.  the  next  day  and  was  in  vending  told  Gray,  later  say- 

boxes  alongside  the  morning  competition.  ing,  “That’s  what  I 

Chapman,  a  former  police  reporter,  had  been  out  thought  we’d  be 

at  the  scene,  using  her  connections  to  get  newer  doing  if  we  waited 

staff  members  beyond  the  yellow  tape.  imtil  the  next  day. 

“I  think  being  there  is  what  made  the  difference,”  I  knew  we  could 

Chapman  said.  “Seeing  not  only  the  scope  of  the  do  it. With  the  staff 

accident,  but  the  media  response,  that’s  what  told  we  have  and  their 

me  we  had  to  do  everything  we  could  to  pull  this  personalities,  I 

off.”  knew  they  would 

National  Public  Radio  interviewed  Evening  News  do  what  it  took.  I 

reporter  Ray  Kisonas  by  cell  phone  as  he  surveyed  didn’t  have  any 

the  crash.  Detroit  media  were  in  helicopters  over-  question  that  if  we 

head  and  others  were  setting  up  nearby.  CNN  sent  got  the  OK,  it 

20  people.  would  be  done. 

Chapman  proposed  a  morning  special  edition  We  would  do  it.” 
when  she  called  in  to  apprise  managing  editor  Deb-  They  called  in 
orah  Saul  of  the  scene.  Wally  Cron,  press- 

_  room  foreman. 

Schlagheck  is  assistant  professor  of  journalism  “Go  for  it,”  he  said. 

at  Eastern  Michigan  University  in  Ypsilanti.  In  a  column 
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California  Weekly  Publishes  ‘Extra’ 


Extras  are  rare  these  days  and 
even  rarer  for  weeklies.  But  the 
weekly  Milpitas  (Calif.)  Post,  which 
had  not  published  an  extra  in  its  42- 
year  history,  was  not  going  to  let  itself 
be  scooped  on  a  major  local  story  by 
its  neighboring  big<ity  daily. 

So,  in  a  frantic  two-and-a-half-hour- 
effort,  the  staff  put  together  a  four- 
page  tabloid,  rushed  it  to  the  printer 
in  San  Jose  and  inserted  it  into  its  reg¬ 
ular  tabloid  issue  for  home  and  mail 
delivery  on  Thursday. 

The  story  broke  late  on  a  recent 
Thesday  night  after  the  Post  was  off 
the  press.The  Milpitas  City  Council 
fired  the  city  manager  and  several 
other  municipal  employees  in  the 
wake  of  a  series  of  problems  at  city 
hall. 

“This  was  the  biggest  story  to  hit 
town  in  10  years  and  we  had  been 
covering  it  since  last  May,”  Post  manag¬ 
ing  editor  Rob  Devincenzi  told  E&P. 
“And  we  knew  the  [San  Jose]  Mer¬ 
cury  News  would  run  it.” 

He  phoned  publisher  Mort  Levine, 
who  gave  the  OK  for  an  extra. 
Reporter  Monica  Yadegar,  who  had 


covered  the  council  meeting,  was 
called  in  to  write  the  story  and  side- 
bars  while  a  crew  was  hastily  pulled 
together  at  the  printers. 

By  the  time  the  tabloid’s  press  run 
was  finished,  the  Post's  3,0(X)  mailed 
copies  had  been  addressed.  The  tab 
was  printed  longer  than  normally  to 
stick  out  of  the  main  paper,  its  “extra” 
headline  instantly  meeting  the  eye. 

For  another  20,(K)0  copies  slated  for 
home  delivery,  the  extra  became  an 
outer  wrap. 

“We  got  a  lot  of  calls  from  readers 
thanking  us  —  especially  Monica  —  for 
the  extra,”  Devincenzi  recalled.  “People 
were  really  impressed.” 

Levine,  a  past  president  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion,  said  the  extra  cost  him  a  “few  hun¬ 
dred  dollars,”  but  was  worth  it  to  keep 
from  getting  beat  by  the  Mercury 
News. 

“Of  course,  the  Mercury  News  is  the 
baseline  daily  in  the  area  and  they  pub¬ 
lished  the  story,  but  at  least  we  kept 
even  with  them,”  he  added. 

Another  value  in  the  extra,  he  noted, 
was  that  it  “made  the  staff  feel  that 
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This  was  the  biggest  story  to 
hit  town  in  10  years." 

—  Rob  Devincenzi,  managing  editor 

what  they  were  writing  about  mat¬ 
tered.” 

The  story  promises  to  remain  alive. 
Levine  said  the  discharged  employees 
are  suing  the  city  for  wrongful  termi¬ 
nation. 


“Getting  a  tough  story 
to  the  readers  under 
pressure  is  the  biggest 
challenge  and  the 
greatest  satisfaction 
in  the  news  business” 

two  days  later.  Gray  explained  the  decision:  “Because 
this  is  our  community,  we  felt  we  could  do  a  better 
job  of  covering  the  story  —  for  local  readers,  anyway 
—  than  anyone  else ....  Getting  a  tough  story  to  the 
readers  under  pressure  is  the  biggest  challenge  and 
the  greatest  satisfaction  in  the  news  business,  and  the 
staff  couldn’t  bear  the  thought  of  letting  every  other 
news  medium  do  it  first.” 

The  staff  put  together  a  four-page  special  edition 
by  3  a.m.  Cron  and  assistant  pressroom  foreman 
Dale  Hill  came  in  and  printed  2,118  papers.  It  car¬ 
ried  no  ads. 

The  response  was  great,  Saul  and  Chapman  said. 

The  next  morning,  radio  stations  in  Monroe, 
Toledo  and  Detroit  were  telling  listeners  about  the 
Evening  News'  extra. 

Some  Detroit  television  anchors  showed  the 
paper  on  their  broadcasts. 

“We  were  doing  for  our  readers  what  I  think  we 
should  be  doing,”  said  Saul. 


BY  MARK  FITZGERALD 

Scripps  Trust 
Asks  Court  For 
Stock  Ruling 


Trustees  of  the  Edward  W.  Scripps  Trust 
are  asking  an  Ohio  prohate  court  to 
approve  their  interpretation  of  trust  agree¬ 
ment  language  that  requires  the  trust  to 
“insure”  its  control  of  the  E.W.  Scripps  Co. 

In  a  pleading  filed  March  11  in  Butler  County, 
Ohio,  the  trustees  are  asking  Probate  Judge  Randy  T. 
Rogers  for  a  declaratory  ruling  that  the  trust  agree¬ 
ment  language  only  requires  them  to  hold  a  major¬ 
ity  of  the  outstanding  Common  Voting  shares  of  the 
company  —  which  are  not  publicly  traded  —  and 
not  a  majority  of  outstanding  publicly  traded  Class  A 
Common  Stock  or  the  majority  of  the  company’s 
total  outstanding  shares. 

The  pleading  in  no  way  affects  control  of  the 
company  by  the  Scripps  family,  said  the  trust’s  chair¬ 
man,  Charles  E.  Scripps,  a  grandson  of  company 
founder  E.W  Scripps. 

(See  Scripps  on  page  26) 
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NEWSPEOPLE  IN  THE  NEWS 


CO  PI  LED  BY  IAN  E.  ANDERSON 


CASTILLO,  gcn- 
becomes  maritet- 

JtJDITHROALES 

mg  assistant. 

JANET  MON¬ 
ROE,  special  sections  editor,  was 
named  advertising  sections  editor. 

CYNTHIA  LABSON,  assistant  spe¬ 
cial  sections  editor,  was  appointed 
niche  publications  editor. 

MARY  DRENNON,  special  sections 
writer,  becomes  mariceting  copywriter. 

DAVID  SHEPPARD,  project  writer 
at  the  El  Paso  (Texas)  Times,  was  named 
writer/editor  for  enterprises  and  special 
projects  at  the  San  Antonio  Express-Neu>s. 


JOHN  HETZ- 
LER,  marketing 
director  at  the 
Neu’  Haven 
Register,  has  been 
promoted  to  gen¬ 
eral  manager. 

Before  joining 
the  Register,  he 
was  advertising 
director  of  the  West  Chester,  Pa.,  Daily 
Local  News. 


PAUL  TASH 


JOMiN  HETZLER 


RANDALL  GRANGER,  market 
research  manager,  was  appointed 
research  and  promotions  manager. 

LAVRA  JANE  VERSCHOOR,  commu¬ 
nications  coordinator  at  the  San  Antonio 
Housing  Authority,  joins  the  Express- 
News  as  matketing  services  manager. 

MAYRA  MORENO,  a  marketing 
assistant,  was  promoted  to  mariceting 
coordinator. 

ELLEN  KAPLON,  special  events 
coordinator,  was  named  sports  maricet¬ 
ing  coordinator. 

CISSY  BEASLEY,  database  market¬ 
ing  analyst  at  the  Houston  Chronicle, 


BARRY  BERG,  mailroom/transpiorta- 
tion  director  at  the  Orange  County 
Register,  Santa  Ana,  Calif.,  has  been 
named  vice  president  of  distribution  at 
the  San  Antonio  Express-News. 

He  succeeds  VINCE  FUSCO,  who 
became  vice  president  and  general 
manager  of  E-Z  Shopper,  a  new  publica¬ 
tion  of  the  Express-News. 

JVUE  H.  WEBER,  retail  advertising 
accounts  manager,  was  promoted  to 
new  media  sales  manager. 


PAUL  TASH,  executive  editor  at  the  St. 
Petersburg  Times,  has  been  named 
deputy  chairman  of  the  board. 

JUDITH  ROALES,  executive  vice 
president  and  general  manager,  was  pro 
moted  to  publisher. 

PHILIP  L  GAILEY,  editor  of  edito 
rials,  was  appointed  vice  president. 

NEHj  S.  brown,  managing  editor, 
was  named  to  the  Times  board  as  a 
director. 


olOUP*' 
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CHRISTOPHER  TERRY,  25,  busi¬ 
ness  writer  at  the  Owatonna  (Minn.) 
People’s  Press,  has  been  named  general 
assignment  reporter  at  the  Beloit  (Wis.) 
Daily  News. 


^iseo 


Media  General 

has  agreed  to  sell  14  daily  newspapers 
with  circulation  totaling  122,100  to 

Community  Newspaper  Holdings,  Inc. 

(a  newly  created  company  headed  by  Ralph  Martin) 
The  newspapers  and  their  daily  circulation  are: 

Lockport  (NY)  Union-Sun  ft  Journal  17,200  Macomb  (EL)  Journal 

Lunjberton  (NC)  Ilobesonlan  13,800  Sapulpa  (OK)  Daily  Herald 

Effingham  (IL)  Daily  Newa  12,800  Plymouth  (IN)  I*ilot-Newa 

McAlester  (OK)  News-Capital 

Sl  Democrat  12,000  Burley  (ID)  South  Idaho  Press 

Jeffersonville  (IN)  Evening  News  10,800  Medina  (NY)  Journal-Register 
Clinton  (NC)  Sampson  Independent  7,800  Devils  Lake  (ND)  Daily  Journal 
Warner  Robins  (GA)  Daily  Sun  7,700  Elizabethtown  (NC)  Journal 

We  are  proud  to  have  represented 
Media  General  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100.  Santa  Fe.  NM  87501 

(505)  820-2700 


HOWARD  FINBERG,  director  of  infor¬ 
mation  technology  at  Phoenix 
Newspapers  Inc.,  also  will  direct  the 
information  services  department  for  the 
next  18  to  24  months. 

STEVE  KNICKMEYER,  deputy 
managing  editor  at  the  Arizona 
Republic,  was  named  managing  editor 
for  content. 


CAROLYN  KELLY,  senior  vice  presi¬ 
dent  and  chief  financial  officer  at  the 
Seatde  Times  Co.,  has  been  appointed 
general  manager.  She  retains  the  tide  of 
senior  vice  president. 

CHUCK  COCHRANE,  publisher  of 
the  Yakima  (Wash.)  Herald-Republic, 
owned  by  the  Times  Co.,  was  promoted 
to  senior  vice  president  and  will  join 
the  company’s  executive  council. 


Editor  &  PuBUSHER  ■  March  22, 1997 


LEGAL  BRIEFS 


McAlary  Wins 
Libel  Suit 

PUGNACIOUS  NEW  YORK  columnist 
Mike  McAlary  won  a  $12  million 
libel  case  in  which  he  was  accused  of 
falsely  casting  douht  on  a  woman  who 
reported  being  raped  in  a  park. 

Justice  Charles  Edward  Ramos  of  state 
Supreme  Court  ruled  in  February  that 
McAlary  “was  given  information  by  the 
police  that  was  inaccurate,  but  that  he 
reported  that  information  accurately  and 
drew  reasonable  inferences  from  it.” 

The  woman,  who  McAlary  never 
named  and  who  was  identified  as  Jane 
Doe  throughout  the  trial,  sued  the  New 
York  Daily  News  and  McAlary  over  three 
columns  he  wrote  on  the  story  in  1994. 
Suggesting  she  fabricated  the  rape  to 
publicize  a  feminist  rally,  McAlary’s  woric 
drew  angry  protests  from  women’s 
groups  and  a  critical  petition  from  25 
News  colleagues. 

Dismissing  the  suit,  the  judge  held  that 
the  woman  failed  to  show  McAlary’s 
writing  “grossly  inaccurate  or  unreason¬ 
able.” 

McAlary  refused  to  identify  his 
sources,  but  in  depositions,  John  Miller, 
then  the  top  police  department 
spokesman  and  deputy  police  commis¬ 
sioner,  admitted  he  had  been  a  source. 

The  columnist  said  he  felt  the  ruling 
vindicated  him,  telling  the  New  York 


r/mes,  “It  cost  me  a  lot  of  credibility  to 
tell  the  truth  and  not  divulge  my  sources. 
These  guys  accused  me  of  fabricating  the 
story,  and  lo  and  behold,  McAlary  did  not 
fabricate  anything.” 

The  judge  had  harsh  words  for  Miller, 
who  has  returned  to  his  job  as  aTV  news 
reporter,  for  voicing  to  McAlary  police 
doubts  about  the  woman’s  account. 
Miller  “should  have  further  considered 
that  because  of  him  the  violation  Jane 
Doe  suffered  in  Prospect  Park  marked 
only  the  beginning  of  her  ordeal.” 

TV  Preacher 
Loses  Lawsuit 

Television  evangeust  Robert 

Tilton,  who  accused  ABC  News  of 
wrongly  portraying  him  as  a  callous, 
insensitive  fraud,  lost  a  bid  to  revive  his 
smt  with  the  U.S.  Supreme  Court. 

The  court  declined  to  review  his  1991 
suit,  which  had  been  dismissed  by  lower 
courts. 

A  report  on  ABC’s  “PrimeTime  Live” 
TV  newsmagazine  quoted  people  as  say¬ 
ing  Tilton  accepted  some  followers’ 
donations  and  then  trashed  their  prayer 
requests.  It  also  focused  on  his  lifestyle, 
including  multimillion-dollar  homes  and 
a  big  salary. 

After  the  program  aired,  some  of 
Tilton’s  followers  accused  him  in  suits  of 
fraud.  Tilton  then  sued  four  lawyers  and 


two  members  of  a  church-monitoring 
group  on  charges  they  conspired  to 
destroy  his  church.That  suit,  like  the  ABC 
libel  suit,  was  dismissed  before  trial. 

By  the  time  Tilton  sued  ABC  in  federal 
court  inTulsa,Okla.,in  1992,“PrimeTime” 
had  rebroadcast  its  report  on  him  with 
new  material.  After  a  five-day  evidentiary 
hearing,  a  federal  judge  dismissed  the 
libel  suit  on  the  grounds  that  Tilton  did 
not  prove  actual  malice  on  some  points 
and  failed  to  prove  others  false. 

The  10th  U.S.  Circuit  Court  of  Appeals 
upheld  the  decision  last  August. 

Court  Approves 
TV  Gaming  Ads 

A  FEDERAL  APPEALS  court  has  grant¬ 
ed  two  Nevada  television  stations 
permission  to  broadcast  commercials  for 
casino  gambling  under  the  First 
Amendment. 

The  ruling  upsets  a  section  of  the 
Communications  Act  of  1934  that  crimi¬ 
nalized  broadcast  advertising  of  com¬ 
mercial  lotteries.  Congress  has  amended 
federal  anti-lottery  statutes  several  times 
since  then  but  did  not  lift  the  ban  on 
advertising  casino  gambling  on  the  air. 

Stations  KVBC  of  Las  Vegas  and  KRNV 
of  Reno  sued  the  United  States  and  the 
Federal  Communications  Commission, 
asserting  the  restriction  was  unconstitu¬ 
tional. 


AdOne  Version  3.0 

Features  Knowledge  Based 
Searching^  (KBS),  providing 
consumers  the  most  accurate 
&  effective  classified  searches 
on  the  Intern^. 


The  Hew  Standard  for  Online  Classifieds 
AdOne  Version  3.0 

►  Knowledge  Based  Searching'  (KBS)  Technology 

►  Branded  Category  Search  Pages  for  Affiliates 

►  Expanded  Search  Criteria  for  all  Categories 

►  Search  Refinement  within  Results  Pages 


http://www.adone.com 

EXPANDING  CLASSIFIED  POWER 

361  Broadway,  Suite  100,  New  York,  NY  10013 
Tel;  212.965.2900  Fax:  212.334.3307  E-mail;  infodadone.com 
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SINKING  $20  MILUON  into  a  major 

national  advertising  campaign,  the  New 
York  Times  is  sending  the  message  that 
the  paper  has  gone  national  and  that 
readers  can  “Expect  the  World.” 

The  broadcast,  radio,  and  print  campaign  was 
launched  on  Feb.  2  with  three  30-second  spots  dur¬ 
ing  CBS’s  “60  Minutes.” 

Created  by  Bozell  Worldwide,  the  campaign 
plays  with  anagrams  of  words  that  are  representa¬ 
tive  of  the  paper,  explained  Alyse  Myers,  vice  presi¬ 
dent  of  promotions  at  the  Times.  For  example,  an 
ad  may  turn  the  word  “cre¬ 
ative”  into  “reactive,”  or  “gate¬ 
way”  into  “getaway.” 

The  anagrams  are  a 
poignant  way  of  conveying 
the  fact  that  the  paper  offers 
readers  in-depth  insights  and 
persp>ectives  that  others 
might  miss. 

Also,  the  ads’  images  —  of 
dramatic  news  events  around 
the  world  —  really  speak  to 
the  paper’s  readers. 

The  campaign  is  designed  to  be  “smart,  intelli¬ 
gent,  and  perceptive  —  just  like  the  paper  and  its 
readers,”  said  Myers. 

“We  have  a  strong  emotional  bond  with  our 
readers.  We  want  a  campaign  that  speaks  to  that 
bond.” 

Myers  said  this  is  “absolutely  the  most  money” 
the  Times  has  spent  on  an  ad  campaign.  But  since 
the  paper  is  developing  its  national  readership,  the 
“Expect  the  Worid”  campaign  is  serving  to  help 
build  the  paper’s  brand. 

Janet  Robinson,  Times  president  and  general 
manager,  in  a  prepared  statement,  called  the  Times 
“one  of  the  most  powerful  brands  in  the  world.” 

“Our  readers  are  affluent,  intelligent,  and  sophis- 
ticated.They  expect  a  lot  from  us  —  they  do 
expect  the  world. 

“As  we  expand  nationally,  this  new  national 
image  campaign  is  a  major,  long-range  commitment 
to  build  our  brand  and  ensure  that  the  New  York 
Times  name  remains  synonymous  with  quality, 
intelligence,  and  trustworthiness.” 

And  the  “Expect  the  World”  slogan  itself  has 
been  trademaiked  by  the  paper. 

The  slogan  is  “a  promise  we  make  to  our  readers 
every  day,”  remariced  Myers. 

Myers  explained  that  now  49%  of  the  paper’s 
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BY  LAURA  REINA 

Going  National 

In  A  Big  Way 


Times  im  ests 
in  national 
campaign 
designed  to 
enhance  image 
as  national 
■  neicspaper 


circulation  is  from  national  readership,  and  in  1996, 

50%  of  the  paper’s  advertising  came  from  national 
categories,  which  will  probably  increase  this  year. 

Myers  said  that  by  the  end  of  this  year,  the  Times 
is  expecting  national,  weekday  circulation  to  grow 
between  7,000  and  10,000,  and  its  Sunday  national 
circulation  to  grow  between  10,000  and  15,000. 

In  1996,  the  Times  entered  into  home  delivery 
partnerships  with  more  than  30  newspapers 
around  the  country,  in  major  markets  including 
Chicago,  Denver,  Fort  Lauderdale,  Austin,  San 
Antonio,  Sacramento,  and  Tacoma. 

This  year,  the  Times  plans  to  print  at  plants  in 
Washington,  D.C.,  and  Boston,  to  speed  East  Coast 
distribution,  and  will  further  expand  its  national 
distribution. 

Myers  said  the  campaign  includes  heavy  national 
broadcast  advertising  as  well  as  spot  TV  ads  in  New 
Yoric  and  Washington.  Also,  there  has  been  major 
national  radio  advertising,  and  spot  ads  in  Boston 
and  Washington. 

Print  advertising  includes  newspapers;  Playbill, 

Stagebill  theater  programs;  trade  magazines  such  as 
AdWeek  and  ArfAge;  and  vertical  publications  such 
as  Women’s  Wear  Daily  and  Travel  Weekly. 

Myers  said  the  campaign  is  expected  to  go  until 
June.  After  Labor  Day,  the  paper  is  launching  yet 
another  campaign  —  to  announce  the  new  New 
York  edition  of  the  paper.  In  September,  New 
Yorkers  will  receive  the  Times  in  six  sections,  she 
said.  - 

Myers  credits 
the  work  of 
Bozell,  as  well  as 
the  chemistry 
between  the 
paper  and  the  ad 
agency,  for  what 
she  feels  is  a  suc¬ 
cessful  campaign. 

“What’s  been 
most  exciting  is 
we  got  wonderful 
feedback,”  she 
said. 

“The  New  York 
Times  is  very  spe¬ 
cial,  and  I  hope 
we  created  a 
campaign  that 

shows  how  spe-  Sample  of  magazine  ad  from  New  York 
cial  it  is.”  Times'  new  campaign,  "Expect  The  World" 


ADVERTISING/PROMOTION 

Database  Anchors 
Reader  Retention  Plan 


Aiming  TO  improve  long-term 
reader  retention,  the 
Philadelphia  Inquirer  has  creat¬ 
ed  its  Customer  Care  Program. 

Tim  Ryan,  vice  president  of  subscriber 
marketing  and  services  for  Philadelphia 
Newspapers  Inc.,  explained  that  in  an 
established  market,  like  the  Inquirer's, 
retention  “is  the  key.” 

The  goal  of  the  program,  launched  in 
December,  is  “to  increase  the  number  of 
positive  interac¬ 
tions  we  have 
with  our  cus¬ 
tomers,”  said  Ryan. 

It  begins  with 
new  subscribers. 

“If  we  can  be 
effective  early  in 
their  subscription 
life,  we’ll  have  a 
much  better 
chance  of  extending  the  time  they  sub¬ 
scribe  with  us  over  the  long  term.”  Ryan 
stated. 

He  said  the  program  involves  a  more 
proactive  stance,  meaning  not  waiting 
for  customers  to  call  with  a  problem. 

The  Inquirer  is  counting  on  help 
from  a  new  database  from  Denver-based 
Applied  Segmentation  Technology 
(ASTech),  a  database  marketing  consul¬ 
tancy  for  newspapers. 

One  key  to  better  retention  is  to  tar¬ 
get  sales  to  the  people  most  likely  to 
subscribe,  explained  Ryan,  because  they 
are  more  likely  to  stay  subscribers. 

“Once  we  have  someone  to  say  ‘yes,’ 
we’ll  roll  out  the  other  elements  of 
Customer  Care,”  he  said. 

The  first  step  is  to  send  new  sub¬ 
scribers  a  letter  of  welcome  targeted  to 
their  geographic  area. 

With  the  letter  comes  a  coup>on  for  a 
free  classified  ad  and  a  readers’  guide  to 
answer  frequently  asked  questions. 

Within  the  first  week,  the  paper  calls 
new  subscribers  to  verify  that  delivery 
has  started  and  to  offer  to  extend  the 
subscription  using  a  credit  card  for  pay¬ 
ment. 

Also,  within  45  days  after  the  start, 
subscribers  receive  a  survey  asking 
them  to  rate  the  newspaper’s  service. 

When  the  time  comes  to  move  from 
the  discount  rate  to  full  price,  readers 


receive  a  retention  letter  as  well  as  mar¬ 
ket-specific  coupons. 

Another  facet  makes  customer  ser¬ 
vice  representatives  and  district  man¬ 
agers  responsible  for  specific,  geograph¬ 
ic  regions. 

“Wfe  developed  geographic  designat¬ 
ed  teams  of  customer  service  reps  and 
district  managers  —  which  allows  us  to 
improve  our  responsiveness  to  cus¬ 
tomer  inquiries  and  complaints. 

“We  found  tar¬ 
geting  people  to 
specific  geogra¬ 
phies  has 
improved  follow- 
through  and  ser¬ 
vice,”  Ryan 
remarked. 

He  said  the 
ASTech  database 
was  the  starting 
point  of  the  program  and  said  the  paper 
was  continuing  to  work  with  direct 
marketing  agency  Acton,  which  pro¬ 
duces  the  subscriber  correspondence. 

While  its  too  early  to  gauge  the 
effects  on  subscriber  retention,  there  are 
indications  the  program  is  working, 

Ryan  said. 

“We’re  encouraged  by  the  early 
results,”  he  said.  —  Laura  Reina 


USA  Weekend 
Special  Section 
Schedule 

54  WEEKEND  MAGAZINE’S  spe¬ 
cial  advertising  sections  and  pro¬ 
grams  for  1997  are  kicking  off^  with  an 
Easter  Video  Gift  guide  that  will  run 
March  23. 

USA  Weekend's  aimual  Pet  Guide,  a 
special  advertising  section  with  an  issue 
date  of  May  4  and  a  closing  date  of  March 
3,  will  for  the  first  time  feature  advertori¬ 
al  content  put  together  with  the  cooper¬ 
ation  of  the  American  Veterinary  Medical 
Association  (AVMA),  an  organization  ded¬ 
icated  to  informing  the  public  about  ani¬ 
mal  health. 

The  1997  Pet  Guide  will  run  in  con¬ 
junction  with  National  Pet  Week. 


"If  we  can  be  effective 
early  in  their  subscription 
life,  well  have  a 
much  better  chance  of 
extending  the  time  they 
subscribe  with  us" 


Who's  Using 
VCR  Plus  +  "? 

Jennifer  Lee 
Ashbridge 
Strikes  a  Pose! 


"With  VCR  Plus-t-,  I  get  to  fast- 
forward  through  all  the  nutty 
commercials,  leaving  more 
time  for  studying." 

-  Jennifer  Lee  Ashbridge, 
Express-News  reader 


,e  Line  of  Duty  4853 

ennium(^2^ 

nk  races  to  save 
ishington  from  a 
rorist  bomber. 


Lay  down  the  Law!  A  future 
paralegal,  jennifer  records  up  to 
20  shows  each  month  using 
VCR  Plus-i-,  including  her 
favorite:  Millennium. 

VCR  Plus -I-  and 

The  San  Antonio  Express-News: 
making  taping  easier. 

For  more  VCR  Plus-f  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


United  Media 


VCR  Plus4«  and  PlusCodaft  are  trademarks  of 
Gemstar  Development  Corporation. 

O  1996  Gemstar  Development  CorporaPon. 
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NEWS  TECH 


BY  MARK  FITZGERALD 


Making 


Pagination  Work 


Layout  managers 
do  balancing 
'  act:  paginating 
more  with  fewer 
people,  uneven 
sections,  tighter 
ad  deadlines 


WORKING  ON  THE  front  lines  of 
pagination  has  many  headaches, 
layout  managers  say,  but  one 
almost  certain  guarantee:  Your 
staff  will  not  get  smaller. 

“How  can  they  downsize?  Where  would  they 
cut?  We’re  already  running  as  lean  as  we  can,”  one 
manager  groused  privately  at  the  recent  American 
Newspaper  LayOut  Managers  Association  conven¬ 
tion  in  San  Antonio,Texas. 

Indeed,  as  more  newspapers  get  closer  to  full 
pagination,  they  are  realizing  that  the  many  bene- 

_ fits  of  the  process  do  not 

include  two  big  advan¬ 
tages  that  sold  papers  on 
pagination  in  the  first 
place. 

“The  two  great  myths 
of  pagination  are  that 
you’re  going  to  reduce 
FTEs  and  you’re  going  to 
reduce  time”  in  produc¬ 
tion,  said  Nina  Brooks, 
advertising  services  man¬ 
ager  for  the  San  Antonio 
Express-Neu’s,  using  the  acronym  for  full-time 
equivalents,  otherwise  known  as  employees. 

“It  doesn’t  reduce  anything  —  it  shifts  them,” 
Brooks  added.  “So  you  cannot  go  into  pagination 
without  looking  at  your  deadlines.” 

But  deadlines  remain  a  sore  spot  at  many  news¬ 
papers  because  of  another  long-term  trend  in 
newspapers;  accommodating  advertisers  as  never 
before. 

Last-minute  ad  kills  or  changes,  for  instance, 
remain  a  chronic  problem  without  any  real  solu¬ 
tion. 

“What  do  you  do  about  last-minute  kills?”  Robert 
M.  Cypher,  publications  manager  of  Gannett 
Subuiban  Newspapers  in  White  Plains,  N.Y.,  asked 
at  one  session. 

“We  take  it. What  else  can  you  do?”  one  manager 
responded.  As  other  ANLOMA  members  described 
their  own  situation,  it  became  clear  that  was  pretty 
much  a  universal  view. 

That’s  not  to  say  papers  aren’t  trying.  At  the 
Express-News,  for  instance,  the  advertising  depart¬ 
ment  is  under  an  edict  to  change  the  long  practice 
of  simply  permitting  last-minute  ad  changes  or 
kills,  said  Roy  Huerta,  the  paper’s  advertising  opera¬ 
tions  manager. 

“Our  ad  director  thinks  the  culture  should 


change,”  Huerta  said.  “Accounts  should  not  be 
telling  us  they  want  an  ad  in  [at  the  last  minute]. 

He  believes  account  reps  should  be  taking  respon¬ 
sibility  for  deadlines.” 

Often  a  paper  takes  a  harder  or  softer  line  on 
deadlines  depending  on  the  background  of  top 
management,  added  Gannett  Suburban  News¬ 
papers’  Cypher. 

“Generally,  publishers  who  were  your  top-gun 
advertising  executives  —  ad  director  or  those  who 
came  up  from  the  ad  sales  ranks  —  they  tend  to  be 
more  flexible  about  deadlines,”  Cypher  said.  “If  they 
came  up  the  business  ranks, 
they  tend  to  be  more  anal  Blit  W6  (^Uickly 

and  rigid  about  [deadlines] .”  realized  We 

Last-minute  changes  can  ^ 

make  a  big  difference  in  dOYl  t  have  the 

work  flow.  Consider,  for  reSOUVCeS  tO 

instance,  the  Arts  &  Leisure 

section  of  the  Sunday  New  tnothev  everyOOdy 

York  Times.  If  there  are  no 

big  problems,  the  section  can  »  .  »  .  , 

be  laid  out  in  about  two  and  tUtflKS  lOe  S  a 

a  half  hours,  the  Times'  desktOp  publisher” 

Robert  Hammond  said,  but 
the  job  often  stretches  to  five  and  a  half  hours 
because  of  late  changes  and  color  ad  positioning 
complications. 

“I’m  sure  it’s  an  immensely  profitable  section, 
but  it’s  a  logistical  nightmare,”  Hammond  said. 

And  as  pagination  advances,  it’s  not  just  the  posi¬ 
tions  or  changes  in  ads  that  complicate  layout  work. 

Layout  managers  find  they  must  try  to  enforce  a 
new  set  of  rules  to  deal  with  electronic  ads. 

When  the  Express-News  first  began  accepting 
electronic  ads,  it  had  no  real  policy  on  what  it 
could  take  —  and  it  had  fairiy  naive  ideas  about 
how  much  support  it  could  give  advertisers,  said 
advertising  services  manager  Nina  Brooks. 

“We  had  thought  we  would  have  lots  of  hand¬ 
holding  and  training  off-site,”  she  said.  “But  we 
quickly  realized  we  don’t  have  the  resources  to 
mother  everybody  out  there  who  thinks  he’s  a 
desktop  publisher.” 

At  the  same  time,  she  said,  “Salespeople  were 
accepting  files  left  and  right  with  no  idea  of  what’s 
on  them.” 

Still,  the  paper  was  enthusiastic  about  electronic 
data  interchange.  It  was  a  beta  site  for  AdSend  and 
now  takes  about  300  electronic  ads  weekly,  includ¬ 
ing  all  of  the  ads  from  Dillards,  the  big  department 
store.  “We  know  that  when  we  are  ftiUy  paginated. 
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EDI  will  really  work  for  us,"  Brooks  said. 
Right  now,  some  magazines  and  special 
sections  are  fully  paginated.The  rest  of 
the  Express-News  is  only  partially  pagi¬ 
nated,  she  said. 

To  make  EDI  successful,  the  paper 
adopted  a  few  hard-and-fast  rules: 

Output  would  be  from  Quark.  Disks 
would  be  accepted  with  a  camera-ready 
backup.  And  the  Express-News  would 
not  store  anything  from  advertisers. 

“We  don’t  store  it  because  we  are  not 
a  storage  house,  and  we  don’t  have  the 
funds  to  store  ads  left  and  right,”  Brooks 
said.  “We  use  the  disk  once  and  give  it 
back.”  Those  rules  apply  in-house  as 
well,  she  said. 

“Storage  is  becoming  a  major  prob¬ 
lem,”  Brooks  said. 

“Creative  loves  to  archive  everything 
to  death.  Graphics  and  logos  that  have 
even  a  tiny  possibility  of  being  used 
again  are  archived.” 

Now,  though,  the  Express-Neu’s  has  a 
policy  of  automatically  purging  any  ele¬ 
ment  that  is  not  used  for  six  days. 

“It’s  really  easier  to  redo  it  than  it  is 
to  archive  it  and  find  it,”  Brooks  said. 


What  Can  Cure 
Top-Heavy  Papers? 

WHEN  IT  COMES  to  newspapers, 
too  many  advertisers  have  a  phi¬ 
losophy  best  summed  up  by  the  old  ad: 
It’s  what’s  up  front  that  counts. 

This  persistent  idea  that  display  ads 
should  go  in  the  A  section  or  nowhere  is 
leading  to  newspapers  that  are  seriously 
out  of  balance,  layout  managers  say. 

“It’s  not  unusual  for  us  to  have  a  28- 
page  A  section  followed  by  a  4-page  and 
an  8-page  section  because  the  advertis¬ 
ers  absolutely  refuse  to  go  anywhere 
else,”  said  Robert  B.  Maxwell,  makeup/ 
scheduling  manager  for  the  Seattle 
Times. 

The  problem  can  be  especially  trou¬ 
blesome  on  Sundays,  when  this  advertis¬ 
er  preference  —  and  the  increasing  num¬ 
ber  of  color  positions  available  —  com¬ 
bines  to  make  laying  out  the  paper  in  a 
timely  manner  a  difficult  task,  managers 
said  at  the  recent  annual  convention  of 
the  American  Newspaper  LayOut 
Managers  Association  held  in  San 
Antonio. 

A  section  deadlines  for  the  Sunday  St. 
Petersburg  Times  sometimes  need  to  be 
advanced,  dispatch  manager  Ed  Houk 


said,  “not  because  the  page  count  is  so 
ridiculous,  but  because  there  is  so  much 
color.” 

Newspapers  are  trying  everything 
from  redesigns  to  sales  incentives  to 
move  more  papers  back  into  the  paper. 

“It’s  frustrating  that  with  all  the  money 
our  publishers  spend  on  demographic 
studies  —  that  show  how  well-read  these 
other  sections  are  —  that  they  are  not 
selling,”  said  David  D.  Georgia,  manager  of 
advertising  services  for  the  Blade  in 
Toledo,  Ohio. 

Georgia  is  one  of  several  ad  services 
and  layout  managers  at  the  convention 
who  said  he  is  under  orders  to  start  build¬ 
ing  up  the  other  newspaper  sections. 

The  Blade's  first  move  is  one  other 
papers  are  trying:  It  is  moving  the  editor¬ 
ial  and  op^d  pages  into  the  B  section. 

Papers  are  making  that  move  even  if  it 
costs  them  an  ad  position  in  the  short 
term. 


At  the  Seattle  Times,  for  instance,  the 
paper  was  forced  to  drop  a  quarter-page 
ad  position  on  its  op-ed  page,  which  did 
not  sell  at  a  premium,  in  order  to  move 
the  editorial  and  op<d  pages  into  the  B 
section.  Maxwell  said. 

Down  the  Washington  state  coast  in 
Vancouver,  however,  the  Columbian 
found  increased  interest  in  its  op^d  page 
ad  position  when  editorials  were  moved 
to  the  B  section,  said  the  paper’s  adver¬ 
tising/news  layout  coordinator,  Tammy 
Weissenfluh. 

Another  frequently  used  strategy  is  to 
try  to  move  guaranteed  positions  back 
into  the  paper. 

The  recent  redesign  of  the  Virginian- 
Pilot  in  Norfolk,  Va.,  for  instance,  puts 
three-quarters  of  all  the  new  guaranteed 
positions  in  some  part  of  the  newspaper 
outside  the  A  section,  said  operations 
manager  Tom  Duke. 

—  Mark  Fitzgerald 
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New  media 
promise  of 
cultivating  next 
generation  of 
newspaper 
readers  is 
tempered  by 
safety  concerns 


BY  MARK  FITZGERALD 


Connecting 


IN  THESE  PIONEER  days  of  online  newspa¬ 
pers,  perhaps  no  demographic  target  holds 
more  promise  and  more  peril  than  children. 

No  generation  before  could  be  more  com¬ 
fortable  with  computers  —  and  none  is 
more  at  risk  of  never  developing  a  newspaper 
reading  habit. 

Yet,  newspapers  lace  imposing  obstacles  in 
reaching  kids  online. 

The  plain  fact  is,  for  reasons  both  understand¬ 
able  and  somewhat  paranoiac,  there  is  widespread 
fear  about  the  safety  of  kids  on  the  Web. 

“When  Burger  King  sends 
a  kid  a  Kids’  Club  newsletter, 
nobody  is  concerned.  But  if 
you  e-mail  a  child,  somehow 
that  is  bad,”  said  Sara 
Fitzgerald,  a  veteran  of  news- 
pap>er  new  media  efforts, 
now  woiidng  as  a  consultant. 
“There’s  something  about 
databases  and  computers,” 
she  added,  “that  gives  this 
t)ad  Big  Brother  feeling  to  [e- 
mailing  children]  rather  mak¬ 
ing  it  a  parallel  experience  as 


There  are,  after  all,  good  reasons  for  parents  and 
teachers,  as  well  as  newspapers,  to  be  positive 
about  “digital  kids,”  as  marketers  sometimes  call 
these  computer-sawy  children. 

For  one  thing,  children  who  have  Net  access  in 
their  homes  appear  to  be  “good”  kids.  For  instance, 
the  aren’t  neglecting  schoolwork  to  spend  time  on 
the  computer.  It’s  just  the  opposite,  in  feet. 

A  1995-96  survey  by  FIND/SVP  and  Grunwald 
Associates  found  that,  on  average,  children  in  the 
seventh  grade  or  above  who  live  in  online  house¬ 
holds  spend  more  than  two  additional  hours  a 
week  on  their  homework 
than  do  children  overall. 

Parents  in  online  house¬ 
holds  see  the  difference:  In 
the  same  survey,  more  than 
60%  agreed  or  “strongly” 
agreed  that  online  services 
help  their  children  do  better 
in  school. 

Schoolwork,  ui  feet,  can  be 
a  natural  entree  to  kids  for 
online  newspapers. 

The  Washington  Post  has 
a  homework  help  area  on  its 
Web  site  (www.washingtonpKJSt.com)  that  has 
Similarly,  natural  concerns  about  target-marketing  proven  very  successful,  said  Fitzgerald,  who  help)ed 
to  children  creates  a  barrier 
to  the  sort  of  interactivity 
that  is  at  the  very  core  of 
new  media.This  caution 
about  the  Web  serves  to 
stymie  online  relationships 
even  with  some  of  newspa¬ 
pers’  oldest  friends. 

“Teachers  and  schools 
don’t  want  to  link  up 
[online]  with  anybody  — 
even  the  local  paper  and 
even  though  they  may  have 
an  NIE  [Newspap>er  in 
Education]  relationship  with 
us,”  Fitzgerald  said. 

At  the  recent  Interactive 
Newspapers  ’97  conference 
in  Houston,  Fitzgerald  and 
other  online  newspaper  fig¬ 
ures  explored  not  only  these 
formidable  problems,  but  also 
the  not  inconsiderable  num¬ 
ber  of  success  stories. 


“When  Burger 
King  sends  a 
kid  a  Kids’ Club 
newsletter,  nobody 
is  concerned.  But 
if  you  e-mail  a 
child,  somehow 
that  is  bad.” 
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BY  STEVE  OUTING 

Digital  Ads 
Down  Under 


the  Post  in  its  new  media  efforts. 

Another  successful  Web  venture  for 
newspapers  is  the  “virtual  field  trip.”  In 
Connecticut,  for  instance,  the  Hartford 
Courant  sent  two  reporters  literally"  on 
the  road  —  on  a  bicycle  trip  across  the 
United  States.They  regularly  ix)sted 
online  features  that  were  followed  by 
students  in  classrooms. 

“Kids  seemed  to  get  caught  up  in  it 
as  [the  reporters]  went  across  country,” 
said  the  Courant's  electronic  news 
coordinator,  Chris  Morrill.  “That  sense  of 
going  on  an  adventure  and  imagining 
that  they  would  be  doing  it  one  day 
seemed  to  be  very  effective.” 

In  Syracuse,  N.Y.,  the  Post-Standard 
and  the  Syracuse  Herald-Journal  took 
both  a  current  series  of  articles  and 
older  archival  material  to  create  a  virtual 
field  trip  of  the  Erie  Canal. 

Newspapers  can  also  position  them¬ 
selves  as  bulwarks  against  the  fear  of 
Net  information,  Fitzgerald  says. 

“This  is  one  of  the  things  newspapers 
can  help  with  —  teaching  kids  about 
what  is  good  content  and  what  is  reli¬ 
able.  And,  of  course,  that’s  where  the 
newspaper  comes  in.  It’s  important  to 
continually  reinforce  that,”  Fitzgerald  said. 

Newspapers  have  not  ignored  play¬ 
time,  however,  in  their  offerings  for  digi¬ 
tal  kids.  Some  examples  are  the  Chicago 
Tribune's  Bitstorm,  which  reviews 
video  games  and  passes  along  playing 
tips; Tall  Tales  Forum,  a  New  Jersey 
Online  area  for  discussions  about  roach¬ 
es,  bugs  and  other  grossout  topics;  and 
Yak!,  a  news  and  entertainment  site  for 
kids  on  News@Sentinel  from  Fort 
Wayne,  Ind.  Whatever  the  approach,  it’s 
important  to  aim  content  to  specific 
ages,  says  Marie  Mathes,Tribune  Media 
Services  syndicate  editor.  “Don’t  think  of 
kids  as  a  monolithic  group,”  Mathes  said. 
“You  have  to  segment  them.A  10-year- 
old  will  read  up  to  a  12-year-old  [level 
of  content]  —  but  a  12-year-old  won’t 
read  down  to  10.” 


Digital  City 
Debuts  On  Web 

Digital  city  Chicago  recently 
launched  on  the  Web  and  added 
two  suburban  sites  —  Hoffman  Estates 
and  Schaumburg  —  to  its  virtual  com¬ 
munity  listings.  Digital  City  Chicago  re¬ 
places  Chicago  Online,  which  used  to  be 
available  only  on  America  Online. 


LTHOUGH  CREATING  IT 
involved  a  nightmare  of  techni¬ 
cal  problems  in  the  bringing 
together  of  non-standardized  ad  produc¬ 
tion  systems,  the  NewsClassifieds  Web 
site  of  Australia  has  become  the  central 
online  classified  ad  hub  for  more  than 
100  of  that  country’s  newspapers. 

It’s  also  one  of  the  continent’s  most 
popular  Web  sites,  logging  an  average  of 
17,000  impressions  per  day,  or  about 
100,000  hits,  with  traffic  growing  at 
about  10%  per  month  —  all  of  it  gener¬ 
ated  by  Web  surfers  who  want  to  search 
newspaper  classified  ads  on  their  com¬ 
puter  screens. 

Developed  by  the  Sydney-based  News 
Interactive  unit  of  Rupert  Murdoch’s 
News  Limited  of  Australia,  NewsClas¬ 
sifieds  is  viewed  by  many  industry 
observers  as  one  of  the  more  advanced 
online  ad  efforts  of  its  kind. 

Maintained  by  a  staff  of  13,  the  site 
uses  the  Netscape  Publishing  System 
with  an  Oracle  database  and  a  Verity 
search  engine.The  operation  is  managed 
by  Zebediah  Rice,  who  makes  no  bones 
about  being  an  Internet  publishing 
zealot. 

“I  think  most  newspapers  are  fiiiling 
to  take  the  Net  seriously  enough,”  said 
Rice,  general  manager  of  News 
Interactive.  “The  industrywide  total  in 
advertising  revenue  still  exceeds  that  of 
all  other  media,  including  television,  so 
they  really  aren’t  too  worried. 

“Nevertheless,  with  CitySearch,  Digital 
City, Yahoo!  Cities,  Sidewalk  and  a  thou¬ 
sand  others,  I  think  the  rivers  of  gold 
that  have  nourished  publishers  for  so 
long  have  a  real  risk  of  drying  up  in  the 
next  five  to  10  years.  Furthermore,  there 
is  money  in  them  thar  hills,  and  most 
publishers  aren’t  agile  enough  to  find 
it.” 

He  said  one  of  the  trickiest  parts  of 
setting  up  the  national  hub  service  was 
getting  all  of  the  newspapers  set  up  to 
feed  their  ads  to  the  Web  site  and  then 
converting  that  incoming  stream  of  ads 
into  a  common  format  —  since  the 
papers  do  not  use  a  standard  classifieds 
front-end  system. 


The  service  launched  in  March  1996 
with  12  papers;  by  July,  there  were  65 
and  today  more  than  100.  “Our  proudest 
achievement,”  says  Rice,  “was  probably 
getting  Papua  New  Guinea  up  and  run¬ 
ning.  After  fires,  floods,  looting  of  our 
files  by  armed  bandits  —  literally  — 
etc.,  we’ve  finally  got  their  paper,  the 
Post  Courier,  online.  While  not  part  of 
Australia,  most  days  it  does  have  a  fair 
number  of  employment  positions  that 
are  of  interest  to  people  here  —  espe¬ 
cially  people  in  the  mining  area.” 

Each  night,  the  newspapers  send 
their  ads  over  News  Limited’s  wide  area 
network  to  the  Web  server  for  indexing 
and  “browse-tree  building,”  a  mostly 
automated  process.  The  ads  are  up  by  5 
a.m.  local  time. 

NewsClassifieds  for  several  months 
has  been  experimenting  with  putting 
up  display  ads  for  employment,  which 
has  become  the  most  popular  feature  of 
the  site.  Visitors  can  see  display  ads 
from  the  newspapers  in  reconstituted 
HTML  format,  and  they  can  upload  their 
resumes  in  an  e-mail  message  directly  to 
the  advertiser. 

The  e-mail  resume  service  has  been 
generating  150-200  resumes  per  week 
over  the  last  several  months. 

“We  have  around  10  advertisers 
whose  ads  represent  20-30%  of  the  total 
(jobs)  database,”  says  Rice.  “These  adver¬ 
tisers  get  between  15%  and  20%  of  their 
resumes  over  this  service.  Given  that  we 
haven’t  mariteted  this  very  much,  we’re 
quite  pleased  with  the  response.” 

The  approach  to  display  ads  on  the 
Web  taken  by  News  Interactive  differs 
maritedly  from  the  company's  principal 
competitor,  Faiiftix  Holdings,  the  second- 
largest  newspaper  publisher  in  Australia. 

On  the  Fairfax  classifieds  site  (mar- 
ket.fairfix.com.au),  display  classified  ads 
are  presented  in  image  form  —  as 
scanned  duplicates  of  what  appears  in 
the  newspapers.  NewsClassifieds,  on  the 
other  hand,  translates  display  ads  into 
HTML  format,  extracting  the  text  and 
adding  e-mail  hyperlinks  and  the  inter¬ 
active  resume  uploading  feature  into 

(See  Ads  on  page  27) 
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BY  DAVID  ASTOR 


Columnists  Day  Is 
Coming  Next  Month 

WHAT’S  THE - - .  .....  . 

biggest  holiday 
between  Easter 
on  March  30 
and  the  begin¬ 


ning  of  Passover  on  April  21? 

For  some,  it’s  National 
Columnists  Day  on  April  18. 

NCD  was  the  brainchild  of  Bill 
Tammeus,  a  Kansas  City  5tor/New 
York  Times  News  Service  colum¬ 
nist,  in  1992. That  year,  the  then-National  Society  of 
Newspaper  Columnists  president  asked  NSNC 
member  Dave  Lieber  if  he  could  find  a  specific 
date  for  the  annual  day. 

Lieber,  now  NSNC’s  secretary/newsletter  editor 
and  a  Fort  Worth  Star-Telegram  columnist,  came  up 
with  April  IS.That  was  the  day  columnist  Ernie 
Pyle  was  shot  and  killed  while  covering  World  War 
11. 

The  NSNC  approved  the  date  in  1994,  and  the 
first  NCD  was  held  on  April  18, 1995  —  the  50th 
anniversary  of  Pyle’s  death  at  the  age  of  44. 

Lieber  said  Pyle  had  his  flaws  (he  concentrated 
more  on  his  job  than  his  mentally  troubled  wife 
during  the  war)  but  added  that  his  hard  work, 
reporting  skills  and  emotion-evoking  prose  embod¬ 
ied  the  best  of  being  a  columnist. 

“He  understood  the  importance  of  writing  from 


It’s  on  April  18, 
the  date  that 
Ernie  Pyle 
was  killed 
while  covering 
World  War  // 


Ernie  Pyle  in  1943  and  . . . 
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the  heart,”  said  Lieber.  “Even 
though  he  was  a  ‘man’s  man,’  he 
was  able  to  emote  better  than  any 
writer  I’ve  ever  read.” 

Pyle  was  best  known  for  his 
World  War  II  dispatches  that 
focused  on  the  foot  soldiers  on 
the  front  lines.  But  the  1944 
Pulitzer  winner  was  already  widely 
read  in  the  1930s,  when  he  filed  a 
daily  column  based  on  his  travels 

across  America. 

During  his  career,  Pyle’s  work  was 
distributed  by  Scripps  Howard  News 
Service  and  United  Feature 
Syndicate. 

Lieber  is  hoping  that  as  many 
columnists  as  possible  will  devote 
their  April  18  columns  to  NCD  —  as 
several  dozen  columnists  have  done 
the  previous  two  years.  Some  wrote 
about  Pyle,  others  about  the  impor¬ 
tance  of  columns  in  newspapers,  and 
others  about  how  they  might  do 
their  jobs  better.  Approaches  ranged 
from  serious  to  humorous. 

Lieber  himself  wrote  a  heartfelt  Dave  Lieber 
piece  last  year  about  what  readers 
should  expect  and  deserve  from  him  as  a  colum- 
nist.This  year,  he  will  be  doing  a  satirical  piece 
about  how  Texas  —  known  for  aggressively  trying 
to  attract  money-making  businesses  —  recently 
became  the  home  of  the  NSNC,  which  will  basical¬ 
ly  bring  no  revenue  to  the  state! 

The  NSNC  mailing  address,  formerly  in 
Louisville,  Ky.,  is  now  in  the  town  where  tlie  orga¬ 
nization’s  newsletter  is  printed.  (The  new  address 
is  PO.  1203,  Keller, TX  76244.)  Lieber  noted  that  he 
has  arranged  for  a  sign  to  be  erected  on  April  18 
that  will  read: “Welcome  to  Keller, Texas.The  new 
home  of  the  National  Society  of  Newspaper 
Columnists.  Happy  National  Columnists  Day!” 

While  many  in  the  350-member  NSNC  have 
written  about  NCD,  Lieber  emphasized  that  all 
columnists  are  welcome  to  marie  the  day. 

“It’s  not  an  NSNC  holiday,”  he  said.  “It’s  a  colum¬ 
nists’  holiday.” 

Lieber  noted  that  columnists,  in  addition  to  writ¬ 
ing  about  their  profession  on  April  18,  can  use  the 
day  to  think  about  ways  to  improve  their  work. 

“We  need  to  be  more  unpredictable  and  dynam¬ 
ic  —  and  to  help  give  people  more  of  a  reason  to 
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buy  newspapers,”  he  said. 

And  Lieber  observed  that  NCD  may 
help  bring  a  higher  profile  to  column¬ 
writing,  a  job  that’s  more  difficult  and 
important  than  many  people  realize. 

In  explaining  this  importance,  Lieber 
cited  a  post-it  note  on  his  bathroom 
mirror  that  he  looks  at  every  morning 
while  shaving.  It  reads:  “You  have  the 
power  to  change  lives  for  the  better. 
Don’t  squander  it.” 

One  example  of  how  Lieber  puts  this 
power  into  practice  unfolded  last 
month.  A  friend  of  teacher  Theresa  Neil 

—  whose  bout  with  terminal  cancer  is 
being  chronicled  by  the  Star-Telegram 

—  called  Lieber  to  mention  how  much 
of  a  fen  Neil  is  of  Dallas  Cowboys  run¬ 
ning  back  Emmitt  Smith.  Lieber  contact¬ 
ed  the  Cowboys,  and  it  was  arranged  for 
Smith  to  make  a  surprise  visit  to  the 
fifth-grade  class  Neil  still  teaches  in 
Richland  Hills,  Texas. 

“She  screamed  so  loud  it  was  like 
bricks  were  felling  from  the  building,” 
recalled  Lieber. 

Then  Smith  made  a  speech  talking 
about  how  people  like  Neil,  not  star  ath¬ 
letes,  are  the  real  heroes. 

Lieber,  speaking  more  generally,  noted 
that  columnists  can  be  the  “common 
denominator"  for  communities  as  they 
chronicle  the  ups  and  downs  of  read¬ 
ers’  lives. 

For  Lieber,  this  means  interacting 
with  residents  of  the  17  towns  his  col¬ 
umn  covers  for  the  Northeast  Tarrant 
County  edition  of  the  Star-Telegram. 

What  would  really  make  his  day  on 
April  18,  said  Lieber  with  a  laugh,  would 


be  getting  a  card  from  at  least  one  of 
those  residents  wishing  him  a  “Happy 
National  Columnists  Day.” 


ing;  and  “Talk  the  Talk,”  about  talk  shows 
lE&P,  Nov.  2, 1996,  p.  31). 

Newspapers  adding  clickTV  listings  to 
their  online  services  include  the  Charlotte 
Observer,  Fort  Worth  Star-Telegram,  New 
York  Daily  News  and  others. 

ClickTV  can  be  customized  to  news¬ 
papers’  specifications  and  incorporate 
the  look  and  feel  of  their  Web  sites. 


Computer  Users 
Get  ‘Companion’ 

U'^HE  INTERNET  COMPANION”  is 
X  being  offered  by  United  Feature 
Syndicate. 

Stan  Friedman’s  weekly  column 
addresses  everything  from  how  to  find 
the  best  sites  on  the  Web  to  the  proper 
uses  of  e-mail.  It  answers  reader  ques¬ 
tions  such  as:  “How  do  your  evenings  in 
cyberspace  affect  your  days  in  the  real 
world?”  “Are  your  kids  spending  too 
much  time  on  the  computer?”  and  “How 
safe  is  a  cyber-romance?” 

Friedman  is  senior  librarian  for  a  mag¬ 
azine  publisher,  a  published  poet,  and  a 
critic  whose  articles  have  appeared  in 
Publishers  Weekly  and  the  Neu’  York 
Times  Book  Review.  He  spent  nine  years 
at  the  Times,  starting  with  a  stint  on  the 
loading  dock  and  ending  as  manager  of 
the  paper’s  speaker  bureau. 

The  columnist  has  also  been  a  special 
effects  technician  for  the  Off-Broadway 
production  of  Little  Shop  of  Horrors. 

Friedman,  who  was  lx)m  in  Ohio  and 
now  lives  in  New  York  City,  holds  mas¬ 
ter’s  degrees  in  creative  writing  from 
Columbia  University  and  in  library  sci¬ 
ence  from  Rutgers  University. 


Syndicate  Signs 
Chicago  Writer 

Chicago  sun-times  coiunmist 

Richard  Roeper  is  now  being  dis¬ 
tributed  weekly  by  the  New  York  Times 
Syndicate. 

Roeper  writes  five  times  a  week  for 
the  Sun-Times,  where  he  has  been  a 
columnist  for  eight  years.  He  comments 
on  current  events,  entertainment,  poli¬ 
tics,  sports  and  more. 

The  36-year-old  Roeper,  who  has  been 
a  guest  on  Oprah  Winfrey  and  Nightline, 
grew  up  on  Chicago’s  South  Side  and 
attended  Illinois  State  University. 


Letitia’s  more 
than  manners 


Letitia 

Baldrige’s 


TVData  Changes 
ClickTV  Service 


Qmgratulations 
to  Letitia  Baldrige 
on  her  latest  book, 
“More  Than 
Manners!  -  Raising 
Today’s  Kids  to 
Have  Kind  Manners  &  Good  Hearts.” 

American  families  are  sick  of  anti-social 
behavior.  They  are  searching  for  ways  to  cool 
down  society — and  bring  up  kids  who  win  at 
life  by  peaceful,  compassionate  and  rational 
means.  This  is  the  hook  that  casts  out  a  new 
lifeline  and  speaks  positively  to  them. 

Letitia  Baldrige’s  insights  on  etiquette  are 
available  for  your  readers  in  a  weekly  column 
offered  by  Copley  News  Service.  Call  us 
today  to  order  her  column. 


More  Than 
Manners! 


TVDATA  HAS  LAUNCHED  a  new  ver¬ 
sion  of  its  clickTV  local  Web  site  con¬ 
tent  for  newspapers. 

The  company  said  the  online  televi¬ 
sion  listings  service  (http://www.click- 
tv.com)  now  has  program  searching, 
advertising,  statistical  reporting  and  the 
ability  to  provide  cable  system  lineups 
and  channels. 

“Newspapers  can  offer  readers  online 
listings  for  all  the  cable  systems  and 
channels  available  for  their  area,  which  is 
something  they  often  can’t  do  easily  — 
or  affordably  —  in  print,”  said  Kathleen 
Wem,TVData’s  senior  vice  president  of 
newspaper  sales. 

ClickTV  is  also  offering  editorial  mate¬ 
rial  such  as  “TV  Weakly,”  which  reviews  B- 
movies;  “Unglued  From  the  Tube,”  a 
parental  guide  for  their  kids’ TV  watch¬ 


his  grave  in  Hawaii 


CALL  OUR  SALES  DEPARTMENT  AT  flOO-238-6196. 
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Ed  Stein  Creates 
A  Denver  Comic 


you  WERE  TALKINS 
IMVOURSLEER  I 
You  WHISPERED  I 
A  MAME  ANP 
OVER  ASAW. 


SUNPAY  MORHIN6.  A  TWO  -SToRY 
BRICK  HoUSEOM  A  aOIET  STREET 
XM  PEHVER.  r - - 


«  PoU'T  LEAVE  ME, 

MY  POOR  SWEET  erasWCOS C^ME 
SACK,  MV  PARL1N(3  SRoKCoS.' 


I  CAK’T  BELIEVE 
YoO'RE  STILL 
aRRVIHe  THE 
TORCH! 


ARE  YOU 
AWAKE? 


You  KHEW  ABOUT 
THEM  WHEM  You 
MARRIEP  ME. 


Editorial  cartoonist  ed  stein  has 

started  a  local  comic  called  “Denver 
Square”  for  the  Rocl^  Mountain  News. 

Stein  said  the  six-day-a-week  strip, 
named  after  a  common  house  in  Denver, 
“puts  the  core  characters  through  the  rig¬ 
ors  (and  silliness)  of  life  in  the  Mile-High 
City.” 

The  comic  runs  in  color  most  days  on  a 
redesigned  Page  6  that  also  includes  local 
columns. 

Stein’s  editorial  cartoons  (he’s  still  doing 
them  for  the  Roc^  Mountain  News')  are 
syndicated  by  Newspaper  Enterprise 
Association. 


Sam's  dreams  teem  with  his  team  in  this  "Denver  Square"  strip. 


dents  work  very  hard.” 

But  another  professor,  Bryan  Liang,  had 
this  view.  “He’s  not  making  fun  of 
Pepperdine,  he’s  making  fun  of  Malibu,”  he 
said.  “I  think  it’s  actually  really’  funny.” 

—  M.L.  Stein 


after  a  severe  ice  storm  trapped  them  in 
their  house.  The  critters  did  this  with  the 
help  of  the  Worid  Wide  Web. 

The  baby  was  bom  in  the  March  19 
episode  of  the  Michael  Fry/T  Lewis  comic, 
which  United  Feature  Syndicate  distrib¬ 
utes  to  more  than  275  papers. 


Political  Reform 
Series  Is  Offered 


Strips  On  Starr 
Are  Mali-booed 


A  THREE-PART  series  of  columns  about 
the  need  for  political  reform  is  beir^ 
syndicated  by  How’ard  Greenebaum. 

The  commentaries  discuss  the  flood  of 
political  contributions  to  the  Democratic 
and  Republican  parties,  how  the  actions  of 
politicians  favor  big  contributors  over  the 
general  public,  and  steps  voters  can  take  to 
improve  matters. 

I  Greenebaum,  67, 
Wd  •  wrote  the  book 

1991,  started  the 
Campaign  for  Clean 
Government  orga- 
nization  in  1992, 

L__  J _ j  Democratic  nomi- 

Qreenebaum  nation  for  U.S. 

Congress  in  North 
Carolina  in  1995-96  with  the  pledge  that 
he  would  not  accept  contributions. 

The  Kure  Beach,  N.C.-based  Greene¬ 
baum  (91045B0543)  has  done  columns 
for  papers  such  as  the  Cleveland  Plain 
Dealer  and  San  Francisco  Chronicle. 


Pepperdine  law  students  are  not  i  jCJL  ^Remedies”  is  t 
laughing  at  the  depiction  of  their  j  The  feature, 

Malibu  campus  in  recent  “Doonesbury”  I  which  provides 

strips,  the  San  Francisco  Daily  Journal  j  publicity  and  mar- 
reported.  I  keting  tips  for  busi- 

“It’s  so  tremendously  offensive,”  third-  j  nesses  and  entre- 
year  law  student  Deana  LaBarbera  was  i  preneurs,  is  by 
quoted  as  saying.“I  worked  hard  for  nearly  i  Atlanta-area-based 
three  years  and  for  some  reason  he  wants  j  publicist/freelance 
to  undermine  our  credibility  because  we  j  writer  Regina 
have  a  university  in  a  beautiful  location.  It’s  j  Lynch-Hudson. 
like  someone  making  fun  of  your  mother;  i  Clients  include 
it’s  that  personal.”  I  African-American 

“He,”  of  course,  is  “Doonesbury”  creator  |  newspapers  in  about  10  states. 

Garry  Trudeau.  The  Universal  Press  j  For  more  information,  call  770413- 
Syndicate  cartoonist  has  been  lampooning  i  12(X). 
the  hiring  of  Whitewater  prosecutor 
Kenneth  Starr  as  president  of  Pepperdine 
University  Law  School,  which  overlooks 
the  Malibu  Beach  near  Los  Angeles.  Starr 
has  since  put  the  appointment  on  hold, 
ostensibly,  until  he  finishes  his  Whitewater 
investigation. 

Two  “Doonesbury”  comics  have  shown 
Starr  getting  information  on  the  school 
from  two  students  lazing  in  swimsuits  on 
the  beach.  One  is  not  sure  how  long  he’s 
been  in  law  school  but  the  other  recalls 
that  they  enrolled  in  1988. 

First-year  student  George  Awad  was 
more  reserved,  sayir^  of  the  beach  scene; 

“1  think  it’s  not  truly  representative  of 
what  Pepperdine  is.  It’s  a  quality  institu¬ 
tion.” 


Lynch-Hudson 


Cartoon  Library 
Name  Shortened 


Comic  Critters  In 
The  Delivery  Biz 

A  RACCOON  AND  turtle,  rather  than  a 
stork,  recently  helped  deliver  a  new 
baby  in  the  “Over  the  Hedge”  comic  strip. 

RJ  the  raccoon  and  Verne  the  turtle, 
who  live  in  the  suburban  backyard  of 
humans  Norene  and  Nate,  surreptitiously 
steered  the  couple  through  the  delivery 
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Make  sure  your  associates  and  friends  know! 

You'll  make  It  easier  for  your  business  associates  and  friends  to  contact  you  in  Chicago  by  filling  out  this  form.  One  of  the 
long-standing  services  Editor  &  Publisher  has  provided  attervdees  of  the  publishers  convention  is  compilation  and 
publication  of  “Who's  Staying  Where."  This  listing  of  attendees,  their  business  affiliation  and  the  hotel  where  they  will  be 
staying  is  published  in  our  pre-convention  issue  distributed  during  registration  and  throughout  the  meeting. 

Because  attendees  make  their  own  hotel  arrangements,  we  rely  on  you  to  tell  us  where  you  will  be  staying.  Please  take  a 
moment  to  fill  in  the  form  below  and  mail  or  fax  it  back  to  us  by  April  4'^. 

Thanks  for  your  help. 


Who’s  Staying  Where  at  the  NAA  Publishers  Convention 

PLEASE  TYPE  OR  PRINT 


First  and  Last  Name _ 

First  and  Lost  Name  of  Spouse/Guest 

Newspaper/Orggnizotion _ 

City/State _ 

Hotei _ 

Others  attending  from  your  organization: 


First  and  Last  Name: 

First  and  Last  Name: 

First  and  Last  Name: 

Hotel: 

Hotel: 

Hotel: 

To  ensure  your  listing  in  "Who's  Staying  Where,"  return  this  form  to  Editor  &  Pubiisher  no  later  than  April  4, 1997. 


MAIL;  Editor  &  Publisher,  11  West  19th  Street.  New  York.  NY  10011-4234 
FAX:  (212)691-7287  E-MAIL:  edpub@mediainfo.com 


Thomson 

Continued  from  page  3 

Brown  will  succeed  John  Tory  as  deputy 
cliairman,  who  will  retire  but  remain  on 
the  corporation’s  board. 

Thomson  chairman  Ken  Thomson  said 
the  succession  announcements  “ensure  a 
seamless  transition”  for  top  leadership  of 
the  $7.7  billion  corporation. 

“While  1  personally  have  no  plans  to 
retire,”  Ken  Thomson  said,  “shareholders 
and  employees  can  rest  assured  that 
arrangements  have  been  put  in  place  for 
the  future  to  ensure  that  the  control  of 
the  corporation  will  continue  to  be  exer¬ 
cised  in  a  resf>onsible  and  stable  manner 
and  that  the  corporation  will  continue  to 
be  managed  by  high-quality,  professional 
executives  who  are  motivated  to  create 
soundly  based  growth  in  shareholder 
value  in  an  ever-changing  environment, 
through  the  consistent  encouragement 
and  support  of  my  family.  ’ 

—  Mark  Fitzgerald 


Scripps 

Continued  from  page  13 

“The  simple  question  of  trust  interpre¬ 
tation  that  we  have  put  before  the  court 
is  not  who  controls  the  company,  but 
simply  how  the  trust  is  to  maintain  its 
control  as  we  work  to  fulfill  the  long¬ 
term  goals  of  the  trust  and  the  company,” 
Charles  E.  Scripps  said. 

Right  now,  the  trust  holds  82%  of  Com¬ 
mon  Voting  Stock  and  53%  of  the  Class  A 
Common  Stock,  which  is  traded  on  the 
New  York  Stock  Exchange  under  the 
symbol  “SSP  ” 

Class  A  shareholders  are  entitled  to 
elect  the  greater  of  three,  or  one-third,  of 
the  company’s  directors  but  are  not  enti¬ 
tled  to  vote  on  any  other  matters  except 
as  required  by  Ohio  law.  Holders  of  the 
Common  Voting  Stock  are  entitled  to 
elect  all  remaining  directors  and  to  vote 
on  all  other  matters. 

Since  E.W.  Scripps  Co.  went  public  in 
1988,  the  trust  has  gradually  reduced  its 
holdings  of  outstanding  Class  A  Common 
Stock  from  approximately  77%  to  the 
current  53%. 

If  the  probate  court  upholds  the 
trustees’  interpretation  of  the  trust  lan¬ 
guage,  “the  trust  could  further  diversify 
its  assets,”  the  company  said  in  a  state¬ 
ment. 

Scripps  also  noted  court  approval 
would  also  make  it  easier  for  the  com¬ 
pany  to  use  Class  A  stock  as  currency  in 
acquisitions  or  mergers,  even  though 
issuance  of  new  shares  could  dilute  the 
trust’s  ownership  of  Class  A  shares 


below  a  50%  stake. 

This  is  the  third  time  in  its  75-year  his¬ 
tory  trustees  have  asked  Ohio  probate 
court  to  affirm  their  understanding  of 
the  agreement. 

“In  a  trust  of  this  size  it  is  not  at  all 
unusual  for  it  to  ask  the  court  to  bless  the 
trustees’  view  or  interpretation,”  said 
Bruce  W  Sanford,  the  Baker  &  Hostetler 
attorney  who  is  the  trust’s  counsel. 
“Frankly,  it’s  a  question  which  the 
trustees  don’t  think  is  capable  of  serious 
controversy.” 

The  trustees’  interpretation  is  endors¬ 
ed  by  Scripps  management. 

“The  freedom  to  use  our  stock  gives 
us  much  more  latitude  when  looking  at 
opportunities,”  Scripps  president  and 
chief  executive  officer  William  R. 
Burleigh  said. 

Family  control  of  Scripps  will  survive 
the  termination  of  the  trust.  Under  its 
terms,  the  Edward  W.  Scripps  Trust  will 
terminate  upon  the  death  of  the  last  sur¬ 
vivor  of  four  persons  specified  in  the 
agreement. 

The  youngest  of  those  persons  is  now 
73  years  old.  However,  when  the  trust 
terminates,  more  than  80%  of  the  Com¬ 
mon  Voting  Stock  of  the  company  will  be 
subject  to  the  terms  of  a  Scripps  Family 
Agreement  entered  into  by  those  who 
will  inherit  the  assets  of  the  trust,  other 
cousins  and  the  company. 

This  family  agreement  will  restrict 
transfer  and  govern  voting  of  Common 
Voting  shares  of  the  company  held  by 
family  members. 


La  Opinion 
Debuts 

Travel  Section 

ZA  OPINION,  THE  Spanish-language 
daily  in  Los  Angeles,  is  now  offering  a 
weekly  travel  section  to  meet  a  “growing 
demand  among  Latinos  for  more  infor¬ 
mation  about  travel  and  leisure,”  manage¬ 
ment  said. 

The  section,  A  Viajar!  G-et’s  Travel), 
began  March  2  with  six  pages.  It  featured 
a  profile  of  Guanajuato,  Mexico,  a  colo¬ 
nial  city  and  popular  travel  destination. 

However,  La  Opinion  spokesman 
Manny  Gonzalez  said  that  although  Latin 
American  destinations  will  probably  get 
a  lot  of  play,  readers  also  have  expressed 
interest  in  U.S.  and  other  destinations. 

“Based  on  information  we  gathered,  it 
was  clear  there  was  a  void  in  the  maritet,” 
said  Monica  Lozano,  associate  publisher 
and  executive  editor.  “We  pride  ourselves 
on  providing  our  readers  with  useful  and 


practical  information  on  a  variety  of 
issues.” 

Susanna  Whitmore,  the  paper’s  display 
advertising  director,  said  Royal  Caribbean 
cruise  lines  had  made  a  “hefty  buy”  in  La 
Opinion  even  before  the  travel  section 
launched. 

La  Opinion,  the  nation’s  largest  Span¬ 
ish-language  daily’,  is  owned  jointly  by  the 
Lozano  family  and  the  Los  Angeles  Times. 

—  M.L.  Stein 

Audit  Bureau 
Names  Staffers 

GINNY  sexton  is  now  director, 
communications  and  Colleen 
O’Grady  is  manager,  communications  for 
the  Audit  Bureau  of  Circulations. 

Sexton  has  15  years  experience  devel¬ 
oping  and  implementing  communica¬ 
tions  programs  for  internal  and  external 
audiences. 

Most  recently,  she  was  public  relations 
manager  at  the  Bradford  Exchange  in 
Niles,  111.,  for  10  years. 

O’Grady  joined  the  Audit  Bureau  as 
assistant  manager,  communications  in 
1994,  with  five  years  of  maiketing  expe¬ 
rience.  Prior  to  that,  she  was  the  director 
of  marketing/fund  development  for  the 
Lone  Tree  Area  Girl  Scout  Council  in  Oak 
Parit,  m. 

Omaha  Daily 
Designs 
Ad  Tool 

The  OMAHA  WORLD-HERALD  intro¬ 
duced  Net  Reach  Estimator,  a  sales 
tool  designed  to  assist  its  advertisers  in 
planning  their  advertising  budgets. 

The  Net  Reach  Estimator  is  a  grid  that 
graphically  explains  the  number  and  per¬ 
centage  of  adults  reached  and  the  num¬ 
ber  of  times  each  adult  reached  sees  an 
ad. 

Record 
Day 

SA  WEEKEND  MAGAZINE  report¬ 
ed  that  its  sixth  annual  Make  A  Dif- 
j  ference  Day  had  a  record  of  1,042,467 
!  participants. 

I  Make  A  Difference  Day  has  increased 
I  from  68,000  participants  in  1992  to 
I  865,000  in  1995,  and  went  over  the  one 
i  million  mark  in  1996. 

I  On  Make  A  Difference  Day,  Americans 
j  are  asked  to  spend  part  of  one  Saturday 
:  each  year  helping  those  less  fortunate. 
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Ads 

Continued  from  page  21 

the  presentation. 

Rice  explains  that  display  ads  arrive  at 
the  newspapers  in  Encapsulated  Post¬ 
script  (EPS)  format  via  a  dedicated  line, 
and  through  a  series  of  programs  and 
some  manual  labor,  the  newspaper  staff 
extracts  the  text  and  breaks  each  of  the 
ads  into  their  many  individual  positions 
vacant. 

When  the  ads  arrive  at  the  NewsClas- 
sifieds  Web  server,  the  system  is  com¬ 
pletely  automated.  It  drops  the  parsed 
ads,  with  e-mail  links  attached,  into  the 
employment  section  of  the  database  and 
reassembles  them  into  a  Web  page  for 
the  employer. 

Rice  defends  this  approach  as  superior 
to  that  of  his  competitor;  “1  think  that 
even  if  bandwidth  issues  could  be 
resolved,  putting  up  a  scanned  image  of  a 
display  ad  is  a  smpid  idea  ....  To  shovel 
images  from  the  paper  onto  the  Web  is 
anachronistic  and  myopic.  It  fails  to  trans¬ 
late  the  value  that  you  deliver  through 
that  image  in  the  paf)er  into  a  consonant 
value  on  the  Net.  And  it  doesn’t  take 
advantage  of  the  inherent  interactivity 
and  nonlinearity  of  the  Web.  1  think  that 
our  solution  takes  steps  in  taking  advan¬ 
tage  of  these  unique  features.” 

NewsClassifieds  also  has  made 
progress  in  allowing  advertisers  to  post 
classifieds  while  online.  Its  Ad(d)  It 
Online  feature  lets  you  compose  and  sub¬ 
mit  an  ad  to  any  of  News  Limited’s  news¬ 
papers.  At  present,  after  you  place  an  ad 
online,  you’ll  get  a  phone  call  back  from 
the  newspaper  to  tell  you  the  price  of 
the  desired  ad  and  get  your  payment 
information. 

Rice  says  he’ll  be  able  to  accept  credit 
card  payments  over  the  Web  in  a  couple 
of  months,  when  his  transactions  server 
is  operational. 

He  expects  to  be  the  first  company  in 
Australia  to  process  credit  cards  automat¬ 
ically  over  the  Internet. 

“No  bank  [in  Australia]  yet  provides  a 
solution,  so  we’re  having  to  forge  our 
own  until  they  get  their  act  together,” 
Rice  says. 

Quoting  a  price  for  an  ad  placement  to 
a  consumer  while  online  is  difficult,  he 
says,  because  “there  are  so  many  special 
offers  and  discounts  and  quirks  in  the 
system  that  we  couldn’t  build  a  fully 
automated  system  with  price  informa¬ 
tion  on  the  Web  that  we  could  roll  out 
across  our  100-plus  papers.” 

Rice  also  is  trying  to  build  a  regularly 
appearing  editorial  section  to  entice  peo¬ 
ple  to  revisit  the  site  often.  He  had  been 
prohibited  from  using  material  from 


News  Limited  journalists  until  a  recent 
labor  agreement  allowed  their  work  to 
be  published  on  the  Internet. 

“The  theory  is  that  we  want  to 
develop  what  1  call  the  NewsClassifieds 
Networic  (NCN),”  Rice  says.  “This  means 
aggregating  in  each  of  our  seven  sections 
—  or  what  I’m  now  calling  channels  in 
an  attempt  to  move  away  ftt)m  the  news¬ 
paper  metaphor  —  a  suite  of  services, 
content  and  features  that  form  a  commu¬ 
nity  of  interest,  or  a  dominant  brand  that 
can  consistently  deliver  value.  Classifieds, 
necessarily,  are  the  centerpiece  of  this 
strategy,  and  a  pre-eminent  NCN  brand 
brings  more  eyeballs  than  ever  to  the 
classifieds.” 


Shop  Talk 

Continued  from  page  40 

find  out  something  as  simple  and  obvi¬ 
ous  as  a  source’s  age,  they  invariably  say 
“it  would  embarrass”  the  subject.  What 
they  mean  is  that  they  didn’t  want  to 
take  the  chance  of  embarrassing  them¬ 
selves. 

We  must  teach  the  next  generation  of 
journalists  there  are  ways  to  ask  ques¬ 
tions  in  an  unthreatening  manner,  to 
show  our  sources  we’re  simply  curious. 

And  if  a  source  objects  to  a  question, 
we  can  point  to  our  role  in  this  equation, 
which  is  not  to  represent  the  source,  but 
to  enlighten  the  reader. 

The  question  may  seem  like  a  chal¬ 
lenge  to  the  source,  but  if  it  provides  a 
more  complete  story  for  readers,  it 
diminishes  the  source’s  ability  to  argue  it 
away.  It  makes  us  more  honest  in  how 
we  practice  our  trade. 

Young  reporters  often  asked  me, 
“What  do  I  say  to  a  source  who  asks  me 
why  a  question  is  relevant  or  necessary?” 
The  answer  is  we  don’t  know  whether 
any  aspect  is  relevant  until  we  write  our 
stories.  What  may  appear  impertinent 
during  the  interview  may  turn  out  to  be 
significant  later,  when  we’ve  gathered  all 
the  information. 

Editors  are  forever  asking  reporters  to 
fill  holes  in  their  stories.  Invariably,  holes 
exist  because  reporters  either  didn’t 
want  to  confront  the  source  or  couldn’t 
understand  enough  about  the  person  to 
know  what  to  a.sk.  Reporters  who  can 
relate  to  readers  don’t  turn  in  stories 
with  holes.  Editors  who  relate  to  readers 
make  every  attempt  to  examine  all  the 
possibilities  —  and  the  potential  —  in 
every  story,  before  they  send  their 
reporters  out. 

I  suggest,  at  the  very  least,  that  when 
editors  ask  job  candidates  the  old  stan¬ 
dard  —  “What  are  your  strengths?”  — 


they  make  sure  “curiosity”  is  one  of  the 
vital  responses.  I  further  suggest  that 
when  a  candidate  gives  the  proper 
response,  the  questioners  don’t  overlook 
the  opportunity  to  use  their  own  sharp¬ 
ened  spades: 

♦  What  are  you  curious  about? 

♦  How  did  you  come  to  be  so  curious? 

♦  Can  you  give  some  examples  of  how 
your  curiosity  helped  you  in  your  report¬ 
ing  or  editing? 

♦  How  does  your  curiosity  manifest 
itself  —  even  when  you  aren’t  on  the 
job? 

WTien  editors  fail  to  encourage 
prospective  reporters  to  talk  about  them¬ 
selves,  particularly  along  these  lines,  they, 
too,  show  a  lack  of  curiosity.  But  it’s  the 
readers  who  suffer  for  it. 


Aussies  Loosening 
Ownership  Rules 

The  AUSTRALIAN  GOVERNMENT 
has  begun  writing  legislation  that 
will  abolish  cross-media  ownership 
restrictions,  the  Sydney  Morning  Herald 
reports. 

The  paper  said  a  spokesman  for 
Communications  Minister  Richard  Aiston 
had  confirmed  that  the  legislation  was 
being  drafted  and  was  expected  to  be 
completed  in  about  three  weeks. 

The  present  restrictions  —  which  bar 
single  ownership  of  newspapers  and 
television  stations  in  the  same  market  — 
would  be  replaced  by  a  “public  interest” 
proviso  administered  by  the  Australian 
Competition  and  Consumer  Commis¬ 
sion. 

The  Herald  said  the  new  regulations 
are  likely  to  broadly  define  the  media  to 
include  not  only  television,  radio  and 
newspapers,  but  also  pay  TV  and  proba¬ 
bly  the  Internet. 

The  legislation  will  probably  direct 
regulators  to  consider  audience  share 
before  deciding  on  a  merger  but  without 
clear  statement  on  how  to  measure 
share,  the  report  said. 

Aiston  had  earlier  said  that  the  gov¬ 
ernment  felt  the  cross-media  ownership 
ban  should  be  abolished. 

“We’ve  made  it  pretty  clear  that  we 
think  the  current  crossmedia  rules  are 
outmoded  and  pretty  arbitrary,  and  we’d 
like  to  change  that  rule  and  bring  it  more 
into  line  with  normal  competition  rules,” 
he  said.  “But  we  recognize  that  there  are 
special  characteristics  of  the  media  that 
make  it  a  special  case.  So  we’re  looking  at 
how  we  can  devise  a  new  system  that 
can  take  account  of  those  factors.” 

—  Alan  Harman 
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FEATURES  AVAILABLE 


ASTR0LCX3Y 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http:/ /www.Hme-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/histary.  (810)  573-2755. 


WEEKLY  TEST  DRIVE  column,  avrard- 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


When  you  have  to  go,  you  have  to  go. 

Gorfoocnev 


AUTOMOTIVE 


WHEELS  101  :  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell. 

Joe  Hanley 

CRAIN  NEWS  SERVICE 
Phone:  (212)  254-  0890 
Fax:  (212)  254-7646 


_ UFESTYLES _ 

OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  wfords  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley 

CRAIN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


Call  Editor  &  Publisher 
about  our  low  12X,  26X  and  52X 
contract  rates;  (212)  675-4380 


_ UFESTYLES _ 

WEEKLY  COLUMN  of  life's  adventures, 
big  and  small,  by  press  association 
award  winning  columnist.  Humorous, 
touching  columns  win  readers'  hearts 
and  loyalty.  Available:  copy,  disc,  E- 
mail.  Write  Kristin  Gilpatrick,  204 
Valorie  Lane,  Madison,  W1  5371 6. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRI^S  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grirnes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


"Zna  Generation  Newspaper  Broker" 
Experienced  •  Profession*! 

Bolitho  -  Taylor 
Media  Service 


(405)  421-9600 


Dailies  0  Weeklies 
I  HH  Individuals  aCroups 
iThOfllMC.BoiHhO  IISS.BRMdway0Adi.OK  74820 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODEU  NEWSPAPER  BROKER 
5196  Benito,  A4ontclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHIIilPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  22 11 6-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  (or  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(21 4)  520-7025  Fax  (21 4)  520-6951 


NEWSPAPERS  FOR  SALE 


AUSTIN,  TX  PUBUCATION.  Small,  but 
profitable.  Priced  low  for  quick  sale. 
Bill  Berger,  Associated  Texas  Newspa¬ 
pers,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


FOR  SALE:  LA  Parish  wide  weekly 
newspaper.  32  miles  North  of  ND,  30 
miles  East  of  Baton  Rouge.  2  years  old 
with  room  for  growth.  Circ.  8,500. 
Call  Bill  at  (504)  229-4445,  229- 
8229,  753-8093. 


PARTNER  NEEDED  to  aid  in  the  man¬ 
agement  and  development  of  an  expan¬ 
ding  shopping  guide  in  New  York 
State.  Please  send  response  to  Box 
08112,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


THE  IDEAL  NEWSPAPER 
This  award-winning  weekly,  located  in 
the  Northeast,  is  in  the  idyllic  setting  of 
one  of  America's  premier  winter  and 
summer  resorts.  The  quality  of  life 
matches  the  scenery.  The  vibrant  year- 
round  economy  offers  the  potential  for 
continued  growth  in  revenue  and 
profit.  Unopposed,  with  a  paid  circula¬ 
tion  of  more  than  5,000,  a  stable  staff 
and  modern  equipment,  this  newspa¬ 
per  has  never  before  been  offered  for 
sale.  Price  $1 .75  million  including  cur¬ 
rent  assets  and  building.  Inquiries  bv 
financially  qualified  parties  are  invited. 
Dorman  t.  Cordell,  newspaper  broker, 
13240  Peyton  Drive,  Dallas,  TX 
75240.  (972)  960-0096. 


ZONE  2  Northeast  rural  market 
shopper.  You  would  be  proud  to  own 
this  upscole  but  dominate  publication. 
Limited  community  news,  sophisticated 
management  systems  and  software. 
Hardware  (Macintosh  &  MacPC). 
Above  average  management  team  cou¬ 
pled  with  an  experienced,  loyal  and 
dedicated  line  staff.  Consistent  track 
record  of  20%-t  cash  flows.  1 995  sales 
$1,100,000.  Selling  price  5  to  6  times 
cash  flow.  Cash  buyers  preferred. 
Send  inquiries  to  Box  07681,  Editor  & 
Publisher. 


GROWING  FREE  WEEKLY 
Free  weekly  with  nice  profit  in  dynamic 
growth  area.  Gross  revenue  in  1996 
$1,179,000.  Zone  6. 

Rickenbacher  Media,  (214)  520-7025 


PUBLISH  IN  PARADISE!  $195K/OBO 
for  a  profitable  upbeat  monthly  com¬ 
munity  newsmagazine.  Established 
readership/advertiser  base.  Ten  years 
strong  and  growing.  (808)  263-3535. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


IDEAL  OPPORTUNITY  for  a  couple 
wanting  to  own  their  own  paid  news¬ 
paper.  Southern  California  weekly 
grossing  $130,000.  Favorable  terms 
including  seller  financing  available. 
Send  inquiries  to  Box  079/3,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stcty  in  place. 
All  replies  guaranteed  helcf  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  witn  circulations  of  5,000 
or  greater.  APC  is  owner/operatar  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 


SfSwXTiwRI?#! 


Phone  (417)  451-1520 


NEM'  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


PAUvt  BEACH  COUNTY,  FLORIDA 
Monthly  women's  newsmagazine  with 
website.  Upscale  market.  Excellent 
cash  flow.  Peter  Davidson 
(561 )  479-3388  evenings/weekends 
Email:  tbwoman@gate.net 


NEWSPAPER  BROKERS 


Bolltho-Cribb  Report:  http://twww.crlbb.com 


Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 
MT  59715  e-mall:  lcribbOlmt.net  Fax  406-586-6774 
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researchers  at  Editor  &  Publisher. 

RED!  Editor  &  Publisher  International 
Year  Book.  The  premier  US  & 
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nd  weekly  newspapers. 

Published  in  two 
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volumes,  the 
YEAR  BOOK 
includes  priceless 
newspaper  data, 
installed  equip¬ 
ment,  contacts, 
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bers,  e-mail  and  Web  sites.  Continuously 
published  since  1924.  Also  available  on  CD- 
ROM  with  or  without  listing  capabilities.  Call 
for  details  and  FREE  demonstration  disk! 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  _ 

daily  newspaper  counties 
and  cities.  Valuable  ‘97  eco- 
nomic  forecasts.  An  indispensable 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
information. 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 
Specialty  &  Free  Publications 
Year  Book  Brand-new  directory 
of  US  &  Canadian  weekly,  com¬ 
munity,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

AGFA  RPS  2024  Vertical  Camera 
NuArc  SSTE  1481  Horizontal  Camera 
AGFA  &  Kodak  Desktop  Processors 
Douthitt  Contact  Printer 
Log  E  PC  1 800  Processor 
Miscellaneous  lens,  enlargers 
Good  Condition-Call  Alma  at 
(212)  684-5656,  ext.  8399. 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 

EQUIPMENT  FOR  SALE 

THE  SOUTH  COUNTY  JOURNAL  of 
Kent,  WA  has  the  following  Sll  equip¬ 
ment  for  sale:  2  Tandem  TXP  II  pro¬ 
cessors  with  eight  megs  RAM  each. 
Three  41  15  Fujitsu  264  meg  disk 
volumes.  2  UCIA,  3  XTM  circuit 
boards.  Kennedy  1600  bpi  reel  tape 
drive.  All  housed  in  3  tall  Tandem  rock 
enclosures. 

Additionally,  we  have  five  MAC  and 
one  PC  CE  Decade  licenses.  30  Dakota 
EW  and  two  XW  terminals. 

Aa  ARE  AVAILABLE  IMMEDIATELY. 
Please  call  Brian  Harrison 
at  (206)  872-6649. 

MAILROOM 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Comedians  speak  with  their  legs. 

Jacques  Tati 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 

_ (800)  356-4886. _ 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 


OPERATIONS  CONSULTANT 

Seasoned  Newspaper  Consultant 
FACIUTIES/PREWOPERATIONS 
Small/Medium/Large  Newspapers 
Call  (800)  705-6433  or 
Phone/Fax  (81 3)  781-5550 

PREPRESS 


1  UNO  200  P  -  R  I  P.  2 
1  LINO  300  -  R.I.P.  3  Post  Script 
Level  1 

1  LINO  300  -  R.I.P.  40  XMO  Level  1 

Please  contact  Claude  Gagnon  at 
(418)  545-4474,  ext.  845 


PRESSES 


QuaSty  (tut  makes  an  Impression  woridwkle 

Sctectfrom: 

□  Comploto  Presses 
0  Addrtioru  to  Existing  Presses 
a  3-color  Satellites 

□  4-Hi  Anangements 
0  Stacked  Unrts 
0  Integral  Roll  Stand  Units 
0  Halt  and  Quarter  Folders 
0  Culotf  20“  -  2VA'  -  2r  •  22%’ 

0  1 8.500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  |  XA 
Phone:  (770)  552-1528  MLIM 
Fax:  ( 770)  552-2669  GRAPHCS  i 


_ PRESSES _ 

1982  HARRIS  VI 5D  press  with  JF25 
folder,  brush  dampening,  oil  bath,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1989  Count-O-Veyer, 
reconditioned  in  1  989  at  cost  of 
$150,000,  running  daily  in  Okla¬ 
homa,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 19. 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspoper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1986  6/u  Harris  VI 5D;  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,000;  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VI  5A 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (913)  362-8888 

Fox:  (913)362-8901 _ 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Serving 

the  newspaper  industry 
sirKe  1910. 

Please  call  us  -  we  specialize  in  quality 
pre-owned  presses. 

1  (800)  255-6746 
(913)  492-6217 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn- Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2(XX)@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


There  is  no  there  there. 


Gertrude  Stein 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality 
Telemarketing 
1  (800)  495-2688 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC 
(800)  776-6397 

TeleService  Technologies,  Inc. 
Serving 

America's  Snest  newspapers. 
No  Account  too  small... 

No  account  too  large 
Call  1-888-TST-SELL 


CIRCULATION  SERVICES 


■NTEBVEIVTMN  • 
«  BETENTieSI 

1-800-327-8463 


CLASSIFIED  SOFTWARE 

SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http: //www.  (akebrains.com/scout. 

CONSULTANTS 

FREE  CONSULTATION 
NEED  CIRCULATION  INCREASES? 
IPC 

\ME  KNOW  PROMOTIONS 
CALL  (800)  243-7659 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 


MASTHEAD 
INTERNATIONAL 
(800)  545-6908,  24  hr  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


_ PRESSES _ 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSROOM 

2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45'  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4'  c.o. 

Northeast  Industries  (800)  821-6257 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 

Always  stay  in  your  own  movie. 

Ken  Kesey 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOLL  FREE  (800)  657-21 10 


PURCHASE 

THE 

1997 

Editor  &  Publisher 
Market  Guide/Market 
Forecast 
on  CD-Rom 

Contact  Editor  & 
Publisher  at 
(212)  675-4380 
ext.  172/509 


March  22,  1997  ■  Editor  &  Pcbusher  29 


HELP  WANTED 


_ ACADEMIC _ 

JOURNALISM:  Belmont  U  niversity 
Communication  Arts  Department  seeks 
applications  for  one-year  appointment 
as  assistant  professor  of  Journalism  for 
fall  1997.  Pn.D.  preferred;  master's  in 
journalism  or  mass  communication 
required.  Position  calls  far  teaching 
excellence  at  tfie  undergraduate  levd 
and  recent  professional  jaurnalism 
experience.  Successful  candidate  will 
demonstrate  knowledge  in  mass  com¬ 
munication  theory,  ethics  and  low,  and 
contemporary  journalism  technology. 
Ability  to  teach  on-line  journalism 
research  a  plus.  Send  letter  of  applica¬ 
tion,  vita,  three  letters  of  recommenda¬ 
tion  and  transcripts  ta  Thom  Storey, 
Chair,  Communication  Arts  Depart¬ 
ment,  Belmont  University,  1900  Bel¬ 
mont  Blvd.,  Nashville,  TN  37212- 
3757.  Women  and  minorities  are 
encouraged  to  apply.  Application 
review  will  begin  April  1 1 .  Belmont 
University  is  an  institutian  af  the  Ten¬ 
nessee  Baptist  Convention.  Belmont's 
vision  is  to  be  a  premier  leaching  uni¬ 
versity  bringing  together  the  best  of 
liberal  arts  and  professional  education 
in  a  consistently  caring  Christian 
environment. 

ADMINISTRATIVE 

AMERICAN  PUBUSHING  CO.,  owners 
of  over  300  daily  and  vireekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for; 

•Publisher  Trainees 
•Advertising  Trainees 
•Circulation  Monagers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  606  N.  Van  Buren,  Marion,  IL 
62959. 


CHIEF  FINANCIAL  OFFICER 
We  are  a  well-financed  media  firm 
designed  to  acquire  newspapers  and 
seek  a  CFO  with  the  work  ethic  to  "Roll 
up  your  sleeves"  and  get  the  job  done. 
Should  have  experience  in  taxes, 
acquisitions,  budgets,  forecasts,  etc. 
Prefer  MBA  or  CPA  with  at  least  7 
years  in  publishing.  Confidential. 

Fax  resume  and  cover  letter  to 
(630)  627-1233 


CHIEF  OPERATING  OFFICER 
Owner  of  weekly  newspaper  group  in 
competitive  New  England  market  is 
looking  for  an  experienced  manager  to 
oversee  day-to-day  operations  and 
take  the  company  to  the  next  level.  Com¬ 
mitment  to  quality  and  willingness  to 
roll  up  your  sleeves  is  important.  Please 
respond  with  resume,  salary  history 
and  a  brief  statement  of  your  weekly 
newspaper  philosophy.  Reply  to 
Nackey  Scagliotti,  Neighborhood  Pub¬ 
lications,  P.O.  Box  10848,  Bedford, 
NH  03110. 


EDITOR  &  PUBLISHER 
THE  INDUSTRY’S 
MEETING  PLACE 
(212)  675-4380 
http://www.mediainfo.coin 


ADMINISTRATIVE 

NEWSPAPER  ASSOCIATION 
EXECUTIVE  DIREaOR 

As  our  current  CEO  approaches  retire¬ 
ment,  the  Michigan  Press  Association 
seeks  a  newspaper  professional  to 
serve  as  executive  director,  providing 
leadership  for  51  dailies  and  238 
weeklies  and  70  associate  members. 
The  Executive  Director  serves  under  a 
board  of  15  directors  and  has  a  staff 
of  8.  Responsibilities  include  central 
office  management,  financial  opera¬ 
tions,  legislative  work,  convention,  con¬ 
tests,  publications  and  advertising 
sales.  Newspaper  experience  pre¬ 
ferred,  trade  association  experience  is 
helpful.  Send  letter  of  application, 
resume  and  salary  history  to:  Michigan 
Press  Association  Search  Committee, 
David  Jackson,  chairman,  P.O.  Box 
160,  Mason,  Ml  48854  by  April  10, 
1997.  All  applicants  wilf  be  sent  a 
questionnaire  to  be  returned  by  April 
22,  1997. 


PUBUSHER 

LA  based  newspaper  group  seeks  a 
Publisher/General  Manager  to  take  the 
helm  of  a  60-year-old-twice-weekly 
newspaper,  serving  one  of  the  most 
beautiful  upscale  communities  in 
Southern  California.  Successful  candi¬ 
dates  will  have  demonstrated  lead¬ 
ership,  marketing  and  editorial  skills. 
This  is  a  top  position  in  a  growing 
media  company.  To  apply,  send 
resume  and  salary  history  to  PV  Pub¬ 
lisher,  4201  Wilshire  Blvd.  Suite  600, 
Los  Angeles,  CA  90010.  Or  send  confi¬ 
dential  tax  to  (213)  932-0884. 

THE  COMMITTEE  TO  PROTECT 
JOURNALISTS,  a  non-prafit  press  free¬ 
dom  organization,  seeks  a  program 
coordinator  to  monitor  press  abuses  in 
Asia.  Knowledge  of  region's  political 
and  media  issues,  journalism  experi¬ 
ence  in  the  region,  and  computer  liter¬ 
acy  necessary.  Proficiency  in  Chinese  a 
plus.  Overseas  travel.  Salary  $35-45K; 
competitive  benefits.  Letter,  resume, 
clips  to:  CPJ,  Asia,  330  7th  Ave.,  12th 
FI.,  New  York,  NY  10001;  FAX:  (212) 
465-9568 _ 

THE  WEST'S  FASTEST  growing  (now 
38,000  paid)  Agriculture  Weekly,  The 
Capital  Press,  has  an  opportunity  for 
an  experienced  newspaper  General 
Manager.  Tell  us  why  you'd  like  to 
lead  the  business  operations  of  a  large 
(64  broodsheet  pp)  weekly  newspaper. 
Staff  of  50  plus.  401  (k).  Profit  Sharing, 
salary  and  bonus  program  rewards 
excellence.  Preference  given  for  ag 
background.  If  you  have  a  degree, 
experience  as  a  publisher  or  general 
manager,  and  a  desire  to  join  a  great 
team  growing  an  exciting  newspaper, 
come  enjoy  the  good  life  at  the  heart  of 
the  great  Northwest. 

Send  resume  and  cover  letter  to  C.K. 
Patterson,  The  Capital  Press,  P.O.  Box 
2048,  Salem,  OR  97308 _ 

_ ADVERTISING _ 

ADVERTISING  SALES  Manager  for 
large  weekly  shopper.  85,000  circula¬ 
tion.  Must  be  very  aggressive,  self- 
motivated  and  handle  staff  of  12. 
Excellent  salary  +  bonus  +  great  bene¬ 
fits.  Fox  resume  to  K.  A.  Lesnar,  presi¬ 
dent,  (605)  335-6873. 


_ ADVERTISING _ 

ADVERTISING  DIREQOR:  6-day,  daily 
with  5,200  circulation  in  Idaho,  look¬ 
ing  for  a  sales  pro.  Three  years  sales 
experience  required.  Great  benefits. 
$35,000  per  year.  Send  resume  with 
cover  letter  to:  Jay  Lenkersdorfer,  pub¬ 
lisher,  South  Idaho  Press,  230  East 
Main,  Burley,  ID  83318. 

ADVERTISING  DIREaOR/NYC 
This  is  the  kind  of  opportunity  you'll 
rarely  find  in  the  want  ads.  We're  a 
20-year-old,  10-paper,  85,000  circula¬ 
tion  weekly  newspaper  company  on 
the  grow,  looking  (or  a  seasoned  sales 
pro  with  experience  as  a  team-builder 
and  trainer.  Our  salary-benefits 
package  is  competitive,  with  lots  of 
incentives.  We  invite  queries  from 
native  New  Yorkers  as  well  as  from  out- 
of-towners  who  are  up  to  the 
challenge  of  America's  biggest, 
toughest  and  most  rewarding  market. 
Our  communities  are  among  the  best 
in  town  -  great  places  to  live,  work  and 
raise  a  family!  Send  resume  with 
salary  history  and  requirements  to: 
Celia  Weintrob,  publisher,  Brooklyn 
Paper  Publications,  26  Court  St.,  Brook¬ 
lyn,  NY  11 242. 

ADVERTISING  DIRECTOR'S  job  is 
open  at  The  New  Jersey  Herald,  an 
18,000-daily,  26,000  Sunday  in 
northern  New  Jersey.  Direct  pro¬ 
fessional  retail  and  classified  staffs  in 
area  that  wants  to  grow.  Experience 
preferred  with  major  accounts,  linage 
projections  and  management.  Send 
resume  to  Kent  Roeder,  general  man¬ 
ager,  New  Jersey  Herald,  2  Spring 
Street,  Newton,  NJ  07860. 


ADVERTISING  SALES 
Golden  Media,  Inc.,  publisher  of 
newspapers,  magazines,  directories 
and  shopping  guides  in  the  beautiful 
Rocky  Mountains  based  in  Golden,  Jef¬ 
ferson  County,  Colorado  is  seeking 
high  energy,  top-notch  Ad  sales  execu¬ 
tives  with  a  proven  track  record.  If  you 
are  the  best  in  your  field,  have 
extensive  newspaper  ad  sales  experi¬ 
ence,  we  want  to  talk  to  you.  Large, 
protected  and  very  active  sales  ter¬ 
ritories.  High  commissions,  bonuses, 
full  health/benefit  plan.  Contact  Vince 
Bodiford,  publisher,  for  confidential 
interview; 

Tel:  (303)  279-5541 
Fax  (303)  279-7157 
E-mail:  treditor@tesser.com 
Golden  Media,  Inc.,  1000  lOth  Street 
Golden,  CO  80401 
http:  /  /  www.tesser.com/ transcript/ 
Equal  Employment  Opportunity 

ADVERTISING  SALES  MANAGER 
We  are  searching  for  an  exceptional 
individual  with  a  solid  track  record  in 
sales  and  sales  management.  We  are 
an  established  and  upscale,  30,000 
circulation,  free  community  newspaper. 
Our  compensation  package  is 
extremely  competitive  and  flexible  for 
the  right  person.  Send  resume  and  cov¬ 
ering  letter  explaining  majar  sales 
accomplishments  to  Human  Resources 
News  Department,  P.O.  Box  5219, 
Massena,  NY  1 3662. 


_ ADVERTISING _ 

CLASSIFIED  SALES  MANAGER 

Our  newspaper  is  in  a  terrific  growth 
market,  in  one  of  America's  most  liva¬ 
ble  cities,  owned  by  a  great  media 
company.  We  hove  an  opportunity  for 
a  seasoned,  aggressive  prafessianal  to 
grow  our  classined  section.  Candidate 
must  hove  strong  classified  experience 
and  a  deep  commitment  for  that  aspect 
of  the  business.  Excellent  leadership, 
motivational,  marketing,  promotion 
and  training  skills  required.  We  want  a 
doer,  someone  who  will  take  this 
department  to  the  next  level.  Com¬ 
petitive  compensation  and  benefit 
package  in  excellent  work  and  com¬ 
munity  environment  for  a  Pulitzer  Com¬ 
munity  Newspaper.  Send  cover  letter, 
and  resume  to  Advertising  Director, 
The  Daily  Herald,  P.O.  Box  717, 
Provo,  LIT  84603.  Or  fax,  (801)  344- 
2982. 


CLASSIFIED 

OLITSIDE  SALES  MANAGER 

The  Augusta  Chronicle,  a  division  of 
Morris  Communications,  a  76,000 
daily,  101,000  Sunday,  is  seeking  a 
Classified  Outside  Manager  to  lead 
our  classified  display  team. 

New  business  development,  achieving 
revenue  goals,  demonstrated  lead¬ 
ership  in  staff  development,  and 
account  relationships  is  essential. 

We  affer  a  challenging  growth  position 
in  a  growing,  mid-sized  family  media 
company.  Send  letter,  resume,  and 
salary  history  to: 

The  Augusta  Chronicle 
Attn:  Edward  L.  Fierstos 
Display  Advertising  Director 
P.O.Box  1928 
Augusta,  GA  30903-1928 

DIVISIONAL  SALES  MANAGER 
The  Las  Vegas  Review- Journal  and  Las 
Vegas  Sun,  a  JOA  newspaper,  is 
accepting  applications  for  a  Divisional 
Sales  Manager  position  in  the  Retail 
Advertising  Department.  The  successful 
applicant  will  have  a  minimum  3-5 
years  sales  experience  on  a  daily 
metra  newspaper  with  supervisory/ 
management  responsibilities.  The  posi¬ 
tion  is  responsible  for  the  direct 
supervision  of  six  territory  sales 
representatives.  Good  people  skills,  a 
strong  sense  for  team  building, 
coaching  skills  and  a  high  energy  level 
are  a  must!  Send  resumes  to  Las  Vegas 
Review-Jaurnal,  P.O.  Bax  70,  Las 
Vegas,  NV  89125-0070  Pre¬ 
employment  drug  testing  required. 

An  Equal  Opportunity  Employer 

JOIN  ONE  OF  the  fastest  growing 
newspapers  in  the  Atlanta  area.  Gwin¬ 
nett  Daily  Past  is  searching  for 
enthusiastic  ad  representatives  to  join 
innovative  50,000  paid  daily.  Base 
salary,  bonus  plan,  benefits,  401  (k), 
mileage  comp.  Contact  Joel  Jenkins, 
ad  director,  Gwinnett  Daily  Post  by  fax 
(770)  339-5853.  No  calls,  please. 


For  quicker  placement,  you  con  Fox  your  Help  Wonted 
ad  along  with  your  Visa/Mastercard  number 
and  expiration  date  to  (212)  929-1259. 
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_ ADVERTISING _ 

LOCAL  DISPLAY  MANAGER 

The  Louisville  Courier- Journal,  one  of 
the  country's  leading  doily  newspa¬ 
pers,  is  looking  for  a  Local  Display 
Advertising  Manager, 

This  executive  will  be  responsible  for 
achieving  local  revenue  goals  thraugh 
a  strategic  approach  to  the  manage¬ 
ment  of  retail  territory  soles  teams.  The 
ideal  candidate  will  be  successful  at 
developing  and  implementing  sales 
strategies  and  pricing  programs  and 
must  have  a  passion  for  the  value  of 
newspapers.  The  development  and 
training  of  four  sales  managers  and  a 
staff  of  31  is  a  key  element  of  this  posi¬ 
tion.  Candidates  must  have  excellent 
interpersonol  skills  and  exceptional  writ¬ 
ten  and  verbal  communication  skills. 

The  Courier- Journal,  a  Gannett  news¬ 
paper  of  240,423  circulation  daily  and 
328,869  Sundays,  offers  quality  of  life 
in  a  scenic  setting  and  a  highly  com¬ 
petitive  salary/benefit  packoge. 

Fax  or  E-mail  a  letter  detailing  your 
qualifications,  including  your  formula 
for  exceeding  expectations,  and  your 
salary  history  to: 

Vic  Brabender,  Advertising  Director 
Louisville  Courier- Journal 
525  W.  Broadway 
Louisville,  KY  40202 
FAX:  (502)  582-71 1 1 
E-mail:  vbrabend@louisvil,gannett.com 

An  Equal  Opportunity  Employer 

MAJOR  ACCOUNT  EXECUTIVE 

Seeking  an  enthusiastic  individual  ta 
be  responsible  for  sales  and  service  of 
major  accounts.  If  you  enjoy  the 
challenges  of  working  with  accounts 
who  have  large  budgets  and  high 
expectations,  we  need  to  talk.  You  must 
hove  a  four-year  degree  ar  equivalent 
experience  and  at  least  three  years 
experience  in  media  sales,  preferably 
with  major  accounts.  In  addition  you 
should  have  excellent  presentation, 
verbal  and  writing  skills;  superb  orga¬ 
nizational  skills  and  be  meticulous  with 
details.  Previous  forecasting  and 
budgeting  experience,  a  proven  track 
record  in  sales  and  a  strong  customer 
focus  are  also  necessary.  We  offer  a 
competitive  salary  and  benefits 
package.  To  take  advantage  of  this 
opportunity,  submit  a  resume  and 
cover  letter  with  salary  expectations  to 
Madison  Newspapers,  Inc.,  P.O.  Box 
8056,  Madison,  Wl  53708.  AA/EOE 


_ ADVERTISING _ 

RETAIL  ADVERTISING  SALES 

You  can  find  professional  success  in 
beautiful  Montana.  The  Billings 
Gazette,  Montana's  largest  newspa¬ 
per,  has  full-time  sales  positions  avail¬ 
able.  We  have  the  reputatian  as  an 
aggressive,  successful  enterprise  that 
continues  to  grow  with  Montano. 

The  retail  advertising  sales  consultant 
will  manage  an  existing  account  list 
and  develop  new  business.  This  indi¬ 
vidual  will  provide  excellent  marketing 
services  to  our  clients,  offering  special 
sections,  on-line,  direct  marketing,  com¬ 
mercial  print,  and  newspaper  advertis¬ 
ing.  We  offer  bose  salary  to  start,  and 
great  benefits. 

The  successful  candidate  must  have  a 
proven  track  record  in  outside  sales 
and  developing  strong  business  rela¬ 
tionships.  The  candidate  must  also 
demonstrate  good  oral  and  written 
communication  skills,  strong  time  man¬ 
agement  skills. 

If  you  have  a  can-da  attitude  and 
believe  that  yaur  success  depends  on 
serving  your  customers,  we  welcome 
you  to  apply.  Please  mail  a  cover  let¬ 
ter,  resume  and  professional  references 
to: 

Human  Resources  Manoger 
Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  59107-6300 
EOE 

Lee  Enterprises,  Inc.  operates  newspa¬ 
pers  ana  television  stations  in  Mon¬ 
tana,  the  west  and  midwest.  A  variety 
of  professional  positions  are  open 
now. 

ART/GRAPHICS 

EXPERIENCED  GRAPHICS  REPORTER 
We're  looking  for  a  talented,  energetic 
graphics  reporter  who's  comfortable  cov¬ 
ering  the  big  story.  The  ideal  candidate 
will  nave  at  least  three  years  experi¬ 
ence  as  a  graphic  artist  and  be  able  to 
produce  clear  and  creative  info¬ 
graphics.  We  offer  an  upbeat  working 
atmosphere  and  competitive  salary. 

Send  resume  and  work  samples  to: 
Michelle  Deal-Zimmermon  ' 
Assistant  Graphics  Director 
The  Palm  Beach  Post 
P.O.  Box  24700 

West  Palm  Beach,  FL  33416-4700 


GRAPHIC  ARTIST  for  30,000  daily  to 
create  charts,  info  graphics,  locator 
maps.  Strong  illustrations  skills  a  plus. 
Apply  to:  Ellen  Mitchell,  Potomac 
News,  P.O.  Box  2470,  Woodbridge, 
VA  22193. 


_ ART/GRAPHICS _ 

THE  TRIBUNE-STAR  is  seeking  a  highly 
motivated  graphic  artist  journalist  who 
con  help  take  our  visual  cantent  to  a 
higher  level.  Job  expectations  include 
generating  information  graphics  and 
photo  scanning  and  toning.  We  want 
someone  who  will  generate  high- 
impoct,  storytelling  content  for  our  fr^t 
page.  The  Tribune-Star  is  a  37,000- 
circulation  newspaper  in  Terre  Haute, 
IN,  a  college  town  where  our  com¬ 
petitive  salary  will  go  a  long  way. 
Resumes,  cover  letters  and  up  to  five 
clips  of  your  work  should  be  sent  to 
Assistant  Editor  Trevis  Mayfield,  P.O. 
Box  149,  Terre  Haute,  IN  47808. 

CIRCULATION 

ASSISTANT  SINGLE  COPY  SALES 
MANAGER  -  The  Inland  Valley  Daily 
Bulletin,  an  85,000  daily  newspaper  in 
Ontario/Southern  California,  is  seek¬ 
ing  an  assistant  manager  to  increase 
single  copy  sales.  Must  be  goal- 
oriented,  self-motiyated,  possess 
excellent  organizational  skills,  and 
haye  proyen  track  in  single  copy, 
including  coordinating  successful  sales 
promotions.  Final  emplayment  cont¬ 
ingent  upon  drug  screen  results  and 
background  check.  Send  resume  with 
salary  requirements  to:  Inland  Valley 
Daily  Bulletin,  P.O.  Box  4000,  Ontario, 
CA  91761,  Attn:  Human  Resources. 

ASSISTANT 

HOME  DEUVERY  MANAGER 

The  Seattle  Times  is  seeking  an  Assis¬ 
tant  Home  Deliyery  Manager  to  hire, 
train,  establish  goals  and  provide  posi- 
tive  motivation  for  staff  of  field 
representatives.  Responsibilities  will 
irKlude  the  irKreasing  of  circulation  for 
the  company.  Minimum  requirements 
are: 

•3  years  home  delivery  or  related  field 
experience 

•Good  verbal  and  written  communica¬ 
tion  skills 

•Ability  to  direct  and  motivate  a  large 
staff 

•Degree  preferred 

•  1  -3  years  supervisory  and  sales  expe¬ 
rience  preferrM 
•Circulation  experience  a  plus! 

•Reliable  transportation  and  company- 
required  insurarKe  limits. 

The  salary  range  is  $42,700  - 
$57,000  DOE  plus  15%  incentive  pro¬ 
gram.  To  apply,  send  resume  to  The 
Seattle  Times,  HR-AHDM,  P.O.  Box  70, 
Seattle,  WA  981 11. 

No  phone  calls,  please.  Only  candi¬ 
dates  to  be  interviewed  will  be  con- 

tocted.  EOE  M/F/H _ 

CIRCULATION  DIREQOR 
Daily  newspaper,  under  20,000 
circulation,  is  seeking  experienced 
circulation  professionaf  to  manage  its 
circulation  division  in  high  growth 
market  with  unlimited  potential.  Suc¬ 
cessful  candidate  must  hove  minimum 
of  five  years  experience  in  circulation 
management,  a  strong  sales  and 
marketing  background,  excellent  com¬ 
munication/management  skills  ornf  be 
able  to  work  as  part  of  a  dynamic 
management  team.  Company  offers  a 
competitive  salary  and  excellent  bene¬ 
fits  package.  Send  resume  to  Box 
08107,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
THE  MORNING  CALL 

The  Morning  Call,  a  Times  Mirror 
Newspaper,  has  an  opening  for  a 
Director  of  Circulation.  The  Morning 
Call  is  a  seven  day  morning  newspa¬ 
per  with  a  daily  circulation  of  1 26,000 
and  a  Sunday  circulation  of  180,000. 
The  Director  is  responsible  for  all  ser¬ 
vice,  sales,  collection  and  distribution 
functions  of  the  Circulation  Depart¬ 
ment. 

Major  duties  include  overseeing  all 
circulation  functions,  including 
telemarketing,  direct  mail,  carrier  con¬ 
tests,  single  copy  and  TMC  inserts, 
retention  sales  calls  and  carrier  recogni¬ 
tion  programs,  home  delivery  sales, 
service  and  collection,  bundle  distribu¬ 
tion,  single  copy  sales,  collections, 
return  control,  promotion,  outlet 
expansion,  rack  placement,  contract 
haulers,  extras,  distribution  of  various 
non  newspaper  publications,  customer 
service  response  and  act  as  a  depart¬ 
ment  liaison  with  MIS,  Accounting, 
Advertising  and  Manufacturing.  The 
Director  is  also  responsible  for  manag¬ 
ing  an  alternate  delivery  company  that 
is  wholly  owned  subsidiary  of  The 
Morning  Call. 

The  successful  candidate  will  possess  a 
college  degree,  a  Master's  is  preferred. 
A  minimum  of  five  years  of  circulation 
management  experience  and  will  dis¬ 
play  strong  communication  and  orga¬ 
nizational  skills.  Must  be  a  strong 
motivator  and  hove  a  strong  circulation 
marketing  focus  with  total  customer 
orientation. 

The  Director  reports  directly  ta  the  Vice 
President  of  Newspoper  Sales  and 
Marketing.  The  Morning  Call  offers  a 
competitive  salary  and  a  highly  desira¬ 
ble  benefit  package.  Interested  candi¬ 
dates  can  send  a  resume  ta: 

The  Morning  Coil 
Attn:  Human  Resources 
P.O.  Box  1260 
Allentown,  PA  18105 

Equal  Opportunity  Employer 

CIRCULATION  MANAGER:  Group 
with  5-day  daily,  2  weeklies  and 
several  specialty  products  in  north¬ 
eastern  Maryland  has  an  opening  for  a 
circulation  manager  whose  strengths 
are  sales  promotion  and  a  proven 
record  in  growing  home  delivery. 
Experience  supervising  a  telemorketing 
room  a  must.  Excellent  benefits  include 
health  and  401  (k).  Send  resume  to 
Chesapeake  Publishing,  c/o  General 
Manager,  P.O.  Box  429,  Elkton,  MD 
21922-0429. 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


E&P  Classified’s 

We  reach  the  working  journalists  you  want  to  reach,  every  week... 83, 000 
strong. 

Fax  your  ad  to  (212)  929-1 259,  or  mail  it  to: 

Editor  &  Publisher  Classified  Department 
11  W.  19th  Street  New  York,  NY  1001 1 


March  22,  1997  M  Editor  &  Pubusher  31 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Excellent  opportunity  for  experienced 
circulator  with  strong  desire  to  suc¬ 
ceed.  If  your  background  includes 
creative  sales  strategies,  promotional 
campaigns,  and  a  strong  delivery  and 
service  background  this  is  a  great 
opportunity  Tor  you.  We  offer  an 
excellent  compensation  package  includ¬ 
ing  strong  medical  benefits  and  401  (k). 
Midwest  daily  and  Sunday  newspaper 
in  fast  growing  market.  Send  resume 
and  salary  history  to  Box  081  10, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 

The  Corvallis  Gazette-Times  (Oregon; 
7-day/AM,  14,000  circ.)  is  seeking  a 
ma  rket-d  riven,  customer-oriented 
circulation  manager.  We  need  a 
circulation  manager  who  knows  the 
nuts  and  bolts  of  the  business,  but  who 
isn't  afraid  to  change  things  if  it  serves 
our  market  or  our  customers.  The  suc¬ 
cessful  candidate  will  be  a  proven 
leader,  a  good  communicator  and  able 
to  work  with  other  departments 
effectively. 

Corvallis  is  a  city  with  46,000  popula¬ 
tion  and  is  home  to  Oregon  State  Uni¬ 
versity  and  a  5,000  employee  Hewlett- 
Packard  operation.  We're  located  in 
the  beautiful  Willamette  Valley  only  an 
hour's  drive  from  the  ocean  and  two 
hours  from  the  Cascades. 

The  Corvallis  Gazette-Times  is  a  Lee 
Enterprises  Publication.  An  equal 
opportunity  employer. 

Send  resume  along  with  a  cover  letter 
to: 

Diana  Braught/HR  Administrator 
Corvallis  Gazette-Times 
P.O.  Box  368 
Corvallis,  OR  97339-0368 
Application  deadline: 

Friday,  March  28,  1 997. 


CIRCULATION  MARKETING 
MANAGER 

The  North  Jersey  Herald  &  News,  a 
53,000  circulation  daily  has  an 
immediate  opening  for  a  creative,  self¬ 
starter  with  a  history  of  circulation 
growth  using  successful  sales  and  pro¬ 
motional  campaigns.  Primary  respon¬ 
sibility  is  to  increase  daily  circulation 
by  developing  and  implementing 
innovative  sales  and  marketing 
strategies.  Other  responsibilities 
include  managing  the  telemarketing, 
independent  sales  crew,  NIE,  reader- 
ship  proniKjtions  and  carrier  sales  con¬ 
tests.  Reports  to  the  Circulation 
Director.  We  need  an  aggressive, 
focused  individual  that  can  bring  new 
ideas  and  enthusiasm  to  a  very 
challenging  market.  Ideal  candidate 
will  possess  strong  analytical  and  PC 
skills.  We  offer  a  competitive  salary 
and  benefits  package.  To  apply:  fax 
resume  to  (201)  365-3167  or  mail  to 
Circulation  Director,  North  Jersey 
Herald  &  News,  988  Main  Ave., 

PossQic,  NJ  07055. _ 

Majesty  snatcher,  unhand  his  highness. 

TherKk 


CIRCULATION 


CIRCULATION  SALES  MANAGER  j 

The  Pittsburgh  Post-Gazette  has  an  : 
immediate  opportunity  for  an  experi-  i 
enced,  results-directed  Circulation  ■ 
Soles  Manager.  Responsibilities  for  this  : 
highly  visible  and  key  position  include:  ; 

■Designing  and  implementing  field  • 
marketing  programs  to  increase  home  : 
delivery/single  copy  paid  circulation  : 
while  improving  subscriber  retention.  j 

*  Directing  Circulation  Sales  and  j 

Marketing  activities  through  all  inde-  i 
pendent  contract  sales  forces  (including  : 
telemarketing),  stop  saves  and  door  ; 
crews.  I 

*  Ensuring  the  quality  of  new  orders 
and  prompt/efficient  service  to  new  sub¬ 
scribers  via  the  design  and  monitoring 
of  effective  verification,  contract  ser¬ 
vice,  order  production/billing  systems, 
etc. 

*  Developing  measurable/prudent 
Sales  and  Cost  goals  for  contract  sales 
groups,  in-house  service  staff,  etc. 

QUALIFICATIONS  REQUIREMENTS 
include:  a  Bachelor's  degree  (Masters 
in  Business  preferred),  demonstrated 
success  in  the  design  and  execution  of 
marketing/sales  promotion  activities  in 
a  consumer  product  setting,  a  mini¬ 
mum  of  two  years  experience  in 
Circulation  Marketing  in  addition  to  an 
overall  track  record  of  career  prog¬ 
ression  based  on  results,  excellent 
communications  and  strategic  planning 
skills,  a  working  knowledge  of  data¬ 
base  marketing  applications,  PC  liter¬ 
acy  and  in  addition,  successful  Informa¬ 
tion  Systems  liaison  experience. 

Please  submit  your  resume,  indicating 
your  current  compensation  and  require¬ 
ments,  in  confidence  to: 

Pittsburgh  Post-Gazette 
Director,  Human  Resources 
34  Blvd.  of  the  Allies 
Pittsburgh,  PA  1 5222 

An  Equal  Opportunity  Employer 


HOME  DEUVERY  MANAGER 
The  Anderson  Independent-Mail, 
Anderson,  SC  is  seeking  an  experi¬ 
enced  and  talented  individual  to  be 
home  delivery  manager  for  our 
regional  bureaus.  The  successful  can¬ 
didate  will  supervise  4  district  sales 
managers.  Must  possess  excellent 
communication  skills,  strong  service/ 
sales  background  a  must.  We  ere  look¬ 
ing  for  leadership  ability  to  work  as 
i  part  of  a  dynamic  management  team. 
;  Send  resume  and  requirements  to 
i  Rebecca  D.  Morlok,  VP/HR,  Indepen- 
:  dent  Publishing  Company,  P.O.  Box 
i  2507,  Anderson,  SC  29622. 


SEND  E&PBOX  REPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1001 1 


CIRCULATION 


HOME  DEUVERY  ZONE  MANAGER 

Major  Southwest  daily  has  immediate 
opening  for  a  Home  Delivery  Zone 
Manager.  This  is  a  unique  opportunity 
for  the  right  individual  to  manage  Dis¬ 
trict  Managers  and  carriers  in  all 
aspects  of  newspaper  circulation,  sales 
and  distribution.  Qualified  candidate 
will  have  excellent  customer  service 
skills,  basic  accounting  skills,  ability  to 
deal  effectively  with  a  diverse  group  of 
individuals  and  work  well  under 
stressful  conditions.  A  BS/BA  in  man¬ 
agement  a  plus.  If  interested  in  this 
pasition  please  send  a  resume  with 
salary  requirements  in  confidence  to 
Albuquerque  Publishing  Company, 
7777  Jefferson  NE,  Albuquerque,  NM 
87109.  Attention:  Stephanie  Miaris, 
Human  Resources. 


THE  SENTINEL,  PA's  Daily  Newspaper 
of  the  Year,  is  currently  seeking  to  add 
to  its  growing  circulation  team.  The 
position  of  Motor  route  manager  is 
avoilable.  If  you  ore  a  highly  motivated 
individual  with  prior  circulation  man¬ 
agement  experience,  this  position  will 
give  you  a  chance  to  be  a  hero  in  a 
battle  for  better  customer  service  and 
continued  growth. 

Salary  and  bonus  depending  upon 
experience  and  desire  to  succeed. 
Send  resume  and  salary  history  to: 

The  Sentinel 
Attn:  Ben  Vinson 
Circulation  Director 
P.O.  Box  130 
Carlisle,  PA  17013 
or  E-mail  to  bvinson@epix.net 
Or  FAX  to  (71 7)  243-3754 


THE  STANDARD  EXAMINER  is  seeking 
a  hands-on.  Division  Manager  to  lead 
district  managers  and  junior  dealers  to 
new  heights  in  sales,  service,  and  col¬ 
lections.  An  ideal  candidate  will  have 
a  progressively  increasing  track  record 
in  circulation  management,  including 
successful  experiences  in  managing  dis¬ 
trict  managers.  A  strong  background  in 
sales  and  promotions,  being  deadline- 
oriented,  and  strong  organization  skills 
are  a  must.  A  successful  candidate  will 
expect  to  work  evenings  and  a  rotating 
weekend  schedule.  Salary  and  Bonus 
potential  (37K  to  42K).  Tne  quality  of 
life  is  high  in  Ogden  with  lots  of  out¬ 
door  activities,  and  a  strong  commit¬ 
ment  to  education.  If  you  would  like  to 
be  considered  for  this  position,  fax 
(801 )  625-4508  or  mail  your  resume 
to  the  Standard  Examiner,  Bud  Neslin, 
P.O.  Box  951 ,  Ogden,  LJT  84402. 


EDITORIAL 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


I  COPY  EDITOR/PAGINATOR  needed 
:  immediately  for  suburban  Atlanta  daily 
:  about  to  make  newspaper  history. 
I  Need  meticulous,  creative,  responsible 
:  person  who  can  do  a  little  or  every- 
:  thing  to  handle  night  desk  operation 
j  for  45,000  circulation  paper.  Contact 
:  Norman  Baggs,  Gwinnett  Daily  Post, 
i  (770)  339-5850,  fax:  (770)  339-8081 . 


ALASKAN  WEEKLY  seeks  experienced 
reporter  to  provide  news  and  photo  cov¬ 
erage  of  beautiful  fishing  community 
(pop.  3800).  Computerized  layout 
experience  a  plus.  Reply  via  fax  (907) 
772-2460  with  5  clips,  intro  letter  and 
resume  with  3  references  to  Ron 
Loesch,  publisher,  Petersburg  Pilot, 
P.O.  Box  930,  Petersburg,  AK  99833. 
(Phone:  (907)  772-9393). 


ARE  YOU  A  competitive  editor  with  a 
passion  for  local  news  ?  The  Northwest 
Herald,  Illinois'  best  mid-sized  daily,  is 
seeking  a  news  editor  to  direct  our 
reporting  staff.  We  are  looking  for  a 
leader  v^o  can  continue  our  mission  of 
providing  the  state's  fastest  growing 
county  with  a  newspaper  that  strongly 
focuses  on  local  news.  You  must  have 
previous  newsroom  management  expe¬ 
rience  and  an  ability  to  consistently  Ijeat 
the  competition  in  a  hotly  contested 
market.  Send  resume  and  letter  to 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  6001 4  Attn:  Cliff  Ward. 


ASSIST  OUR  EDITOR  WITH  YOUR 
Investigative  Reporting  Skills 


We  are  searching  for  an  experienced 
journalist  who  would  be  challenged  by 
being  involved  in  all  aspects  of  produc¬ 
ing  an  upscale  3O,O0O-t-  circulation 
newspaper  in  the  rural  North  East. 
50%  of  your  time  would  be  spent  on 
investigative  reporting  and  50%  help¬ 
ing  produce  the  most  highly  read  and 
best  designed  community  newspapers 
in  the  county.  Send  resume  with  news 
clips  to  Human  Resources  News 
Department,  P.O.  Box  5219,  Massena 
NY  13662. 


ASSISTANT  BUSINESS  EDITOR 
The  San  Diego  Union-Tribune  seeks  an 
assistant  business  editor  to  help  lead 
our  talented  staff  as  we  cover  the 
dynamic  San  Diego  business  com¬ 
munity.  At  least  three  year's  manage¬ 
ment  experience,  solid  knowledge  of 
business  journalism,  strong  writing  and 
project-management  skids  preferred. 
Please  call  Steve  Prosinski,  senior 
editor/business  and  sports,  at  (619) 
293-1303  to  learn  more  about  the  posi¬ 
tion.  steve.prosinski@uniontrib.com. 


ASSISTANT  CITY  EDITOR  -  We’re  look¬ 
ing  for  a  copy  editor,  on  experienced 
reporter  or  an  editor  at  a  smaller 
paper  to  move  onto  our  city  desk.  This 
person  will  work  closely  with  our  city 
editor,  assigning  stories  and  photos, 
editing  stories,  coaching  reporters  and 
planning  daily  news  budgets  Send 
cover  letter,  resume,  samples  to  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008. 


ASSISTANT  CITY  EDITOR 
Growing  35,000  suburban  Philadel¬ 
phia  AM/Sunday  seeks  well-organized 
leader  for  city  desk.  Applicants  should 
have  daily  newsroom  experience. 
:  Duties  include  copy  editing,  assigning 
j  stories  and  directing  reporters.  Position 
i  open  due  to  promotion.  Send  resumes 
:  to  Bruce  Mowday,  managing  editor, 
I  Daily  Local  News,  250  N.  Bradford 
i  Avenue,  West  Chester,  PA  1 9382. 

j  You  must  slack  from  a  position  of  power. 

Carl  Cuttita 
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ASSISTANT  EDITOR:  Daily  newspaper 
in  Central  CA  is  recruiting  for  an  assis¬ 
tant  editor.  Requires  at  least  5  years  of 
journalistic,  organizational  and 
supervisory  skills.  Must  be  devoted  to 
excellence  and  able  to  challenge  and 
supervise  staff.  The  Tulare  Advance- 
Register  is  owned  by  Gannett,  Co.,  IrK. 
and  appreciates  the  advantages  of  a 
diverse  workforce  through  a  commit¬ 
ment  to  EEO.  Send  resumes,  references 
and  samples  to  Kathie  Mears,  Visalia 
Times-Delta,  330  N.  West  Street,  Vis¬ 
alia,  CA  93291 . 


ASSISTANT  METRO  EDITOR 

The  Fresno  Bee,  a  growing  metro 
newspaper  in  Central  California,  is 
looking  (or  an  assistant  metro  editor  to 
direct  our  coverage  of  many  key  issues 
facing  our  readers.  This  team  leader 
will  supervise  reporters  who  write 
about:  learning,  families,  religion  and 
ethics,  and  health  arxi  scier<ce. 

The  Bee,  a  McClotchy  newspaper  is 
located  in  Central  California's  largest  and 
best  newspaper,  located  in  the  heart  of 
the  state.  West  coast  beaches,  Monterey, 
Los  Angeles  and  San  Francisco  are  but 
a  few  hours  away,  while  the  majestic 
Sierra  Nevada  mountain  range  looms 
45  minutes  to  the  east. 

The  new  team  leader  will  be: 

•A  strong  word  editor  who  sees 
story  potential  where  others  might  not 

•A  hound  for  the  breaking  news 
story 

•A  motivator 

•A  coach 

•An  effective  team  member  among 
other  assistant  metro  editors. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience  and  an 
excellent  benefit  package.  The  Bee 
values  and  encourages  workplace 
diversity.  Send  resume  and  work  sam¬ 
ples  to:  THE  FRESNO  BEE,  Human 
Resources  Department,  1626  E  St., 
Fresno,  CA  93786.  EOE. 


ASSISTANT  BUSINESS  EDITOR 
The  HOUSTON  CHRONICLE  (daily 
circulation  545,000)  is  seeking  an 
assistant  business  editor  with  strong 
word  skills  and  an  interest  in  making 
business  news  readable.  Duties  include 
supervising  a  group  of  reporters,  edit¬ 
ing  their  stories  and  directing  prod¬ 
uction  of  a  weekly  consumer  finance 
section  -  from  assigning  and  editing 
stories  to  working  with  copy  editors 
and  page  designers.  Must  be  able  to 
oversee  projects  from  start  to  finish, 
using  creativity  arnl  initiative  to  get  the 
job  done  right.  Management  and  busi¬ 
ness  news  experience  preferred  but  not 
as  important  as  communication  and 
organizational  skills.  SerKf  resume  and 
w(^  samples,  clips  or  a  detailed  cover 
letter  to  Scott  Clark,  business  editor, 
Houston  Chronicle,  P.O.  Box  4260, 
Houston,  TX  77210. 


EDITOR:  NYC-area  weekly  newspaper 
group.  Lean,  mean,  aualily  operation. 
Competitive  salary  &  benefits  pocko^. 
Great  family  community.  Write:  Pub¬ 
lisher,  Box  8108,  Editor  &  Publisher. 
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BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a 
general  assignment  reporter  with 
emphasis  on  county  government.  The 
other  opening  is  a  news-sports  position 
with  emphasis  on  sports.  Send  resumes 
to:  Steve  Fields,  Banner-Graphic,  100 
N.  Jackson  St.,  GreencasHe,  IN  461 35. 


AWARD-WINNING,  mid-sized  Ohio 
daily  that  keeps  getting  better  will  hire 
an  ambitious  reporter  with  ability  to 
write  hard  news  and  features,  and  who 
can  help  identify  graphic  and  photo 
opportunities.  This  person  will  be  com¬ 
fortable  developing  routine  and  com¬ 
puter-assisted  assignments  with  peers 
and  editors.  Some  experience  pre¬ 
ferred,  team  reporting  a  plus.  College 
graduates  with  at  least  one  daily 
internship  will  be  considered. 

We  are  36,000  daily/46,000  Sunday 
in  NW  Ohio  with  a  commitment  to 
journalism. 

Send  cover  letter,  resume 
and  6-10  clips  showing  variety  of  work 
to  Jim  Krumel,  managing  editor.  The 
Lima  News,  3515  Elida  Road,  Lima, 
OH  45802-0690. 


EDITORIAL 


EDITORIAL 


BUSINESS  EDITOR 

We're  looking  for  a  savvy  editor  who 
requires  business  coverage  to  explain 
the  "why"  and  not  just  the  "what" .  We  are 
Hawaii's  largest  newspaper  (110,000 
daily;  190,000  Sunday).  Our  business 
focus  is  tourism,  retail,  real  estate, 
development  and  companies,  in  the 
bulls-eye  of  the  Pacific  Rim.  We  work 
hard  and  then  enjoy  the  diversions  of 
Paradise.  Supervisory  experience, 
good  editing  skills  required.  Excellent 
salary  and  benefits.  Paid  relocation. 
Send  cover  letter,  resume,  references 
and  samples  to  M.J.  Smith,  managing 
editor.  The  Honolulu  Advertiser,  605 
Kapiolani  Blvd.,  Honolulu,  HI  96813. 


BUSINESS  EDITOR 

Boston  Herald  seeks  number  two 
person  (or  business  desk  in  highly  com¬ 
petitive  Northeast  metro  market.  Mini¬ 
mum  five  years  metro  daily  reporting/ 
editing  experience  required  for  this 
supervisory  post,  which  includes  assign¬ 
ing  stories  and  graphics.  Demanding 
work  but  a  great  job  for  a  pro  looking 
to  move  up. 

Replies  to  Ted  Bunker,  busi¬ 
ness  editor.  The  Boston  Herald,  One 
Herald  Square,  Boston,  MA  02106. 
E-mail:  tbunker^bostanherald.com 
No  calls,  please. 
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BUSINESS  REPORTER 
Experienced  reporter  with  a  passion 
(or  covering  local  business  needed  for 
a  newspaper  with  a  window  on  the 
fifth  busiest  seaport  in  America,  in  a 
city  with  an  increasingly  diverse  econ¬ 
omy.  Also  accepting  applications  for 
regional  business  writers  and  reporter 
positions.  Resume  and  clips  to  Tim 
Graham,  editor.  The  Oakland  Tribune, 
66  Jock  London  Square,  Oakland,  CA 
94607. 


BUSINESS  REPORTER 
National-award-winning  weekly  with 
Web  daily  edition  (www.rbj.net)  seeks 
skilled  writer.  Three  years'  experience 
required.  Competitive  pay.  Send 
resume,  clips  to  Dept.  E.,  Rochester 
Business  Journal,  55  St.  Paul  St., 
Rochester,  NY  1 4604. 


COMMUNITY  EDITOR 
Weekly  newspaper  in  Caribou,  Maine 
needs  hands-on  editorial  person  who 
has  a  strong  interest  in  local  news  and 
uine  caring  (or  rural  lifestyle.  This  is 


RffiOS!: 


to  the  Canadian  Border.  We're  fully 
paginated  and  use  digital  cameras. 
Experienced  reporter  considered.  Also 
have  reporter  opening.  Fax/Mail  to: 
Fax:  (207)  764-4499;  Northeast  Pub¬ 
lishing  Company,  Attn:  Martha 
Lostrom,  executive  editor,  P.O.  Box 
510,  Presque  'sle,  ME  04769. 


EDITORIAL 


FINANCIAL  MARKETSW 
COMMODITIES 

ASSIGNMENT:  ASIA 

Bloomberg  L.P.  is  the  a  premier  on-line  information  services  firm  providing  sophisticated  data  and  analysis 
to  investment  professionals,  major  news  organizations  and  companies  worldwide.  Our  leading  global 
news  organization  has  excellent  opportunities  available  for  qualified,  motivated,  knowledgeable  and 
resourceful  journalists  to  fill  positions  in  several  Asian  news  bureaus. 

SINGAPORE 

Reporters 

Requirements  include; 

•  Three  years  experience  with  major  news  agency,  newspaper  or  magazine 

•  Knowledge  of  local  economy  and  currency/financial  markets 

•  Ability  to  deliver  concise  reports  under  tight  deadlines 

Editors 

Requirements  include: 

•  3-5  years  experience  editing  financial  copy  with  major  news  organization 

•  Knowledge  of  local  economy/financial  markets:  oil/commodities  a  plus 

•  Ability  to  work  under  tight  deadlines 

KUAU  LUMPUR,  MALAYSIA 
JAKARTA,  INDONESIA 
MUMBAI/NEW  DELHI,  INDIA 
Reporters 

Requirements  include: 

•  Three  years  market  coverage  experience 

•  Knowledge  of  the  economy  and  financial  markets;  international 
energy  markets  a  plus 

•  Ability  to  deliver  concise  reports  under  tight  deadlines 

•  Fluency  in  local  language(s)  and  market(s)  essential 

Please  send  your  resume  in  confidence,  indicating  position  of  preference,  to:  Howard  Horder,  Human 
Resources  Dept.  EP,  Bloomberg  L.P.,  499  Park  Avenue,  New  York,  NY  10022.  Fax  212-940-1954. 
Qualified  candidates  will  be  contacted.  Equal  Opportunity  Employer  M/F/V/D. 
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CONSCIENTIOUS  REPORTER  needed 
on  small  Caribbean  Weekly  to  produce 
clean,  crisp  copy  and  quality  photo¬ 
graphs.  Must  be  computer  literate,  and 
able  to  fit  in  with  small  team.  Salary 
$225/week.  Rush  resume,  clips  to  Box 
08116,  Editor  &  Publisher. 

COPY  DESK  on  Metro  daily  in  Zone  5 
seeks  editor  for  management  role. 
Requires  strong  supervisory,  pagina¬ 
tion  and  computer  skills,  eye  for  page 
design.  Excellent  pay  and  benefits. 
Reply  to  Box  08118,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR-22,000  daily  in  scenic 
redwoods  seeks  experienced 
wordsmith/layout  person.  Computer 
skills,  AP  style  knowledge  required. 
Zone  9  only;  visit  required.  Letter/ 
resume  to  Rex  Wilson,  Times-Standard, 
P.O.  Box  3580,  Eureka,  CA  95502, 
fox  (707)  441-0501. 

COPY  EDITOR 

40,000-circulation  AM  daily  on  Flor¬ 
ida  Gulf  Coast  is  looking  for  copy 
editor  with  solid  skills  in  design, 
pagination.  We  are  building  a  team  com¬ 
mitted  to  excellence.  We  offer  top 
benefits,  great  place  to  live.  Apply  with 
letter,  resume,  work  samples  to  Arnold 
Feliciano,  Northwest  Florida  Daily 
News,  P.O.  Box  2949,  Fort  Walton 
Beach,  FL  32549. 

COPY  EDITOR:  23,000  Circulation 
daily.  QuarkXPress,  Photoshop  and 
Freehand  experience  essential.  Send 
resume  to:  Allan  Kort,  Daily  Evening 
Item,  P.O.  Elox  951 ,  Lynn,  MA  01 903. 

COPY  EDITOR 

The  Monterey  County  Herald  has  an 
immediate  opening  for  a  regular  full¬ 
time  copy  editor.  Duties  involve  copy 
editing,  headline  writing,  page  design 
and  pagination,  and  creation  of  simple 
charts,  logos  and  other  graphic  ele¬ 
ments.  Must  be  available  for  night  and 
weekend  work.  Requires  a  journalism 
degree  and  one  year  of  experience  as 
a  copy  editor  on  a  daily  newspaper,  or 
comparable  experience  on  a  student 
newspoper.  Experience  as  slot  or  wire 
editor  strongly  preferred.  Familiarity 
with  Macintosh,  IBM  Windows  or  other 
similar  newsroom  systems  a  plus.  Send 
resume,  references  and  a  cover  letter 
to:  J.  Bruce  Baumann,  assistant  manag¬ 
ing  editor.  The  Monterey  County 
Herald,  P.O.  Box  271 ,  Monterey,  CA 
93942.  EOE. 

COPY  EDITOR 

The  Seattle  Times  News  Desk  seeks  a 
full-time  editor  to  handle  copy  on  our 
night  desk  and  do  Web  site  posting  for 
our  weekend  editions.  Applicants  must 
have  strong  word-editing  and 
headline-writing  skills,  as  demonstrated 
on  our  editing  test,  and  must  be  PC 
and  Internet  savvy.  To  apply,  send 
cover  letter,  resume  and  samples  of 
your  work  to  Millie  Quan,  AME,  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 

We  would  have  to  settle  hr  the  elegant 
goal  of  becoming  ourselves. 

William  Slyron 


CITY  EDITOR:  Award-winning,  Wash¬ 
ington,  DC  suburban  daily  seeks 
aggressive,  organized  news  hound 
with  desire  and  moxie  to  help  lead, 
motivate  and  teach  young  staff  of 
reporters.  Must  have  five  years  of  daily 
newsroom  management/reporting 
experience.  Tell  me  how  you  help 
reporters  get  great  stories  first.  Fax 
(only!)  letter/resume/clips  to  Mark 
Tapscott,  managing  editor.  The 
Montgomery  Journal,  (301)  670-1421. 

COPY  EDITOR 

The  Bismarck  Tribune,  a  31K  circula¬ 
tion,  capital  city  newspaper,  seeks 
copy /design  editor  with  excellent  edit¬ 
ing  and  strong  design  skills.  QuarkX¬ 
Press  knowfedge  and  ability  to 
paginate  on  Mac  required.  We  offer  a 
four-day  work  week  and  lots  of  room 
to  grow  skills.  To  apply  send  a  letter, 
resume,  references,  and  samples  of 
work  to  Libby  Simes,  HR  Manager, 
Bismarck  Trioune,  P.O.  Box  1498, 
Bismarck,  ND  58502. 

Closing  date:  April  1 5,  1 997 

COPY  EDITOR 

Wisconsin's  third  largest  daily  is  seek¬ 
ing  a  copy  editor  with  a  proven  flair 
for  compelling  headlines,  lively  copy 
and  page  layout  and  design  that  wins 
readers  (awards  are  nice,  too).  Top- 
notch  copy  editors  are  not  eosy  to  find, 
but  we  won't  quit  searching  until  we 
locate  the  very  best.  If  you're  in  that 
class,  send  a  cover  letter,  resume  and 
samples  of  your  work  to  Dan  Roherty, 
The  Post-Crescent,  P.O.  Box  59, 

Appleton,  Wl  5491 2. _ 

DESIGNERS  AND  COPY  EDITORS 
ANG  Newspapers  in  the  San  Fran¬ 
cisco  Bay  Area  has  immediate  open¬ 
ings.  We  are  fully  paginated  with 
Harris.  Please  write  to  Keith  Jones, 
managing  editor.  News  Production 
Center,  4770  Willow  Road,  Hayward, 
CA  94588. 

EDITOR  for  fast-growing  Lakewood  sub¬ 
urban  weekly.  Lead  a  small,  energetic 
staff  to  greatness  while  building  civic 
pride  in  a  new  city.  The  job  of  weekly 
journalism  backed  by  State's  largest 
newspaper  group.  Leadership,  editing, 
writing,  page  layout  skills  required. 
Tremendous  benefits.  Resume,  clips  to: 
HR-Editor,  Sound  Publishing,  7689  NE 
Day  Road,  Bainbridge  Isl,  WA  981 10. 

EDITOR-WRITER  -  Public  Relations 
Short  health  and  family  page  features. 
Scrupulous  accuracy,  clever  leads,  rea¬ 
sonably  fast.  Start  $35K,  opportunity 
to  learn  and  grow.  NAPS,  201  E. 
42nd  Street.  New  York,  NY  1001 7. 

SNL  SECURITIES,  a  rapidly  growing 
financial  publishing  company  in  the 
Blue  Ridge  Mountains,  is  seeking  an 
editor  for  its  investor-oriented  peri¬ 
odicals.  The  ideal  candidate  has  at 
least  three  years  of  reporting  on  the 
banking  and  finance  industry,  can 
manage  a  team  of  writers  and  projects 
on  a  tight  deadline,  and  is  able  to 
prioritize  a  wide  variety  of 
responsibilities.  Experience  with  a  wire 
service  or  in  financial  journalism  is 
required.  If  you  enjoy  working  in  a 
challenging,  fast-paced  environment, 
please  send  resume  and  clips  to:  Vir¬ 
ginia  Needham,  SNL  Securities,  P.O. 
Box  21 24,  Charlottesville,  VA  22TO2. 

FAX:  (804)  977-4466. 


_ EDITORIAL _ 

EDITOR:  We're  looking  for  the  best 
small  town  editor  in  the  country  (or  the 
Statesboro  Herald,  an  8,000  paid 
daily.  We're  good  now  but  want  to  be 
the  best.  Statesboro,  the  home  of 
Georgia  Southern  University,  is  located 
about  50  miles  West  of  Savannah. 
You'll  work  in  nevdy  renovated  facility, 
fully-paginated  in  a  great  climate.  If 
you  have  a  love  for  local  news,  can 
lead  an  effective  news  department  and 
want  to  be  part  of  a  great  manage¬ 
ment  team,  we'd  like  to  hear  from  you. 
Send  resume,  samples  and  salary 
requirements  to:  Randy  Morton, 
Statesboro  Herald,  P.O.  Box  888, 
Statesboro,  GA  30458.  Subsidiary  of 
Morris  Newspaper  Corporation. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miomi,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  is  an  immediate  opening  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  1 40,000). 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 
No  phone  calls,  please. 

EDITOR 

The  Carroll  County  Times,  a  22,800 
circulation  daily  newspaper,  is  seeking 
an  editor  to  join  a  team-oriented  orga¬ 
nization.  This  position  will  not  only 
lead  and  provide  direction  for  a  staff 
of  37  people  but  also  ploy  a  vital  role 
on  the  senior  management  team.  The 
Carroll  County  Times,  located  in 
Westminster,  Maryland,  is  35  minutes 
from  Baltimore  and  80  minutes  from 
Washington  DC.  The  county  has  a 
population  of  140,000  and  continues 
to  experience  growth  from  these 
metropolitan  areas.  This  challenging 
position  requires  local  news  and  edit¬ 
ing  experience,  and  a  journalist  whose 
skills  are  viewed  in  high  regard  by 
peers  and  subordinates.  Please  send  a 
resume  to  Robin  Saul,  publisher.  The 
Carroll  County  Times,  P.O.  Box  346, 
Westminster,  MD  21157.  Fax:  (410) 
751-5906. 

FINE  ARTS 

EDITOR 

One  of  the  USA's  fastest  growing 
dailies  located  on  Alaboma's  beautiful 
Gulf  Coast,  featuring  fine  writing  and 
in-depth  reporting,  is  looking  (or  a  Fine 
Arts  Editor.  The  Fine  Arts  Editor  will  be 
both  a  good  writer  and  an  excellent 
reporter.  Sharp  and  intelligent  criticism 
expected,  wit  and  humor  also  desira¬ 
ble  qualities.  EXCELLENT  SALARY, 
BENEFITS.  Send  resume  to  Box  08111, 
Editor  &  Publisher. 

Some  stupid  with  a  flare  gun  burned  the 
place  to  the  ground. 

DP 
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EDITOR 

The  Minot  Daily  News  (North  Dakota)  - 
a  paginated,  25,000  circulation,  daily 
AM  newspaper  -  is  seeking  a  dynamic 
individual  to  lead  the  newsroom.  The 
editor  is  responsible  for  hiring, 
coaching,  teaching  and  coordinating  a 
news  staff  of  32.  The  editor  must  be 
able  to  write  editorials,  have  superior 
news  and  organizational  skills  and  the 
ability  to  understand  the  needs  of  our 
urban  and  rural  readership.  Know¬ 
ledge  of  QuarkXPress  is  helpful.  Minot, 
a  dynamic  cultural  and  economic 
regional  center  of  35,(XX),  is  located  in 
north  central  North  Dakota.  It's  a  uni¬ 
versity  community,  with  good  schools 
and  Minot  Air  Force  Base  nearby.  It's  a 
terrific  place  to  live  and  work  with  an 
abundance  of  opportunities  for  outdoor 
activities.  Why  not  Minot? 

(http:// www.ovsreb.com/ minotdaily) 
Send  letter  and  resume  to: 

Minot  Daily  News 

Attn:  Steve  Baker,  General  Manager 
P.O.  Box  1150 
Minot,  ND  58701 


ENTERTAINMENT  WRITER:  The 
Daytona  Beach  News-Journal  seeks  a 
skilled  journalist  to  cover  the  scene  on 
Florida's  fun  coast.  We  want  a 
polished  writer  who  is  comfortable  pro¬ 
ducing  well-crafted  criticism  and 
features  on  everything  from  symphony 
concerts  to  pro  wrestling.  The  right 
candidate  also  will  have  detailed 
knowledge  of  pop  music  and  be  able 
to  reach  younger  readers.  Send 
resume  and  clips  to  Don  Lindley, 
managing  editor.  The  News-Journal, 
P.O.  Box  2831,  Daytona  Beach,  FL 
32120-2831. 


EUROPEAN  STARS  &  STRIPES,  a 
50,000-daily  based  in  Darmstadt, 
Germany,  seeks  experienced  assistant 
city  editor  to  direct  reporters  covering 
the  U.S.  military  community  in  Europe. 
Bachelor's  degree  desired;  minimum 
five  years  experience  on  a  daily  news¬ 
paper  required.  Supervisory  experi¬ 
ence  on  a  daily  newspaper  at  a  posi¬ 
tion  equivalent  to  that  of  city  editor  pre¬ 
ferred.  Compensation  package  at  least 
$50,000,  includes  salary  and  tax-free 
housing  allowance.  Round-trip  reloca¬ 
tion  expenses  paid.  Fax  or  mail 
resume,  cover  letter  and  clips  to  Editor 
at  (011-49)  6155-601395  or  Attn: 
Editor's  Office,  The  Stars  &  Stripes, 
Unit  29480,  APO  AE  09211.  We  are 


an  equal  opportunity  employer. 
Applications  must  be  received  by  April 


FIVE-DAY  NEWSPAPER,  6,000  circula¬ 
tion  in  Zone  4,  seeks  well-organized, 
innovative  managing  editor  to  do 
hands-on  editing,  pagination  and  staff 
development  of  three  reporters,  sports 
editor,  photographer.  Send  resume, 
work  samples,  references,  salary 
requirements  to  Box  08114,  Editor  & 
Publisher. 


REPORTERS  WANTED:  The  100,000-t- 
circulation  Tribune  Newspaper  group  in 
the  exploding  Phoenix,  AZ  market  is 
expanding  its  staff.  We  have  several 
beats  to  fill,  and  we  intend  to  fill  all  of 
them  with  enterprising,  aggressive 
reporters  who  thrive  in  a  competitive 
market.  If  you  have  a  couple  of  years 
experience,  send  resume  and  an  ample 
number  of  clips  to  prove  your  talent 
and  enterprise  to  Jim  Ripley,  managing 
editor.  The  Tribune,  120  W.  1st  Ave¬ 
nue,  Mesa,  AZ  85210. 
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_ EDITORIAL _ 

FOOD  &  WELLNESS  WRITER 
The  Harrisburg  Patriot-News  is  looking 
for  creative  self-starter  to  keep  our  food 
coverage  current  and  lively.  Applicants 
should  be  well-versed  in  culinary  and 
restaurant  trends  and  hove  the  ability 
to  write  with  style  and  humor.  In  oddi- 
tion,  must  be  willing  and  able  to  do 
stories  on  health,  fitness,  wellness. 
Send  resume  and  clips  to  Cate  Barron, 
features  editor,  Patriot-News  Com¬ 
pany,  P.O.  Box  2265,  Harrisburg,  PA 
17101. 


GENERAL  ASSIGNMENT  REPORTER 

When  we  say  general,  we  mean  every¬ 
thing:  meetings,  politics,  entertainment, 
even  agriculture  (we  are  located  in  one 
of  Ohio's  highest  producing  counties). 
A  working  knowledge  of  QuarkXPress 
is  a  plus  at  this  10,000  circulation 
daily.  Above  average  compensation 
and  fringes.  Send  letter,  resume  and 
clips  to  Frank  Snyder,  The  Daily  Stan¬ 
dard,  P.O.  Box  140,  Celina,  OH 
45822. 


GENERAL  ASSIGNMENT  position 
open  for  reporter  with  1  -2  years  expe¬ 
rience  at  Illinois'  top  daily  (under 
10,000  circ.).  Good  pay,  benefits, 
opportunity  with  this  member  of  grow¬ 
ing  Copley  Newspapers  Inc.  Call  Jeff 
Nelson,  ME,  at  The  Courier,  Lincoln,  IL 
(800)  747-5462. 

GENERAL  ASSIGNMENT  REPORTERS 
The  Lexington  Herald-Leader  (Knight- 
Ridder;  1 20,000  daily  and  1 60,000 
Sunday)  seeks  a  versatile  self-starter  to 
open  a  one-person  bureau  in 
Nicholasville,  KY,  a  growing  suburb 
12  miles  south  of  Lexington.  Openings 
also  are  likely  in  some  of  our  other 
bureaus  in  Central  and  Eastern  Ken¬ 
tucky.  The  Herald-Leader  is  an 
aggressive  regianal  paper  serving  the 
Appalachian  Mountains  as  well  as  our 
hometown  in  the  Bluegrass  horse  coun¬ 
try.  Apply  to  Tom  Caudill,  assistant 
managing  editor,  Lexington  Herald- 
Leader,  100  Midland  Avenue,  Lex¬ 
ington,  KY  40508.  EOE  M/F 

GRAPHIC  ARTIST 

Mid-sized  Maine  daily  seeks  experi¬ 
enced  newsroom  graphic  artist  to  serve 
as  point-person  in  1997  redesign. 
QuarkXPress,  Freehand,  Photoshop, 
Corel  experience  helpful.  Art/ 
drawing/photo  skills  required.  Know¬ 
ledge  of  PC  and  Mac  platforms  plus 
pagination.  Newspaper  background 
necessary.  Evening  hours.  Zones  1  &  2 
preferred.  Send  resume,  letter  and  sam¬ 
ples  with  SASE  ta  Human  Resources, 
Sun-Journal/Sunday,  104  Park  Street, 
Lewiston,  ME  04243-4400. 

HEALTH/MEDICAL  WRITERS 
Monthly  life  extension  magazine  cover¬ 
ing  research,  nutrients  and  alternative 
drug  therapies  seeks  freelancers  for 
rigorous  features  aimed  at  informed 
public.  Fax  resume,  clips  to 
_ (954)  561-8335 _ 

We're  the  band  that  brought  down  the 
80's. 

Bret  Michaels 


_ EDITORIAL _ 

INSURANCE  NEWS  NETWORK 
(http://www.insure.com),  the  Internet's 
leading  provider  of  consumer  informa¬ 
tion  about  auto,  home  and  life  insur¬ 
ance,  seeks  M.E.  and  staff  writer.  Both 
should  have  experience  in  business  or 
personal  finance  journalism,  and  famil¬ 
iarity  with  Web.  M.E.  also  should  hove 
experience  working  with  freelancers 
and  stringers.  Both  positions  on-site 
full-time.  E-mail  (inn@insure.cam)  or 
fox  inquiries  to  (8^)  677-1978. 


LAYOUT  &  DESIGN  EDITOR 
We're  a  lively  group  of  broadsheets 
with  a  tabloid  flair  that  knock  the  pants 
off  our  staid  competitors  every  week.  If 
you're  a  seasoned  Mac-QuarkXPress- 
Photoshop  designer  (B&W  and  color) 
with  newspaper  ink  in  your  blood, 
send  us  wur  resume  and  samples.  The 
successful  applicant  will  win  a  rare 
opportunity  to  shine  in  the  Big  Apple  - 
plus  a  competitive  salary  and  benefits 
including  401|kj.  E-mail: 
Celial977@aol.com  or  write:  Publisher 
Celia  Weintrob,  Brooklyn  Paper  Pub¬ 
lications,  P.O.  Bidx  3(X)-195,  Brooklyn, 
NY  11230-0195. 

MANAGING  EDITOR 

Under  Worked?  Overpaid?  We  can 
take  care  of  both  problems. 

We  are  looking  for  a  people-oriented 
person  than  can  lead  our  staff  of  nine 
full  time  staff  persons  and  a  pack  of 

part-time  sparts  fanatics.  Attributes 

would  be:  a  coach  and  mentor  while 
juggling  the  day-to-day  operations,  be 
opinionated  and  want  to  write 
editorials;  and  be  involved  with  the  com¬ 
munity  by  leading  through  the  power 
of  the  press. 

We  are  a  10,000  daily  that  runs  twice 

as  much  news  as  advertising.  We  are 

located  in  a  county  seat  that  has  twice 

been  listed  as  one  of  America's  best 

100  small  towns.  You  would  not  have 
to  call  headquarters  as  we  are  a  fourth 
generation  family-owned  independent 
that  is  rK>t  absentee  owned. 

Charging  at  windmills  and  powers  that 
be  is  encouraged.  Wry  wit  appreciated. 

We  desire  three  years  experience  work¬ 
ing  with  people.  Senior  reporters  look¬ 
ing  for  that  break  to  management  con¬ 
sidered. 

Send  examples  and  resumes  to: 
Frank  Snyder,  Publisher 
The  Daily  Standard 
P.O.  Box  140 
Celina,  OH  45822 

REPORTER/NEWSWRITER  -  SNL 
Securities,  a  rapidly  growing  financial 
publishing  company,  seeks  experi¬ 
enced  reporters  for  its  investor-oriented 
publications.  The  ideal  carvJidate  has  a 
degree  in  journalism  or  a  related  field, 
has  at  least  one  year  of  experience 
with  a  newspaper  or  magazine,  knows 
how  to  assimilate  the  facts,  and  can 
think  analytically.  If  you  enjoy  working 
in  a  cholfenging,  fast-paced  environ¬ 
ment,  please  fax  or  mail  resume  and 
clips  to:  Virginia  Needham,  P.O.  Box 
2124,  Charlottesville,  VA  22902. 

FAX:  (804)  977-4466. 


Fax  ads  to  (212)  929-1259 


_ EDITORIAL _ 

MANAGING  EDITOR  sought  for 
national  consumer-advocacy  group  to 
oversee  and  coordinate  production  of 
the  nation's  largest  circulatian  health 
newsletter.  Responsibilities  include 
coordinating  multiple  deadlines 
between  writers,  photographers, 
designers,  and  printers;  managing 
reader  surveys;  and  supervising  proof¬ 
reading  and  fact  checking.  Candi¬ 
date  must  have  3-5  years  experience 
as  managing  editor  in  a  newspaper  or 
magazine  environment.  Excellent  atten¬ 
tion  to  detail  required.  Strong  writing 
and  editing  skills  for  the  lay-public  are 
helpful.  Salary  is  commensurate  with 
experience  plus  great  benefits.  Send  let¬ 
ter,  resume,  and  writing  samples  for 
the  lay  public  to  CSPI,  DHR/MGE, 
1875  Connecticut  Ave.,  N.W.  #300, 
Washington,  DC  20009. 


MANAGING  EDITOR 
You  will  help  lead  a  team  of  7 
journalists  as  they  repart  on  one  of 
Europe's  most  dynamic  economies. 
Minimum  5  years  business  journalism 
experience,  investigative  reporting  flair 
a  plus.  Send  cv  &  clips  ta  Miklos  S. 
Gaspar  (BBJ,  Ferenciek  tere  7-8, 
Budapest,  H-1053,  Hungary).  Tel:  (01 1- 
36-1)  266-6088,  Fox:  (011-36-1)  118- 
0215;  e-mail:  editor@bbj.hu. 


MAY  GRADS  —  Jumpstart  your  career 

with  farward-looking,  technologically 
savvy  35,000  daily  two  hours  from 
NYC.  We  ore  looking  for  well-reod, 

inquisitive,  energetic,  organized 

would-be  reporters  with  good  grades 
from  good  schools.  Write:  Top  Grad 

Search,  The  REPUBLICAN,  P.O.  Bax 

209,  Pottsville,  PA  17901. 


METRO  EDITOR 

Athens  (GA)  Daily  News  and  Banner- 
Herald  (35,000)  is  looking  for  an 
editor  to  lead  the  metro  department. 
Athens  is  an  extremely  competitive 
market  that  demands  a  great  newspa¬ 
per.  Send  resume  and  cover  letter  to 
Les  Simpson,  managing  editar,  Athens 
Daily  News  &  Banner-Herald,  P.O. 
Box  91 2,  Athens,  GA  30603. 


MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fredance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  802 1 7. 


NATIONAL  LEGAL  NEWSPAPER 
based  in  Boston  seeks  a  full-time 
writer/reporter  to  summarize  and  ana¬ 
lyze  new  court  decisions.  Job  involves 
interviewing  experts  on  significant  rul¬ 
ings.  Excellent  analytical  and  writing 
skills  are  a  must.  Law  degree  not 
necessary,  but  helpful;  salary  is  com¬ 
mensurate  with  education  and  experi¬ 
ence.  Please  send  resume  to: 

Editor/MRP 
Box  472 

Boston,  MA  02 1 02 
Eat  my  blintzkrieg! 

BM 


_ EDITORIAL _ 

NEWS  COLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  autlioritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out  — wal-sourced,  fo^driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  vvhat 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1 201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  calls,  please 


NEWSPAPER  REPORTER,  general 
assignment  for  6,000  circulation 
newspaper.  Experience  preferred. 
Send  resume/clips  to  Belinda  Chase, 
Ketchikan  Daily  News,  P.O.  Box  7900, 
Ketchikan,  AK  99901 . 


NIGHT  METRO  EDITOR 
Ready  for  a  challenge  and  a  chance  to 
show  what  you  can  really  do?  Gannett 
newspaper  seeks  a  talented  editor  to 
run  the  city  desk  at  night.  News  judg¬ 
ment,  copy-editing  skills,  speed  and  con- 
fiderKe  are  more  important  than  length 
of  experience.  Key  newsroom  job  with 
opportunity  for  odvancement.  This  is  a 
35,000-aaily,  50,000-Sunday  AM 
serving  five  counties  in  the  scenic,  fam¬ 
ily-oriented  Finger  Lakes  region  of 
Upstate  New  York.  To  apply,  send  a  leF 
ter,  resume,  samples  of  your  best  work 
to:  Charles  Nutt,  editor,  Star-Gazette, 
P.O.  Box  285,  Elmira,  NY  14902.  An 
equal  opportunity  employer. 

PAGE  EDITOR  -  Excellent  opportunity 
ta  hove  immediate  impact  at  one  of  the 
best  words-and-pictures  small  dailies  in 
the  nation.  Excellent  photos,  well- 
written  stories,  ample  newshole.  Work 
with  design-minded  staff  to  prepare 
award-winning  pages.  Send  resume, 
clips  and  names  and  telephone  num¬ 
bers  of  three  refererKes  ta:  Fred  Smith, 
managing  editor.  The  Flerald,  P.O.  Box 
31,  Jasper,  IN  47547-0031. 


PUBUC  AFFAIRS  REPORTER 
The  Advertiser-Tribune,  a  7-day 
1 1,000  circulation  AM  newspaper  in 
NW  Ohio  seeks  a  reporter  to  cover 
government  ond  politics  and  how  they 
affect  our  readers.  Send  resume  and 
work  samples  to  John  Kauffman, 
managing  editar.  The  Advertiser- 
Tribune,  P.O.  Box  778,  Tiffin,  OH 
44883. 


REPORTER  -  Immediate  opening  for  a 
reporter  who  knows  how  to  cover  the 
courts  and  legal  community.  The  Chi¬ 
cago  Daily  Low  Bulletin  is  adding  ta  its 
Stan,  seeks  candidates  with  2  or  more 
years  of  experience  at  a  daily  news¬ 
paper,  some  in  the  legal  affairs  area. 
Editing  skills  an  asset  now,  and  could 
speed  advancement.  Send  resume  and 
clips  demonstrating  ability  to  write 
articulately  about  legal  matters  to 
Bernard  M.  Judge,  editor,  Chicago 
Daily  Low  Bulletin,  415  N.  State,  Chi¬ 
cago,  IL  60610. 

I  http://www.inediainfo.com 
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REPORTER  NEEDED  in  the  Heart  of  the 
Rockies.  Cover  local  news  and  sports 
for  small  daily  in  a  lively  mountain 
town.  Competitive  salary  and  benefits. 
Send  resume  and  clips  to  Chris  Hunt, 
The  Mountain  Mail,  P.O.  Box  189, 
Solida,  CO  81 201 .  mtnmail@rmii.com. 


REPORTER  NEEDED  at  top-quality, 
twice-weekly  community  newspaper  near 
Yellowstone  Park.  Position  is  entry-mid 
level  and  involves  sports  and  news  writ¬ 
ing,  photography  and  layout.  If  you 
have  experience  as  a  reporter,  ore  a 
well-rounded  people  person,  want  ta 
live  in  the  rural  vrest  and  polish  your  j- 
skills  at  a  hard-working,  hard-charging 
paper,  send  resume  and  clips  to  Bruce 
McCormack,  Cody  Enterprise,  Box 
1090,  Cody,  WY  82414. 


REPORTER/EDITOR 

The  Chronicle  of  Higher  Education  is 
seeking  a  reporter/editor  for  its 
award-winning  daily  electronic  service 
published  on  the  Internet.  Applicants 
should  have  strong  writing  and  report¬ 
ing  skills;  be  well  organized,  self- 
motivated,  and  attentive  to  detail;  and 
have  two  to  three  years'  experience. 
Top  candidates  will  be  familiar  with  com¬ 
puters  and  the  Internet.  Knowledge  of 
higher  education  is  desirable.  Send  a 
letter,  resume,  and  vrriting  samples  to: 

Academe  Today 

The  Chronicle  of  Higher  Education 
1 255  23rd  Street,  NW 
Washington,  DC  20037 
No  phone  calls,  please 
An  equal  opportunity  employer 


REPORTER/SENIOR  REPORTER 

Real  estate  reporter  needed  to  cover 
the  mortgage  markets  and  related 
industries.  Congress  and  federal 
regulatory  agencies  for  bi-weekly  trade 
newspaper.  Responsibilities  include; 
monitoring  newsworthy  developments, 
and  filing  copy  under  deadline.  Must 
have  ability  to  write  in-depth  original 
news  articles  and  profiles.  Good  ana¬ 
lytical  skills  are  essential.  College 
Degree  and  reporting  experience 
required.  Interested  candidates  may  sub¬ 
mit  their  resumes  and  salary  require¬ 
ments  to: 

MORTGAGE  BANKERS 
ASSOCIATION  OF  AMERICA 
Attention:  Human  Resources,  ES 
1125  15th  Street,  NW 
Washington,  DC  20005 
EOE/AA  Employer 


SPORTS  REPORTER  wanted  for  AM 
doily  in  Northern  Shenandoah  Valley 
of  Virginia.  Coverage  mainly  of  high 
schools.  University  of  Virginia  and 
James  Madison  University.  The  position 
includes  two  days  of  desk  work  per 
week.  Knowledge  of  QuarkXPress  a 
plus.  Highly  competitive  salary  and 
benefits. 

Send  resume  and  clips  to  Eric 
Snyder,  sports  editor.  Northern  Vir¬ 
ginia  Daily,  P.O.  Box  69,  Strasburg, 
VA  22657.  Or  fax  to  (540)  465-9388. 


REPORTER 

The  Rapid  City  Journal,  a  34,000-plus 
daily  in  the  beautiful  Black  Hills,  is  seek¬ 
ing  a  reporter  to  cover  education  and 
youth.  Plenty  of  major  issues,  a  variety 
of  characters  on  local  school  boards, 
and  a  fair  share  of  fun  and  inspiring 
stories  combine  to  make  this  a  reward¬ 
ing  beat.  Same  experience  with  a  daily 
preferred.  Rapid  City  has  a  population 
of  50,000  and  is  the  gateway  to  a 
prime  year-round  outdoor  recreation 
area.  Send  resume  with  cover  letter 
and  clips  to: 

Rapid  City  Journal 
Human  Resources  Manager 
P.O.  Box  450 

Rapid  City,  SD  57709-0450 
The  Rapid  City  Journal  is  an 
Equal  Opportunity  Employer 


REPORTER 

Work  (hard)  and  play  (harder)  in 
beautiful  Jackson  Hole,  Wyo.  Award- 
winning  weekly  in  one  of  the  country's 
most  competitive  markets  seeks  an 
enterprising  reporter  for  our  cops/ 
local  government  beat.  Send  resume, 
references  and  5  of  your  best  clips  to 
Curtis  Hubbard,  editor,  185  N. 
Glenwood,  Jackson,  WY  83001.  We 
are  also  updating  our  files  for  future 
openings  on  our  news,  sports  and  life¬ 
style  reporting  staffs.  No  phone  calls, 
please. 


RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  vdio  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 


THE  ALBUQUERQUE  JOURNAL,  New 
Mexico's  statewide  daily,  is  taking 
applications  for  city  editor  for  its  Santa 
Fe  bureau,  which  produces  a  seven- 
day  zoned  edition  of  local  news  for 
northern  New  Mexico.  Should  be  well- 
grounded  in  news  gathering,  editing, 
news  ethics  and  supervising  staff. 
Should  have  commitment  to  accuracy 
and  good  writing,  a  love  for  chasing 
hard  news  and  a  willingness  ta  work 
nights  if  needed.  Experience  required; 
2  years  reparting  and  3  to  5  years  in 
editing  and  assigning  reporters.  Send 
resume,  clips  and  references  to  Sharon 
Hendrix,  Journal  North  editor,  328 
Galisteo  Street,  Santa  Fe,  NM  87501, 
or  E-mail  to 

SHendrix@ABQjoumal.com. 


WE  ACCEPT 
MASTERCARD/VISA 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houstan,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  o 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  ta: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  EDITOR  -  The  Inland  Valley 
Daily  Bulletin,  an  85,000  daily  news¬ 
paper  in  Ontario/Southern  California, 
is  seeking  an  editor  with  high 
journalistic  standards  to  rebuild  and 
re-energize  the  sports  department.  Must 
hove  excellent  people  skills  and  market 
savvy.  You  must  make  sports  part  of 
the  newsroom  team  effort.  Exciting  Los 
Angeles  metro  market  with  lots  or  pro, 
college  and  dynamic  prep  action. 
We're  in  a  hurry  to  fill  the  position,  so 
don't  delay.  Send  resume  with  salary 
requirements  to:  Inland  Valley  Daily 
Bulletin,  P.O.  Box  4000,  Ontario,  CA 
91 761 ,  Attn:  Human  Resources. 


THE  STATE,  South  Carolina's  largest 
newspaper  is  looking  for  an  experi¬ 
enced,  innovative,  nands-on  pro¬ 
fessional  to  help  plan  and  produce  an 
award-winning  Knight-Ridder  sports 
section.  As  assistant  sports  editor,  you 
will  supervise  a  seven-member  copy/ 
design  desk  and  be  an  integral  part  of 
the  sports  department's  leadership 
team.  Requirements  include  five  years 
of  design  and  editing  experience,  one 


developed  pagination  skills,  lots  of 
ideas  and  the  patience  and 
perseverance  to  see  them  through. 
Send  resume  with  references  ta  Beverly 
Dominick,  assistant  to  the  executive 
editor.  The  State,  P.O.  Box  1333, 
Columbia,  SC  29202. 


EDITORIAL 


SPORTS 

Our  sports  editor  needs  a  relief  pitcher 
to  help  cover  one  of  Ohio's  more  com¬ 
petitive  regions.  In  the  last  few  years, 
33  state  championships  of  both  gen¬ 
ders  have  came  fram  our  coverage 
area  containing  some  of  the  best  aca¬ 
demic  and  athletic  schools  in  the  state. 
A  working  knowledge  of  QuarkXPress 
is  a  plus  at  this  10,000  circulation 
daily.  Above  the  averages  compensa¬ 
tion  and  fringes.  Send  letter,  resume 
and  clips  to  Frank  Snyder,  The  Daily 
Standard,  P.O.  Box  140,  Celina,  OH 
45822. 


STAFF  VYRITER 

Enterprising  reporter  with  2  to  3  years 
of  experience  in  hard  news  and 
features  needed.  We  are  a  national  con¬ 
sumer/trade  publication  that  covers 
custom  woodworking  from  a  business 
and  recreational  angle.  Enthusiasm  for 
woodworking  and  a  passion  for 
accuracy  needed,  as  well  as  the  ability 
to  build  a  source  network  that  helps 
you  deliver  top  quality  news  about  the 
furniture  business.  Competitive  salary 
and  benefits.  Some  national  travel. 
Send  cover  letter,  clips  and  resume  ta: 
Ian  C.  Bowen,  editor,  Woodshop 
News,  35  Pratt  St.,  Essex,  CT  06426. 


THE  ADVOCATE,  a  100,000  circula¬ 
tion  daily  in  Baton  Rouge,  LA,  has  an 
opening  for  a  copy  editor.  The  appli¬ 
cant  must  be  experienced  in  all  aspects 
of  daily  newspaper  copy  desk  work. 
Sharp  news  judgment  and  exceptional 
editing  and  headline  writing  skills  are 
required.  A  flair  for  page  design  and  a 
working  knowledge  of  QuarkXPress 
are  preferred.  The  job  includes  night¬ 
time  hours  and  weekend  work.  Salary 
is  commensurate  with  experience.  Mail 
resume  to  The  Advocate,  Human 
Resources  Department,  P.O.  Box  588, 
Baton  Rouge,  LA  70821 . 


THE  AMERICAN  NEWS  SERVICE 
Managing  Editor.  Growing  national 
news  service  serving  more  than  1 ,250 
news  outlets  with  stories  of  innovations 
in  civic  life,  education,  government, 
environment,  economics  and  human 
services  seeks  entrepreneurial  editor 
with  1 0  years  experience.  Beautiful  set¬ 
ting  in  family-friendly  town.  Will  co¬ 
lead  high-quality  staff  of  eight.  Send 
resume  and  cover  letter  to  Frances 
Moore  Lappe,  ANS,  RR#1,  Black  Fox 
Road,  Brattleboro,  VT  05301 . 

FAX:  (802)  254-1227 
E-mail  fml@americannews.com 
http:  // www.americannews.com 


THE  GRAND  RAPIDS  PRESS  has  an 
opening  for  an  editorial  writer.  Strong 
research  and  opinion-writing  skills  ore 
necessary  in  both  local  and  national  sub¬ 
ject  areas.  The  position  also  entails 
assisting  with  letters,  columns  and 
layout  of  pages.  The  Press  is  a  PM 
daily,  AM  Saturday  and  Sunday, 
circulating  through  most  of  Western 
Michigan.  Send  cover  letter,  resume 
and  clip  samples  to  Joseph  Crawford, 
editorial  page  editor.  The  Grand 
Rapids  Press,  155  Michigan  Street, 
NW,  Grand  Rapids,  Ml  49503.  No 
calls,  please. 


E&P:  The  link  of  the  newspaper  industry  every  week  since  1884- 
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NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  &  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is  NOT 
sponsored  by  a  university. 

society  or  foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 


Editor^ 

pUBLISmR 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


_ EDITORIAL _ 

THE  MESSENGER-INQUIRER  in 
Owensboro,  KY,  is  looking  for  a 
versatile  reporter  to  help  expand  its 
news  coverage.  Located  in  Western 
Kentucky,  the  Messenger-Inquirer  is  a 
34,000  daily  with  a  reputation  for 
excellence.  Send  resume  and  clips  to 
Human  Resources  Director  Sue 
Trautwein,  P.O.  Box  1480, 
Owensboro,  KY  42302.  EOE 

The  LOVELAND  DAILY  REPORTER- 
HERALD,  on  18,000  circulation  news¬ 
paper  in  the  shadow  of  the  Rocky 
Mountains,  a  short  drive  from  major 
league  sports  venues  and  in  the  heart 
of  a  community  of  art,  has  the  follow¬ 
ing  openings: 

WEEKEND  EDITOR  -  We're  looking  for 
someone  to  take  charge  of  the 
weekend  production  shifts,  to 
coordinate  content  and  oversee  page 
design.  The  weekend  editor  will  work 
Tuesdays  through  Saturdays  and  hove 
primary  responsibility  for  shaping  the 
weekend  papers  while  also  assisting 
during  the  week  as  a  page  editor  ond- 
designer.  Page  design,  copy  editing 
and  supervisory  skills  are  essential.  Col¬ 
lege  degree  and  at  least  a  year's 
sports  reporting  and  page  design 
experience  required. 

SPORTS  REPORTER/PAGE  DESIGNER- 
This  staff  member  will  work  as  part  of 
the  sports  staff  to  provide  detailed  and 
complete  local  and  wire  sports  cov¬ 
erage.  Page  design  duties  will  be  of 
primary  consideration  but  also  report¬ 
ing.  College  degree  ond  at  least  a 
year's  sports  reporting  and  page 
design  experience  required. 

WEEKEND/GENERAL  ASSIGNMENT 
REPORTER  -  The  weekend/general 
assignment  reporter  will  vwjrk  Tuesday 
through  Saturday  shifts  with  primary 
focus  on  generating  stories  for  the 
Sunday  newspaper.  College  degree 
and  at  least  one  year's  newspaper 
reporting  experience  required. 

SENIOR  REPORTER/COPY  EDITOR  - 
Someone  with  exceptional  v^rd  skills  - 
as  a  writer  and  as  the  editor  of  other 
people's  work  -  is  needed.  This  person 
will  provide  news  and  feature  cov¬ 
erage  of  community  issues,  particularly 
those  that  ga  beyond  the  routine  in 
depth  and  completeness.  The  person 
also  will  assist  with  the  detail  editing  of 
local  and  wire  stories  and  assist  the 
local  news  desk  os  needed.  College 
degree,  at  least  five  years  newspaper 
reporting  experience;  and  an  above 
average  grasp  of  grammar,  style, 
usage  and  spelling  required. 

Send  resume  and  clips  to  Troy  Turner, 
assistant  managing  editor,  Loveland 
Daily  Reporter-Herald,  P.O.  Box  59,  Lov- 
eland,  CO  80539. _ 

THE  PROGRESSIVE  MEDIA  PROJECT 
provides  op-eds  and  two  weekly  series. 
Black  Voices  and  Latino  Voices,  to 
major  wire  services.  We  seek 
journalists  interested  in  writing 
occasional  op-eds.  Send  resume  and 
clips  to  409  E.  Main  Street,  Madison, 
Wl  53703. 


_ EDITORIAL _ 

ASSISTANT  MANAGING  EDITOR 
Help  to  direct  staff  af  14  in  producing 
small  daily  newspaper.  Should  know 
how  to  achieve  g<^  design,  solid  writ¬ 
ing  and  reporting.  Must  know  QuarkX¬ 
Press.  Small  town  in  metropolitan  area 
in  Zone  4.  Please  send  resume  and 
sample  of  current  newspaper  to  Box 
0801 4,  Editor  &  Publisher. 

WORK  IN  WINE  COUNTRY 
The  Press  Democrat,  a  100,000  circula¬ 
tion  daily  in  Santo  Rosa,  CA,  an  hour 
north  of  San  Francisco,  seeks  three 
journalists  for  its  new  reporting  teams. 
We  are  part  of  the  New  York  Times 
Regional  Newspaper  Group.  Positions 
available  immediately  are: 

BREAKING  NEWS  TEAM  LEADER 
The  team  leader  will  coordinate  and 
direct  coverage  af  police,  courts  and 
breaking  news  in  a  team  reporting 
environment.  The  team  will  be  responsi¬ 
ble  for  police,  courts,  breaking  news 
and  night  coverage.  Experience 
required  in  reporting,  editing,  oversee¬ 
ing  breaking  news  coverage  and 
supervising  staff. 

BREAKING  NEWS  REPORTER 
The  opening  is  to  cover  breaking  news, 
with  emphasis  on  law  enforcement:  a 
minimum  2  years  experience  reguired. 
Fluency  in  Spanish  required;  a  know¬ 
ledge  of  Latirro  culture  preferred. 

REPORTER  WITH  COMPUTER  SKILLS 
This  is  an  opening  for  an  experienced 
reporter  with  demonstrated  skills  in 
identifying,  developing  and  producing 
stories  involving  computer-assisted 
reporting.  The  job  also  involves  helping 
train  reporting  teams  in  computer- 
assisted  news  gathering  techniques. 

Send  resume  and  work  samples  to:  The 
Press  Democrat,  ATTN:  Bob  Swofford, 
managing  editor,  P.O.  Box  910,  Santa 

Rosa,  CA  95402.  EOE _ 

FOOD  AND  WINE  WRITER 

Wanted:  Food  and  wine  writer  who 
can  do  it  all  -  from  restaurant  reviews  to 
breaking  front  page  news  to  gossipy 
trend  stories  to  profiling  tomorrow's  hot 
chefs.  The  San  Francisco  Examiner,  in 
the  world's  most  exciting  food,  wine, 
agriculture  and  restaurant  market,  is 
seeking  an  experienced,  versatile  food 
and  wine  writer. 

Please  send  a  resume  and  clips  to: 

Phil  Bronstein 
Executive  Editor 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 
e-mail:  philsfx@examiner.com 

The  Examiner  is  an 
Equal  Opportunity  Employer 

WIRE  EDITOR  -  Due  to  a  retirement, 
we  need  an  experienced  copy  editor 
who  likes  the  wires,  can  edit  copy 
closely  and  knows  how  to  design  a 
page.  We  are  a  36,000  daily.  Our 
focus  is  local  news.  Send  cover  letter, 
resume,  samples  to  Executive  Editor 
Linda  White,  Altoona  Mirror,  P.O.  Box 
2008,  Altoona,  PA  16603-2008. 
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MAILROOM 


NEW  MEDIA 


HELP  WANTED 

EDITORIAL  INFORMATION  SYSTEMS 


THE  ORLANDO  SENTINEL  is  seeking 
experienced  business  writers  to  cover 
retail  and  small  business.  These  are 
two  of  the  most  important  beats  on  the 
SENTINEL'S  business  staff,  which  is 
rowing  along  with  Central  Florida's 
urgeoning  economy.  Both  beats 
include  a  weekly  industiy  report  for  the 
SENTINEL'S  all-local  Monday  section, 
CFB,  as  well  as  breaking  news  and 
trend  stories.  If  you  can  offer 
enterprise,  versatility  and  top-notch 
writing,  send  a  resume  and  five  to 
seven  varied  clips  to:  James  C.  Clark, 
staff  development  editor,  THE 
ORLANDO  SENTINEL,  P.O.  Box  2833, 
Orlando,  FL  32801. 

WIRE  EDITOR  WANTED:  You  could  be 
part  of  a  team  that  edits  and  designs 
the  national  and  world  news  pages  for 
The  News  Tribune,  an  aggressive  daily 
newspaper  in  the  Puget  Sound  region 
with  a  daily  circulation  of  130,000 
and  Sunday  af  160,000.  An  under¬ 
graduate  degree  and  three  to  five 
years  of  editing  and/or  design  experi¬ 
ence  on  a  daily  newspaper  are 
required;  knowledge  of  QuarkXPress  is 
a  plus.  Competitive  salary  and  benefits 
package.  Send  resume  to:  A.M.  Hart, 
The  News  Tribune,  P.O.  Box  1 1000, 
Tacoma,  WA  9841 1-0008.  online: 
hart. ann@m. tribnet.com;  fax:  (206) 
597-8274.  EOE.  All  offers  of  employ¬ 
ment  are  contingent  upon  satisfactory 
pre-employment  drug  test  results. 

ELECTRONICS 

SUPERVISOR/ 

ELECTRONICS  TECHNICIANS 
Central  Jersey  manufacturing  facility 
seeks  FT,  experienced  Supervisor  to 
oversee  electronics  technicians  in  an 
industrial  environment.  We  require  a 
minimum  of  7-10  years  overall 
technical  experience  including  5  years 
as  a  supervisor.  We  also  require  an 
AS  degree  in  electronics,  vocational 
school  certification  or  equivalent  train¬ 
ing.  Previous  work  experience  with 
robotic  material  handling  equipment 
and  high  voltage  power  sources  is 
desired.  Rotating  shifts  are  possible  in 
this  highly  responsible  position.  We 
offer  competitive  compensation  and 
benefits  including  401(k).  For 
immediate  consideration,  please 
forward  resume  and  cover  letter  with 
salary  requirement  to:  SAA  Confiden¬ 
tial  Reply,  P.O.  Box  899,  Dept.  O- 
2817,  East  Brunswick,  NJ  00816. 

EOE  M/F/D/V 

INFORMATION  SYSTEMS 

GANNETT  MEDIA  TECHNOLOGIES 
INTERNATIONAL  seeks  a  Systems  Inte¬ 
gration  Engineer  to  install  and  support 
its  Digital  Collections  multimedia  data¬ 
base  systems.  This  position  requires  a 
publishing  systems  background;  famil¬ 
iarity  with  desktop  publishing;  prior 
UNIX  experience;  newspaper  prod¬ 
uction  experience;  strong  presentation 
skills  and  problem-solving  ability.  This 
position  requires  approximately  W  per¬ 
cent  avernight  travel.  Please  send 
resumes  ta  Bill  Mohlock,  installation/ 
support  services  manager.  Digital  Col¬ 
lections,  151  West  Fourth  St.,  Suite 
201 ,  Cincinnati,  OH  45202. 

e-mail:  bmahlock@gmti.gannett.com. 


SYSTEMS  DIREaOR  for  Zone  4  daily 
newspaper.  Qualified  candidate  must 
have  Macintosh  experience.  Baseview 
experience  helpful.  Great  opportunity 
to  join  growing  newspaper  chain. 
Reply  to  Box  08113,  Editor  &  Pub¬ 
lisher. 

DSI 

BUSINESS  SYSTEM  VENDOR 
A  leoding  provider  of  business  systems 
has  career  opportunities  for  experi¬ 
enced  customer  support  personnel.  This 
is  a  great  oppartunity  ta  be  invalved 
with  the  implementation  of  our  new 
Windows  and  Client/Server  products. 

You  MUST  have  experience  with 
advertising  accaunts  receivable  or 
circulation  software,  effective  commu¬ 
nication  skills  and  a  desire  to  travel. 
Additionally,  experience  in  software 
installation,  on-site  customer  training, 
and  telephone  support  are  required. 
Enjoy  a  relaxed  teamwork  oriented 
office  environment  with  excellent  salary 
benefits  package.  Must  be  willing  to 
relocate  to  the  Washington  DC  area. 

Send  resume  and  cover  letter  describ¬ 
ing  your  qualifications  to: 

Data  Sciences  Inc. 

Attn:  Customer  Support  Position 
2150  Industrial  Parkway 
Silver  Spring,  MD  20904 
FAX:  (301)  622-7954 

e-mail:  tammye@data-sci.com. 

MARKETING 

THE  ST.  PETERSBURG  TIMES,  on  the 
sunny  central  west  coast  of  Florida, 
seeks  two  talented  marketing  and 
communications  pros  to  join  the  market¬ 
ing  team  of  the  state's  second  lorgest 
newspaper. 

CUENT  SERVICES  MANAGER 
Oversee  the  newspaper's  marketing 
and  promatians  projects,  initiate  key 
projects  and  supervise  three  accounts 
executives  in  our  in-house  ad  agency. 
Qualified  candidates  will  have  five  plus 
years  marketing  experience,  including 
medio  buying/planning,  and  excellent 
communication  skills.  Direct  marketing 
experience  a  plus. 

INTERNAL  COMMUNICATIONS 
MANAGER 

Be  responsible  for  all  internal  commu¬ 
nications  at  the  newspaper,  including 
the  company  newsletter  and  monthly 
staff  meetings.  Supervise  one  writer/ 
designer  and  work  with  our  in-house 
ad  agency.  Qualified  candidates  will 
have  three  plus  years  writing  experi¬ 
ence  and  excellent  editing  and  pres¬ 
entation  skills.  Reporting  or  PR  experi¬ 
ence  a  plus. 

The  St.  Petersburg  Times  is  an  equal 
opportunity  employer  with  competitive 
salaries  and  excellent  benefits.  We're  a 
Pulitzer-prize-winning  newspaper  of 
national  stature  in  a  beautiful 
waterfront  community.  Send  your  cover 
letter,  resume  and  salary  history  to: 

St.  Petersburg  Times 
Attn:  Human  Resources 
P.O.  Box  1121 

St.  Petersburg,  FL  33731-1 121 
Fax:  (813)  893-8185 
E-mail:  dd@sptimes.com 


DISTRIBUTION  CENTER  MANAGER 
The  Herald  (Rock  Hill,  SC)  a  McClatchy 
30,000  daily  in  the  fast  growing 
Charlotte-area  market  is  currently  seek¬ 
ing  an  experienced  distribution  center 
manager.  Experience  on  Harris  insert¬ 
ing  equipment,  counter  stacker,  strap¬ 
pers  and  all  other  mailroom  equipment 
is  required.  Candidates  should  have  2- 
4  years  working  in  a  newspaper 
mailroom  as  an  assistant,  foreman  or 
supervisor,  maintenance  skills  and  the 
ability  to  meet  strict  deadlines  while  pro¬ 
viding  quality  service.  We  offer  a  com¬ 
petitive  salary  and  benefits  packoge. 
Qualified  candidates  please  send  cover 
letter  and  resume  to:  Human  Resources 
Director,  The  Herald,  P.O.  Box  1 1 707, 
Rock  Hill,  SC  29731 . _ 

PRODUa  PACKAGING  MANAGER 
Tribune  Newspapers  is  looking  for  a 
Product  Packaging  Manager  who  will 
be  responsible  for  department  budget, 
productivity,  preventative  maintenonce; 
equipment  and  parts,  and  the  training 
of  employees.  Must  have  the  ability  to 
moke  decisions  and  perform  tasks 
independently,  understand  manning 
for  press  and  inserting  machines, 
schedule  work  force,  evaluate  labor 
needs  and  employees,  have  a  know¬ 
ledge  of  machinery  and  good  written 
and  verbal  skills.  We  offer  competitive 
wages,  paid  vacation  and  401  (k).  If 
interested,  please  send  resume  and 
salary  history  to  Tribune  Newspapers, 
Attn:  HR/DC,  P.O.  Box  1547,  Mesa, 
AZ  8521 1 .  EEO  M/V/F/D _ 

_ NEW  MEDIA _ 

CONTENT 

DEVELOPER 

If  you're  a  wordsmith  with  cutting  edge 
web  skills,  here's  an  exciting  high  tech 
opportunity  to  develop  the  premier 
state  of  the  industry  Internet  news  site 
from  the  ground  up.  Central  Califor¬ 
nia's  leading  newspaper  is  launching 
it's  website  and  has  an  immediate 
opening  for  a  Content  Developer  to 
identify  available  information  sources, 
compile,  edit,  and  update  data  for  web 
pages. 

Must  have  web  page  design 
experience  using  HTML,  PC  and  Mac 
and  possess  strong  written  communica¬ 
tion  and  grammar  skills.  Competitive 
salary  based  on  experience  plus 
excellent  benefit  package. 

If  you're  a  qualified  candidate  who's  able 
to  work  in  a  team  environment  and  multi¬ 
task  under  deadline  pressure,  send 
resume,  cover  letter  and  samples  of  your 
work  by  March  31  to: 

THE  FRESNO  BEE, 

Human  Resources  Dept. 

1 626  E  Street 
Fresno,  CA  93786 
or  pkeen@aol.com 
EOE 

The  man  who  will  not  execute  his 
resolutions  when  they  are  hesh  upon  him 
can  have  no  hope  from  them  afterwards; 
they  will  be  dissipated,  lost  and  perish  in 
the  hurry  and  scurry  of  the  world,  or  sunk 
in  the  slough  of  indolence. 

Marie  Edgeworth 


WEBSITE  DESIGNER 
Central  California's  leading  newspaper 
is  launching  it's  website  and  has  an 
immediate  opening  for  a  Website 
Designer  to  create  the  look  and  feel  of 
its  web  pages.  Will  be  responsible  for 
graphic  design  and  integrating  text 
and  graphics  from  a  variety  of  sources. 
Must  have  one  year  experience  in 
website  graphic  design  with  multi¬ 
platform  background  (PC,  MAC, 
LINIX).  Must  hove  hands-on  experience 
with  HTML  3.0,  Photoshop,  Illustrator, 
QuarkXPress  and  Windows;  working 
knowledge  of  Java,  Perl,  CGI  and 
other  Internet  design  tools  a  plus.  Com¬ 
petitive  salary  based  on  experience 
plus  excellent  benefit  package.  If 
you're  a  self-starter  who  can  produce 
cutting-edge  web  graphics  under 
deadline  pressure,  send  resume,  cover 
letter  and  samples  of  your  work  by 
March  31  to:  THE  FRESNO  BEE, 
Human  Resources  Dept.,  1626  E 
Street,  Fresno,  CA  93786  or 
pkeen@aol.com.  EOE. 

PRESSROOM 

PRESSMAN/SUPERVISOR  -  Goss  Com¬ 
munity  new  web  printing  company.  Las 
Vegas,  NV.  Experience  in  operating, 
maintenance,  stripping,  scheduling, 
etc.  Write  Mike  Reicher,  18  Industrial 
Park  Drive,  Pt.  Washington,  NY  11050 
or  Fax  resume  (516)  484-6749  or  call 
(516)  484-3300,  ext.  212. 

PRESSROOM  SUPERVISOR 

Comprint  Printing,  a  subsidiary  of 
Gazette  Newspapers  has  a  need  for  a 
pressroom  supervisor  with  experience 
on  Urbanite  equipment,  strong  know¬ 
ledge  of  waste  reduction,  color 
reproduction  and  quality  control.  Com¬ 
puter  experience  helpful.  Position 
requires  nighttime  work,  good  starting 
salary  ancT  a  comprehensive  benefits 
program.  For  immediate  consideratian 
fax  resume  to  Donna  Johnson  at  (301) 
670-7138  ar  mail  to  Human 
Resources,  Gazette  Newspapers,  1200 
Quince  Orchard  Blvd.,  Gaithersburg, 
MD  20878,  EOE. _ 

QUALITY  TECHNICIAN 
The  San  Antonio  Express-News  is  seek¬ 
ing  an  experienced  qualified  candidate 
to  fill  a  new  position  as  Quality  Techni¬ 
cian.  The  ideal  candidate  must  be  a 
hands-on  self  starter  with  a  strong 
knowledge  in  all  phases  of  offset  print¬ 
ing  as  well  as  the  materials  used  in  the 
process.  Responsibilities  include  setting 
up  a  quality  test  lab,  developing  and 
training  personnel,  setting  print  stan¬ 
dards,  daily  print  quality  testing,  as 
well  as  ink,  paper,  and  raw  material 
testing.  The  Express-News  offers  an 
excellent  salary  and  camprehensive 
benefits  package  (medical,  dental,  life, 
401k,  etc.).  Resume  with  cover  letter 
and  salary  history  can  be  sent  to:  San 
Antonia  Express-News,  P.O.  Box 
2171,  San  Antonio,  TX  78297-2171, 
Attn:  Matt  Oliver. 

PRODUCnON/TECH 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  (ike  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pkelts@maned.com. 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Posttlons  Wanted  odverttsers  must  pre-pay- 
Effective  January  1, 1997 


UNEADS 

1  week-$9.05  per  Htm 

2  weeks-$8.00  per  Ine.  per  Issue. 

3  weeks-$7.00per  Hne.  per  Issue. 

4  weelQ-$6.05  per  Ine,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.50  per  Hne 

2  weeks-$3.80  per  hie.  per  Issue. 

3  weeks-$3. 15  per  Ine.  per  Issue. 

4  weeks-  $2.90  per  Ine.  per  Issue. 


Add  $  1 2.00  per  insertion  tor  box  service.  Add  $6.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  addttional  line  In  copy. 


SHAWN  OlSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  foltowing  rotes  per  column  inch,  per  insertion:  1  time.  S105;  2  to  5  times.  SlOO 
6  to  13  times.  $96;  14  to  26  times  $90;  2/  to  52  times  $86. 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  moiled  each  day  os  they  are  received. 


Name  -  - 

Company  _  _ 

Address  -  - 

City _ 

State _  _ 

Zip -  _ 

Phone  _  _ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  $ 

Copy: _ 


POSITIONS  WANTED 


ADMINISTRATIVE 

AD  DIREaOR/PUBUSHER.  Ex^ience 
with  small  to  medium  size  doilies  and 
weeklies. 

Ed  Nixon 

7208  W.  Tuckey  Lane 
Glendale,  AZ  85303 


EDITORIAL 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http:/ /netnow.  micron. net/ ~iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 

ENTERPRISING  Managing  Editor  of 
New  England  weekly  se^s  greater 
challenge  in  a  writing/editing  position 
with  a  mid-sized  daily.  Possesses  solid 
writing,  editing  and  paginating  skills. 
Familiarity  with  Mandarin.  Strong 
references.  Call  (401 )  466-5627. 


NEWS  EDITOR.  Ten  vears  at  world- 
class  metro  daily.  Seeking  supervisory 
position  at  a  distinguished  medium  to 
large  newspaper  in  a  more  wholesome 
comer  of  the  country.  MS  degree.  Con¬ 
tributing  editor  on  Pulitzer-winning  cov¬ 
erage.  Experience  in  content  and  visual 
editing.  Proficient  on  Mac,  Ouork.  Any 
Zone,  so  long  as  it  offers  good  schools, 
low  crime  and  reasonable  cost  of  living 
For  a  young  family.  Reply  to  Box 
08115,  Editor  &  Publisher. 

TALENTED  GIRL  FRIDAY.  Yale  arad 
with  5  years  daily  experience  and  str¬ 
ing  of  writing  awards  seeks  new 
challenge,  scenery.  Will  relocate.  Reply 
to  Box  08117,  Eclitor  &  Publisher. 


INNOVATIVE,  energetic,  occomplished 
content  editor  at  major  metro  daily  in 
West  seeks  Fresh  challenge.  Good 
people  person  with  passion  for 
language,  especially  strong  at  features, 
trends  and  hot-topic  work. 

Doug  (602)  345-4011. 

AWARD-WINNING  editor  with  strong 
writing,  editing  and  paginating  skills 
seeks  challenging  manager-level  posi¬ 
tion  on  Zone  3  weekly  or  doily  pub¬ 
lication  with  emphasis  on  local  news. 
Reply  to  Box  08085,  Editor  &  Pub¬ 
lisher. 


_ EDITORIAL _ 

EXPERIENCED  Outdoor/Sports  Editor, 
Quark  whiz  &  page  designer  seeks 
employment  at  mid-sized  daily,  maga¬ 
zine  ar  great  weekly.  Zone  7  pre¬ 
ferred.  Call  (208)  684-4627  or  e-mail; 
SMerr86382@aol.com. 


GENERAL  ILLUSTRATION/Graphics 
position  sought  by  versatile  Mac  and 
traditional  media  wiz,  32.  While  this 
will  be  my  first  position  on  o  mid  to 
large  daily  I  come  complete  with  the 
following:  5  years  freelance  and  staff 
illustration/cartooning  experience,  6 
years  Mac  experience.  2  years  STAFF 
experience  with  popular  international 
cartoon  news  feature.  Call  for 
portfolio,  (203)  866-2297. 

TECHNOLOGY  WRITER  for  Midwest 
metro  seeks  freelance  jobs  writing  (or 
technology  magazines.  Reply  to  P.O. 
Box  131051,  Ann  Arbor,  Ml  481 13. 

(313)213-7480 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  Mitorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Re^  to  Box  07654,  Editor 
&  Publisher. 


HELP  US  HELP  YOU.  A  husbond-and- 
wife  team  of  experienced  journalists 
seeks  to  relocate.  He  has  been  a 
supervising  editor  for  more  than  a 
decade  at  a  daily  in  business  and  local 
news  operations.  She's  on  award¬ 
winning  police  reporter,  also  at  a  mid¬ 
sized  daily.  We  specialize  in  turning 
nuggets  of  information  into  compelling 
stories.  Reply  to  Box  08094,  Editor  & 
Publisher. 


_ NEW  MEDIA _ 

NEW  MEDIA  EDITOR  with  AOL  ond  web 
work  experience  seeks  position  in  online 
content  development.  E-mail; 
editor@grayfire.com. 


SEND  E&P  BOX  REPLIES  TCh 
Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


Editor^ 

PUBLISHER 

1 1  WEST  19IH  STREET,  NY,  NY  1001 1 .  212)  67&4380,  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY  \  by  brlce  Reynolds 


Dysfunctional  Curiosity 
Hampers  Young  Reporters 


IN  MANY  WAYS,  today’s  young 
journalists  are  better  prepared 
than  ever  before  to  produce 
excellent  stories.  But  in  a  couple 
of  critical  areas,  they’re  so  poorly 
prepared  it’s  a  wonder  they  ever  find 
work. 

On  the  one  hand,  these  young 
reporters  leave  school  with  benefits 
their  predecessors  never  had:  better 
facilities,  better  access  to  background 
information,  better  potential  for  rela¬ 
tionships  with  regular 
sources  of  informa¬ 
tion,  far  better  tech¬ 
nology,  maybe  even 
better  teaching. 

So  why  do  we 
readers  feel  so  unin¬ 
spired  by  their  sto¬ 
ries?  It’s  because  the 
reporters  lack  curiosi¬ 
ty.  They  are,  in  effect, 
dysfunctional. 

Relationally  chal¬ 
lenged,  in  the  current  PC  argot.  They 
can’t  relate  to  readers,  and  they’re  too 
insecure  to  confront  the  people  who 
make  the  news. 

Today’s  new  reporters  want  things 
handed  to  them.  And  why  wouldn’t  they? 
That’s  how  they’ve  received  their  infor¬ 
mation,  almost  from  birth.They  want 
lists  of  things  they  can  refer  to  before, 
during  and  after  they  head  out  on  a 
story,  so  they  don’t  risk  turning  in  an 
incomplete  story.  This  might  be  admi¬ 
rable,  if  it  didn’t  result  in  a  formula:  same 
facts,  same  structure,  same  nut  graf  in 
the  same  place,  same  technique  for 
transitions,  endings,  quotes.  If  there  are 
anecdotes  or  examples,  they  reflect  little 
or  nothing  of  the  source’s  personality. 

Readers  aren’t  thick.  They  recognize 
this  as  the  cliche  it  is.  Eventually,  they 
run  out  of  patience,  and  turn  off. 

Many  of  my  colleagues  say  curiosity 
is  something  teachers  can’t  teach.They 
can,  but  it  takes  a  lot  of  effort.  It  means 
getting  the  new  people  out  of  the  clas.s- 
room  or  newsroom,  insisting  they  con¬ 
front  their  greatest  insecurity,  which  is 


Reynolds  is  a  journalism  instructor 
and  writing  coach. 


to  get  face  to  face  with  their  sources  — 
without  getting  too  close.  Only  when 
they  begin  to  find  out  about  the 
sources’  personalities,  backgrounds, 
their  hidden  thoughts  and  feelings  will 
the  reporters  discover  what  makes  a 
story  lively  and  interesting. 

We  need  to  recognize  that  being  an 
editor  means  being  a  teacher,  not  just  a 
point  through  which  stories  must  pa.ss 
before  they’re  printed.The  phrase 
“teaching  editor’’  is  not  an  oxymoron; 

rather,  it  should  be 
redundant.That’s 
what  editors  are  sup¬ 
posed  to  do. 

Nothing  makes 
learning  easier  or 
longer  lasting  for  a 
reporter  than  to  have 
an  editor  help  antici¬ 
pate  the  kinds  of  situ¬ 
ations  the  reporter 
may  find  when  he  or 
she  gets  out  there,  or 
having  the  editor  help  frame  the  ques¬ 
tions  that  will  need  answering.  We  so 
often  stress  the  value  of  being  pre¬ 
pared,  but  how  many  of  us  actually 
practice  it  —  or  help  others  to? 

Editors  shouldn’t  think  ft)r  reporters,  but 
should  make  this  important  preparatory 
meeting  as  collaborative  as  when  they’re 
putting  the  story  into  its  final  form. 

The  real  reason  we  don’t  do  these 
things?  Too  many  of  us  grew  up  simply 
accepting  information,  or  competing, 
rather  than  relating,  or  stopping  to  get 
below  the  surface.  Our  teachers  graded 
us  on  our  ability  to  retain  facts,  gave 
multiple<hoice  tests  and  rarely  asked 
for  interpretation  or  analysis. 

So  we  learned  to  crave  lists:  first  ask 
this,  then  ask  this,  and  make  sure  to 
include  the  who,  w’hat,  why,  when, 
where  and  how.  How  are  we  supposed 
to  ask  probing  questions  if  we  never 
learned  to  relate  our  experiences  to 
someone  else’s? 

Anyone  can  do  surface  reporting.  It’s 
only  the  fine  reporters,  and  the  editors 
who  encourage  them,  who  turn  out  the 
memorable  stories.  They’re  the  ones 
that  help  us  to  understand  peoples’ 
natures,  that  give  us  insight  and  help  us 


to  uncover  reasons  why  things  happen. 

Among  the  five  W’s  and  H,“why’’  is 
the  missing  ingredient  in  many  stories. 
“How”  is  a  close  runner-up.  When  sto¬ 
ries  lack  the  perspective  these  elements 
can  add,  they  are  often  just  a  toneless 
compilation  of  facts. 

This  complaint  doesn’t  have  much  to 
do  with  the  straight  news  stories  that 
inform  readers  of  breaking  news  in 
every  newspaper  in  the  land.  But  how 
many  newspapers  haven’t  spread  the 
word  that  their  readers  want  more  — 
more  “in-depth”  reporting,  more  person¬ 
ality  pieces,  stories  that  delve  below  the 
surface?  It’s  what  all  those  Rkus  groups 
find,  and  managers  and  editors  have 
sought  the.se  more  insightful  stories  for 
the  past  1 5  years.  Unfortunately,  they’re 
still  trying  to  figure  out  why  they  don’t 
get  many. 

They  have  only  to  kxik  to  the  unde¬ 
veloped  ability  in  their  reporters  and 
editors  to  do  what  they  should  be 
doing  —  digging  with  a  sharpened 
spade. 

A  politician  goes  back  on  a  campaign 
promise.  We  don’t  a.sk  why,  or  if  we  do, 
we  allow  the  pol  to  give  a  vague 
answer.  I’d  like  to  know  how  he  or  she 
thought  constituents  might  overlook  it. 
I’d  like  to  know  what  in  this  person’s 
background  helped  him  or  her  to  think 
that  way.  Is  there  a  reader  alive  who 
wouldn’t  like  to  see  us  hold  these  pub¬ 
lic  servants’  feet  to  the  fire,  and  isn’t 
that  our  job?  Isn’t  the  .same  true  of  a 
corporate  CEO  who  takes  home  a  huge 
salary,  but  whose  company’s  bottom 
line  is  in  the  red?  Why  don’t  certain 
sports  or  entertainment  figures  think 
they’re  accountable?  Wouldn’t  readers 
be  better  informed  if  we  asked  such 
“impertinent”  questions? 

It  isn’t  that  reporters  are  afraid  of 
confrontation,  it’s  that  too  many  fail  to 
ask  the  controversial  question,  fearful 
they’ll  alienate  their  sources,  possibly 
find  themselves  cut  off  from  the  story 
pipeline.  Maybe  they  think  their  editors 
won’t  like  it  if  they  have  fewer  stories 
because  of  it. 

1  see  this  in  my  students  every 
:  semester.  When  I  ask  why  they  didn’t 

(See  Shop  Talk  on  page  27) 


Today's  new 
reporiers  want 
things  handed  to 
them,  because  that's 
the  way  they're 
accustomed  to 
getting  information 
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INCLUDES  EXCLUSIVE  INDUSTRY  OVERVIEW!! 

AT  LAST!  THE 
COMPREHENSIVE 
DIRECTORY  THE 
INDUSTRY  HAS 
ASKED  FOR! 

More  than  10,000  publications  listed! 


•  Community  Weeklies 


FROISIT  PAGES  -  EXCLUSIVE^ 


•  Niche  Publications  (Parenting,  Seniors.  Real  Estate) 

•  Specialty  Publications  (Alternative,  Black,  Ethnic, 
Gay/Leshian,  Hispanic,  Jewish.  Military.  Religious) 

•  Shoppers 

•  TMC  Publications 

The  data,  gathered  and  verified  by  the  Editor  &  Publisher  research 
department,  has  the  same  detail  accuracy  that  has  been  the  hallmark  of 
the  Editor  &  Publisher  International  Year  Book  now  in  its  76th  annu¬ 
al  edition.  Comprehensive  data  for  each  publication  answers  your 
every  need,  from  advertising  specifications  to  editorial  contacts  to 
equipment/commodity  u.se.  And  the  industry  overview  includes  inter¬ 
esting  compilations  about  the  non-daily  and  free  publications  industry 
that  may  surprise  you. 


The  Ready  Reckoner.  This  authoritative  summary  is  the  first  available 
overview  of  the  community,  specialty  and  fiee  publicatioas  industry.  The 
revealing  charts  analyzing  publications  and  circulation  totals  by  state,  day 
of  publication,  free  vs.  paid  -  and  more  -  defines  this  dynamic  industry. 

SECnOIMI-PAID  AND  FREE  COMMUNITY  WEEKLIES 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECnCHM  II  -  SHOPPERS/TMC  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 


This  amazing  compilation  of  data  provides 
easy  access  to  remarkably  helpful  data  for: 

Media  Buyers.  Newspaper  and  Other  Publication  Executives.  Public 
Relations  Pros,  Industry  Suppliers/Service  Providers,  Writers, 
Photographers.  Syndicate  Marketers.  Community  Leaders.  Advertisers, 
Investment  Bankers.  Industry  Association  Executives,  Franchisers. 
Government  Officials ...  and  others! 

This  is  the  most  comprehensive 
data  on  this  growing  industry. 

Place  your  order  today! 


SECTION  III  -  SPECIALTY  AND  NICHE  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  IV-  NON-DAILY  NEWSPAPER  CROUPS, 
ASSOCIATIONS,  ETC. 

Includes  contact  names,  address,  phone/fax  numbers,  newspapers  in 
group.  This  section  also  includes  Associations,  Brokers.  Representa¬ 
tives.  Alternate  Delivery  Services,  and  TMC  Syndicated  Products. 


EDITORdfPUBLlSHER/FREE  PAPER  PUBLISHER 

COMMUNITY,  SPECIALTY  &  FREE 
PUBLICATIONS  YEAR  BOO 


TO  ORDER  OR  FOR  MORE  INFORMATION 

CALL:  (212)  675-4380  •  FAX:  (212)  691-6939  •  E-MAIL:  edpub@mediainfo.com 
Order  through  our  WEB  SITE:  http://www.mediainfo.com  (click  on  “Store”  icon) 

MAIL  your  order  and  check  (U.S.  funds  drawn  on  U.S.  bank)  made  payable  to  Editor  &  Publisher,  and  shipping 
instructions  (street  address,  no  P.O.  boxes),  to:  Editor  &  Publisher  11  W.  19th  St.,  New  York,  NY  10011-4234 


.Xf-'R  H(K)K 

# 


Orders  shipped  outside  the  U.S.  and  Canada  must  add  $25  per  shipment.  California.  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 


What  Dp 
Expanding 
Companies 
Leam 
About 
Newspaper 
Markets  in 


The  Editor  &  Publisher  Market  Guide  is  a  respected  source  of  economic 
and  demographic  data  for  newspaper  markets  in  the  U.S  and  Canada. 


It  provides  data  by  state/province.  MSA/NECMA,  county  and  city.  Census 
data  is  combined  with  forecasts  of  population,  income,  ages,  retail  sales, 
households,  and  ethnicities  for  an  accurate  profile  of  each  market. 

But  the  Market  Guide  goes  further.  Market  surveys  of  every 
newspaper  market  in  the  U.S.  and  Canada  provide  quality  of 
life  data  including:  principal  industries,  climate,  transporta¬ 
tion  data,  auto  registrations,  colleges/universities/military 
installations,  and  more.  16  categories  of  data  that  provide  a 
better  understanding  of  market  potential. 

Developers,  franchisers  and  retailers  looking  to  expand  their 
business  can  leam  about  principal  and  nearby  shopping  cen¬ 
ters,  number  of  stores  and  distance  from  downtown;  discount  stores,  variety  stores,  chain  drug 
stores,  chain  supermarkets,  fast  food/chain  restaurants,  auto  dealerships,  and  others.  Plus  num¬ 
ber  of  stores  and  retail  sales  for  all  nine  major  retail  categories. 


Data  that  SELLS  Your  Newspaper  Market! 

You  have  a  surprising  market  and  great  newspaper  products  for  advertisers  to  reach  it.  Use  the 
Market  Guide  to  tell  your  full  marketing  story! 

Quantitative  data  AND  qualitative  data ...  all  in  one  book!  And  it’s  only  $100. 


PROJECTIONS  ON  TARGET  AGAIN! 

Latest  figures  are  proving  the  19%  Market  Guide  pro¬ 
jections  to  be  accurate  within  2  percentage  points! 
That’s  a  remarkable  record!  Put  these  accurate  figures  to 
work  for  you! 


BEST  VALUE! 


The  E&P 


NEW !  FOR  MORE  IN-DEPTH 

QUANTITATIVE  PROFILES  OF  MORE  THAN 

14,000  US  MARKETS  ...  ^ 

U.S.  MARKET  FORECASTS  The  most  com- 

prehensive  economic  and  demographic  source 

book  available  today  -  for  all  U.S.  geographic 

areas  with  2,500+  population.  It  includes  1997 

forecasts  for  65  economic  and  demographic  variablesT^^^^^BH 

snapshot  overviews  noting  trends,  ranking  tables  and  much  more.  All 

for  only  $269, 


E&P  MARKET  GUIDE/U.S.  MARKET  FORECASTS  CD-ROM 


Database  and  application  for  easy  access  to  the 
valuable  market  data  from  BOTH  resources. 
Available  in  Mac,  Windows,  or  DOS. 

Only  $795.  (Including  both  softbound  j 
books.)  _  I 


TO  ORDER  OR  FOR  MORE 
^  INFORMATION,  CALL: 

•  (212)  675-4380  •  Fax:  (212)  691-6939 
E-mail:  edpub@mediainfu.com 
Order  through  our  Web  site  store:  http://www.mediainfo.com 

Mail  your  order  with  check  (U.S.  funds  drawn  on  U.S.  bank),  made  payable  to 
Editor  &  Publisher,  and  shipping  instructions  (street  address,  no  P.O.  boxes)  to: 

Editor  &  Publisher,  11 W.  l^"  SL,  New  York,  NY  100114234 


Look  for  the  handy  Business  Reply  order  form  in  this  issue  of  E&P 


The  Editor  &  Publisher  Company 
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